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ABOUT THE AMERICAN BRAIN FOUNDATION

Since 1992, the American Brain Foundation has invested in research to defeat brain diseases and disorders. 
We are a national foundation for the brain dedicated to the relentless pursuit of improved prevention, 
treatment, and cures for brain diseases and disorders. Diseases like ALS, epilepsy, stroke, multiple sclerosis, 
Alzheimer’s, Parkinson’s, migraine, and many more.

We unite donors and researchers to improve the lives of those living with brain disease and their loved ones. 
We invest in research on the whole brain and all neurologic disorders knowing they are interconnected. This 
holistic, innovative approach allows us to build bridges between diseases and break new ground.

Utilizing a whole-brain approach gives us an edge in understanding and combating brain disease.  
We understand that when we cure one brain disease, we will cure many.

OUR MISSION OUR VISION
To accelerate breakthrough 
research to prevent, treat, and 
cure brain disease, fostering 
brain health for everyone.

Life without  
brain disease.

CURE ONE, CURE MANY.
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GETTING STARTED

Thank you for your commitment to helping us find cures for all brain 
diseases and disorders. We’re here to help you make the biggest 
possible impact. And remember, you don’t have to do it alone. By 
creating a personal fundraiser for the American Brain Foundation, 
you’re not just supporting critical brain disease research—you’re also 
joining a community of passionate researchers, donors, caregivers, 
and brain disease advocates.

There are many ways to use your personal peer-to-peer campaign 
to raise funds. You can request donations instead of gifts on your 
birthday or other special occasions, ask your friends and family 
to help you reach a specific fundraising goal, or share how brain 
disease has personally affected you or your loved ones. 

This guide has instructions on setting up your fundraising page and 
useful tips on getting your network involved to make your fundraiser 
a success. Thank you for helping us take one big step closer to a 
future without brain disease.

How You Can Make an Impact
We know that without research, there will be no cures. The more 
money we raise, the more research we can fund, and the closer we 
get to finding improved prevention, treatment options, and cures 
for the full spectrum of brain diseases and disorders.

active research 
projects

29

of awardees have 
gone on to secure 
NIH and other 
national funding

86%

awarded to nearly 
300 researchers

$34M
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HOW TO

1. Click on “Start a Fundraiser.”

2.  Select whether you want to create an 
individual or group fundraising page.  
(You can also join a group that has  
already created their fundraiser here.) 

3.  Create a new account or log in with an 
existing Classy account.

4.  Set your fundraising goal and a descriptive 
headline for your fundraiser. (If you are 
starting a group fundraiser, you will also  
need to enter a team name.) If you want,  
you can also specify a custom URL for  
your personal or group fundraising page.

5.  Add a photo of yourself or your group  
and click continue. (You can skip this step 
and add a photo later if you want.)

6.  Once your fundraiser is created, you will get  
a confirmation email with a link to your page.

If you want to make changes to your page at 
any time, click “Manage” at the top right to:

• Change and update your headline

• Add a personal story and other  
details to your page

• View all donations that have been  
made to your fundraiser so far 

• Create custom thank-you emails to be 
sent automatically once someone donates

CREATE YOUR FUNDRAISING PAGE
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KEY 
MESSAGING

PERSONALIZE YOUR FUNDRAISER

People are more likely to donate to other individuals than to a cause or an organization, 
especially when they can see how their support will directly impact another person. 

Use your peer-to-peer campaign page to tell your audience why you’re fundraising for brain disease 
research. There are many ways to make your fundraiser—and the impact of funding brain disease 
research—feel more personal. You may include a story about how you or a loved one has been 
affected by brain disease or share what treatments and cures for brain disease would mean to you. 

Personalizing your page with a photo, story, and updates about your fundraiser’s progress shows 
that you’re committed to our mission of funding brain disease research. You can also use your page 
to give occasional updates on your fundraiser’s progress. 

KEY STEPS FOR SUCCESS

Tell a story by tying your fundraising  
goals to personal experience.

Set achievable, time-specific goals.

Lean on close friends and family to  
amplify your messaging and expand  
your fundraiser’s reach.

Use all communication channels to  
appeal to different audiences (email,  
Facebook, Instagram, TikTok, etc.).

Give updates and reminders about your 
campaign (especially when you’re nearing  
the end of a fundraising period or close  
to achieving a donation goal).

Follow up with donors to thank  
them for their support!
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KEY MESSAGING

Below you’ll find some key messages and important facts about the impact of brain diseases and disorders. 
You can use these in your personal fundraising materials—including your fundraiser page, emails to your 
potential donors, and social media posts—to help your audience understand the importance of funding 
research and helping us create a future without brain disease.

• Brain disease is the leading cause of 
disability and the second leading cause 
of death, impacting millions of people 
worldwide.

• Because all parts of the brain are 
interconnected, we know that discoveries 
in one area of brain disease research will 
create breakthroughs in others. 

• Brain disease affects entire families, 
including spouses, friends, relatives, 
caregivers, and even colleagues for every 
single person with a diagnosis.  

• Funding research across a broad spectrum 
of the brain and nervous system is our 
best hope for finding better treatments, 
prevention, and cures for the brain diseases 
affecting millions of people. 

• More than one million adults in the U.S. 
are diagnosed annually with chronic brain 
disease or disorder. 

• Over 1 billion people around the globe are 
impacted by brain diseases like multiple 
sclerosis, Alzheimer’s disease, Lewy body 
dementia, ALS, Parkinson’s, stroke, migraine, 
epilepsy, and more.

• The brain is the most complex organ in the 
human body. It controls everything we do, 
yet there is still so much we don’t know 
about it.

• Without research, there will be no cures.  
The more money we raise, the more research 
we can fund, and the closer we get to 
experiencing life without brain disease.
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TIPS ON RAISING DONATIONS

Set Clear, Achievable Goals
Setting clear goals for your fundraiser not only helps you create a 
stronger plan to reach those goals, it can also give your donors an 
extra push to give to your campaign. People get satisfaction from 
feeling like they’re helping someone reach their goals. Even when 
they already care about the cause, donors will be more likely to 
support your campaign if they feel that your fundraising goals are 
realistic and achievable in the given time period.

For example, setting a clear goal for how much money you want 
to raise by the end of a specific time period can help motivate 
people to donate. Setting multiple smaller goals along the way 
can also help you reach your final fundraising goal by breaking  
a larger amount into smaller, more manageable stages.

CREATE A PLAN  
FOR YOUR FUNDRAISER

FUNDRAISING TIP: 
People are more likely to  
donate when they see that 
you’re close to your goal, so 
clearly displaying your progress 
is a great motivator, especially 
late in your campaign.

Be sure to clearly communicate 
your goals to your donors and 
share updates on your progress 
throughout your campaign. 
When people who have already 
donated to your fundraiser 
can see how close you are to 
achieving your specific goal, it 
can encourage them to share 
your fundraiser with others in 
their expanded network.

Appeal to Close Friends and Family First
Start your campaign by appealing directly to close friends and family. This can have several 
benefits. First, these are often the people in your life who are more likely to donate because they 
will want to support causes that are important to you.

Second, by generating a strong base of supporters and donations to start with, you’ll already 
have a good head start on reaching your fundraising goals by the time you start expanding your 
campaign. People in your expanded network will be more likely to give if they see that you’ve 
already raised a significant amount toward your goal.
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Email
Think about email as the foundation of your 
fundraising efforts. This is the most direct way to 
reach out to donors and potential donors without 
meeting with them in person. You will use email 
to announce your peer-to-peer campaign, ask for 
donations, spread the word, and offer updates  
about the progress of your fundraiser.

Don’t just stop at one fundraising email, either. 
An email series is more likely to generate a higher 
response rate and larger donations than trying to 
accomplish everything with one email at the start 
of your campaign. Break your email efforts into 
parts: introduce your campaign and key messaging, 
establish your fundraising goals and deadline, remind 
your audience to donate in the final fundraising 
period, and thank your donors for their support.

A good fundraising email will include:

• Specific Ask: What action do you want the recipient to take? Donate by a specific date?  
Share your fundraiser with their extended network?

• Clear Stakes: What issue are you trying to solve by raising money? Why should readers  
feel an urgent need to donate to this particular cause or organization? 

• Timeline: How long does your fundraiser run, and when do readers need to donate?

• Personal Appeal: Remember, people want to help others, not organizations. Make sure your email 
makes a strong case for why readers should be invested in the goals of your fundraiser. Include a 
personal story or a brief statement about why brain disease research is so important to you.

• Donation Link: Make it as easy as possible for readers to donate directly from your email. Include a link 
to your personal fundraising page early in the email and again at the end with a specific call to action.

SPREAD THE WORD  
ABOUT YOUR FUNDRAISER

TIPS ON RAISING DONATIONS
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Sample Email:
Subject Line Examples: 

• Help me make life without brain disease a reality

• Make an impact in the fight against brain disease

• Join me in supporting the American Brain Foundation

Dear [first name],

This [month/season], I am raising money for the American Brain Foundation, and I’d like to ask for 
your support. [Insert brief impact statement or key messaging from p. 6]. The American Brain 
Foundation is committed to funding innovative brain disease research so that someday we may all 
experience life without brain disease.

Will you help me support this mission by making a donation to my personal fundraiser [link to 
fundraising page]? My goal is to raise [dollar amount] by [date], and I know I can get there with 
your help.

I decided to join this campaign because [2-3 sentence personal appeal: share your reason  
for fundraising / why brain disease research is important to you]. 

It would mean so much to me if you joined me in supporting the American Brain Foundation.  
You can [specific ask: donate, share my page, etc.] here: [LINK to fundraising page].

Thank you so much!
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Social Media 
If email is the foundation of your fundraiser, then social media is like 
the speaker that amplifies your message to your broader audience 
and their extended networks.

You can maximize your reach by using many different social media 
platforms to appeal to users who might favor certain ones over 
others. For example, your close friends may react more strongly 
to personalized fundraising appeals on Instagram or TikTok, while 
LinkedIn can be a great way to tap into your larger professional 
network. You may be more successful appealing to older family 
members and acquaintances on Facebook. 

What if some people in your network aren’t active on social media? 
Don’t underestimate the power of sharing your fundraiser via phone 
call or text. Direct asks can be very effective in securing donations.

FUNDRAISING TIP: 
Don’t hesitate to ask your friends, 
family, and followers to share your 
fundraiser with their networks 
as well. This is a great way for 
people who can’t donate right 
now to support your campaign.

Expand Your Reach
Regularly updating your social media with reminders and other info helps keep your fundraiser top-of-mind 
for your audience. It’s also a powerful tool for enlisting others to expand your reach and cast a wider net for 
potential donors. You never know who your story will resonate with.

Social posts are a great way to:

•  Expand your reach by asking your followers 
and supporters to share your posts with their 
networks.

•  Share stories about why your fundraising is 
important and what it means to you. Including 
pictures and videos in your posts is a great way 
to make your fundraiser personal.

•  Send out reminders when you’re close to 
reaching your goal or only have a few days left in 
the fundraising period.

•  Share excitement and gratitude when you meet 
a fundraising goal (and get people who haven’t 
participated excited to donate).
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Reach a Larger Audience
Incorporate relevant hashtags about 
brain disease and the impact of research 
into your posts to expand their reach. 
Below are some suggestions:

#CureOneCureMany #FindACure 
#BrainDisease #AlzheimersDisease 
#ParkinsonsDisease #Dementia #Epilepsy 
#Stroke #HuntingtonsDisease #ALS 
#Multiple Sclerosis #MuscularDystrophy

Announcing  
Your Fundraiser

Personal Investment in Funding 
Research and Finding Cures

Reminder 
to Donate

Tag Us in Your Fundraising Posts
  @AmericanBrainFoundation

 @ABFbrain

 @AmericanBrainFoundation

 @AmericanBrainFoundation

Name
Today 10:00

I am so excited to announce that I am fundraising for the 
American Brain Foundation! My fundraising campaign will 
support critical brain disease research to find treatments and 
cures for diseases like Alzheimer’s, Parkinson’s, and multiple 
sclerosis (MS). My goal is to raise [DONATION GOAL] before 
[DATE]. 

This cause means a lot to me because [BRIEF REASON FOR 
FUNDRAISING]. It would mean everything if you would join me 
in the fight against brain disease by contributing to my fundraiser 
or sharing my page with your community: [LINK TO 
FUNDRAISING PAGE]. Thank you!

Like

100 Comments

Comment

You and 99 others

Name
Today 10:00

[Start with a personal impact statement showing how brain 
disease has affected you or someone you love]. To find a cure 
for this brain disease and many others, we must invest in 
research. That’s why I’m supporting the American Brain Founda-
tion by raising much-needed funding for brain disease research.

Help me raise $[DONATION GOAL] before [DATE]. When you 
contribute to my fundraiser, you support research that can give 
hope to the millions of people living with brain disease. You can 
support my campaign by making a donation to my fundraiser or 
by sharing my fundraising page with your friends and family: 
[LINK TO FUNDRAISING PAGE]. Thank you!

Like

100 Comments

Comment

You and 99 others

Name
Today 10:00

I am so thankful to everyone who has donated to my fundraiser 
for the American Brain Foundation. Thanks to you, I’m only 
[DOLLAR AMOUNT] away from reaching my goal! 

There’s still time to join me in the fight against brain disease. 
Help me reach my goal of $[DONATION GOAL] before [DATE] 
by contributing to my fundraiser or sharing my page with your 
network! You can donate to my fundraiser at: [LINK TO 
FUNDRAISING PAGE].

Like

100 Comments

Comment

You and 99 others
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TIPS FOR MEETING YOUR GOAL
Once your fundraiser is set up and you’ve already invited friends, family, and your larger circle 
to donate, there are some things you can do to boost your chance of meeting your goals.

1 32
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DONATE TO YOUR  
OWN CAMPAIGN

This may seem obvious, but 
donating to your own fundraiser 
is a great way to show people 
you’re committed to helping fund 
brain disease research. Plus, if 
you’re sharing your fundraiser on 
your social channels, making the 
first donation can be a helpful way 
to introduce your campaign and 
share why you’re asking others to 
donate as well.

 VARY THE TYPES OF  
FUNDRAISING POSTS 
YOU SHARE

Make sure to vary your social 
posting and emails so that every one 
isn’t exclusively an ask for people to 
donate. You may include personal 
posts about how you or someone 
you know has been affected by brain 
disease, share details about the 
impact of brain disease research, or 
give general updates and reminders 
on your campaign. This gives people 
who have already donated a reason 
to continue to follow and share your 
posts, further expanding your reach.

 DONATE ON A  
SPECIAL DATE

Consider asking people to 
donate to your fundraiser 
in lieu of gifts for a birthday 
or special occasion. This is a 
great way to model the spirit 
of generosity you’re appealing 
to your friends and family to 
follow, and it’s an especially 
effective way of generating 
many donations in a short 
period of time.

SHARE INFORMATION 
ABOUT THE AMERICAN 
BRAIN FOUNDATION

Let people know why you’re excited 
to fundraise for the American Brain 
Foundation. Donors will want to 
know about the organization you’re 
raising money for, and highlighting the 
American Brain Foundation’s research 
efforts gives you a chance to further 
show how your fundraiser will make a 
difference in people’s lives.

5

GIVE REGULAR  
UPDATES ON  
YOUR CAMPAIGN

Celebrate when you make 
progress toward your 
fundraising goal. Updates 
not only keep your donors 
in the loop and create 
excitement around your 
campaign—they also serve 
as reminders for anyone who 
hasn’t yet donated.

6

SAY THANK YOU  
AND FOLLOW UP
WITH YOUR DONORS

Be sure to thank the people 
who are helping you meet your 
fundraising goals. This can be 
as simple as sending a quick 
and sincere thank you note via 
email or social media, or you can 
thank donors on your personal 
fundraising page.
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