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American Brain Foundation 
Board of Directors Meeting 

June 13, 2020 
10:00am CST 

Video Conference Call 

In attendance:   David Dodick, MD, Chair; Susan Schneider Williams, Vice Chair; James 
Essey, Treasurer; Shafali Jeste, MD, Secretary; Jacqueline French, MD; Kevin Goodno; Robert 
Griggs, MD; James Grotta, MD; Frances Jensen, MD; Sharon Klein; Ronald Peterson, MD; 
Mary Post, CAE; Sean Sansiveri; Martin Shenkman, CPA; Joseph Sirven, MD; James Stevens, 
MD 

Staff: Jane Ransom, ED; Tim Engel, CFO; Kim Howard, Emily Christian, Lisa Dahlberg, Julia 
Miglets-Nelson, Liam Moore 

Excused:   David Eagleman, PhD; James Erwin; Dan Gasby; Cindy McCain; Suzanne Miller; 
Ben Utecht 

The meeting was called to order at 10:05 a.m. CT.   

The minutes of the April 9, 2020 meeting were approved unanimously. 

Board Chair Remarks (David Dodick, MD) 

The ABF has put out a strong statement on Injustice, Inequality, and Racism. The Governance 
Committee will develop and implement a plan of action at the board level and Jane and her 
team are committed to develop and implement a plan of action at the staff level.  

Building upon the priorities identified during the Board’s February strategic planning session, the 
Board should review at this meeting: 

• Commitment to Cures: 2020 Update and 2021 Vision
• Research Task Force and Research Advisory Committee:  Update and Strategy
• Public Awareness Campaign: 3-Year Strategy Presentation by Yakkety Yak

Executive Director Report (Jane Ransom) 

Staff has been very productive and worked well through the impact of COVID-19 during the first 
half of 2020, and they welcome the opportunity to work on the commitments in the ABF 
statement on racism. Activities since the last board meeting are summarized below: 

• Operations Highlights – A virtual staff retreat focused on team cohesion, reviewing the
plans for the second half of 2020, and starting to plan for 2021 is planned for later this
month. We continue to follow the lead of the academy on how to operate under COVID-
19.

• Research Highlights - The AAN and ABF have agreed to collaborate on grants for
research on the neurological implications of COVID-19. ABF is launching fundraising
around this issue.
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Dr. Stevens confirmed that the AAN has established a COVID committee that includes 
many people with different areas of expertise, they will share the names of the members 
of the new committee with the ABF. He also mentioned the AAN is doing some grant 
writing and Jane suggested that be discussed further so we are not stepping on each 
other’s toes. They plan to take a measured approach to what they are doing so it has 
validity and is impactful, they will keep the ABF informed. 

• Fundraising Highlights - ABF is going to begin raising money for research only from
industry (pharma/medical devices), per a new agreement with the Academy. ABF is
excited and hopeful about this change for its fundraising efforts. We are starting to raise
money from non-profit partners for 2022 CRTS grants. A series of virtual cocktail parties
is planned with donors; and we are preparing for the employee giving campaign and a
direct mail campaign.

• Public Engagement Highlights - Yakkety Yak was hired as our new marketing partner,
we are working on a marketing strategy with them. The first evidence of our work
together was the C2C virtual event as well as the Facebook live series. Yakkety Yak is
our full-service marketing firm, they are creating our annual report, managing our social
media and much more.

• AAN/ABF Partnership – Thanks to the Academy for their excellent leadership around
COVID-19 operational issues and around the issues of racism and the death of George
Floyd and the upheaval that has happened around the country. Thanks also for
maintaining the C2C sponsorship following our move to the virtual event. The two
organizations and we are candid, productive conversations about our shared research
and marketing goals.

American Academy of Neurology Update (Dr. James Stevens) 

• 2021 Annual Meeting – The AAN is preparing for a potential hybrid annual meeting that
will allow face-to-face and virtual meeting options. This is dependent on what happens in
our environment over the next year. AAN is developing curriculum and robust technology
for the virtual portion of the meeting and exploring a lot of exciting possibilities.

• AAN Research Program – The 2021 budget will determine how much the AAN will be
able to do to support research. AAN is anticipating surprisingly good financial results for
2020, but it has concerns about next year’s budget.

• Alignment on Key Initiatives - The AAN came out initially with a Statement on Anti-
Racism, and has now established a Special Commission on Racism, Inequality, and
Social Justice. That group will report back to the AAN’s Equity, Diversity and Inclusion
Joint Coordinating Council who will give them actionable items they will propose to their
board. It must be more than words we must have very concrete actionable items. In
August, AAN will report on next steps. The AAN is proud to have established the Equity
Diversity and Inclusion Joint Coordinating Council two years ago. but know it can do
more. AAN continues to update its education materials on Covid-19, trying to keep up
with the most accurate information for members as well as addressing ongoing issues in
its legislative work. Dr. Stevens also mentioned the approval of the ABF outreach to
industry. He mentioned the ABF asked to also raise money for other things beyond
research funding, but that does not seem appropriate to AAN at this time. AAN wants to
wait and see how 2020 and 2021 turn out. AAN will continue to promote the ABF and
share their AAN patient education materials, including Brain & Life content. The Patient
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and Public Outreach Task Force – led by Dr. Orly Avitzur as the chair—met recently for 
the first time and is developing a strategy on how best to educate the public on 
neurological issues and Academy issues.   

• Opportunities for Collaboration – In research the AANI Science Committee planned a
joint meeting with the ABF Research Advisory Council and the ABF Research Advisory
Committee Chair sits as an ex officio member on the AANI Science Committee. The
ABF has opportunities for promoting AAN patient education materials and the AAN will
always include ABF’s presence at AAN patient awareness events so they can reach out
to the public and give exposure to publications and events. In patient advocacy, AAN
has been very busy with over 23 sign-on letters and 8 letters from the Academy with
various advocacy issues to the regulatory agencies and to our legislators. AAN wants
the ABF to maximize AAN communications to reach member donors via house ads,
email, etc. Per our MSA, it is fine for any educational content to be used by the ABF.

Discussion/Comments: 

Dr. Griggs mentioned the opportunity for collaboration between the Foundation and the 
Academy to help neurology departments regarding trainees and research money. He and Dr. 
Stevens agreed to discussing giving the RAC input on this through Dr. Sacco.  

Dr. Peterson asked about the financial impact of the cancellation of the Annual Meeting. Dr. 
Stevens reported the AAN had insurance on the Annual Meeting, they should know the impact 
in early July. It is expected that the loss will not be as devastating as it could have been. 

Dr. Dodick said as we launch our public awareness campaign, we may sometimes need to 
modify AAN content so that it is fit for purpose and asked about a process for handling that. Dr. 
Stevens responded that Jane and Mary meet weekly and they can work through this when 
these requests are made 

Mr. Essey thanked Dr Stevens for his leadership. We are now stronger partners than we ever 
were. That will benefit the whole community in ways maybe not even envisioned yet.  

Financial Report (Jim Essey)   

April 2020 Financial & Updated Forecast 

Through the end of April our revenue was up compared to 2019 but at slightly less than what we 
had budgeted for 2020, however we have recouped that shortfall due to our expenses being 
way down, so we are actually up over where we would have projected to be at this time. In 
these kinds of challenging circumstances, the critical thing is to maximize your income and 
minimize your expenses. Staff did a really good job with that, especially with Commitment to 
Cures and with managing overall operating expenses. The good news is even with everything 
going on we are ahead of where we were projecting to be. 

• Revenue - April YTD our total revenue was $1.9 Million, $1.5M of that comes from the
AAN and$ 376K comes from individual/sponsors in unrestricted dollars. In restricted
dollars we raised $170K that will be used in 2021 and we were able to use $127K that
was raised in prior years and interest was at $13K. We expected that in the early part of
the year we would not have a huge amount but we still have a big opportunity with
Alzheimer’s and LBD. We still have all the CRTS money that comes in later in the year,
the staff feels we are in a good place.
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• Expenses – Overall expense are down compared to what was budgeted; you can look
at more closely at the detailed breakout in your packet. The expenses are split up by
what is used for Management and Fundraising as well as the funds that go to
Programming for Grants & Awards and Public Awareness.

• Financial Position/2020 Forecast – Overall we are down slightly compared to 2019, we
are up in grants and receivables. The 2020 forecast shows why we are saying things are
looking so positive. The work that will happen through the rest of the year we will recoup
many of these dollars. We do expect our revenue this year will not be as high as we
anticipated however our expenses will be way down because of less travel and meeting
expenses as well as a reduction in professional services. We are forecasting our grants
and awards to be at what we budgeted. Overall, our forecast numbers are reduced but
our profit will be up by $157K (Net Income) by being able to reduce and control
expenses.

In summary, the organization is being mindful that this is a difficult time, the good news is we 
are not being faced with huge drops in the ability to raise money.  We are clearly being 
impacted as other organization are as well and we must be nimble in terms of being able to 
recoup that shortfall in revenue by being able to control our expense. We are not doing anything 
that will impact our future potential and we are still strongly investing in our marketing campaign. 
The staff is still confident that they can deliver close to the projected revenue goals. 

Finance Report Discussion/Comments: 

• Jim Essey mentioned the ABF filed for the Paycheck Protection Program Loan based on
2019 payroll, if we maintain our spending over 24 weeks that loan turns into a grant –
this will be $150K.

• Dr. Grotta asked about leveraging grants from the government for COVID-19, he will
work with Jane Ransom to get some funds to give out. Jim Essey wondered if it makes
sense for us to create a task force to help identify the pools of money that are out there,
try to get grant money that is available right now. Jane said we have a proposal on
Covid-19 that we are starting to distribute. The place we could use help is grants at the
federal level.

• Shafali provided these two links on government grants:
https://grants.nih.gov/policy/natural-disasters/corona-virus.htm

   https://grants.nih.gov/grants/guide/notice-files/not-mh-20-058.html 

• Dr. Dodick said that Dr. Walter Koroshetz being on the research advisory committee can
help point us to the money that is available for research within NIDS and beyond – we
are preparing an official letter of invitation for him to join our Research Advisory
Committee.
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2019 Audited Financial Statements (Tim Engel) 

The ABF goes through an annual financial audit process done in conjunction with the AAN there 
is a joint audit committee that sits down with the auditors and reviews the report prior to bringing 
it forward to the Finance committee for them to get a look at it and then finally bringing it forward 
to the board for acceptance of the report. The opinion issued is a clean, unmodified opinion.  

There were a few comments this year related to internal controls related to two pools of funds 
that ABF has to support CRTS or other research activities. This money is restricted by donors, 
and there are multiple donors in these funds. In the past we have been using these funds only if 
we needed to use them to balance the budget and holding these back in years where we 
needed additional restricted support to support the fellowship scholarships. The auditor wants 
these funds to support the fellowships as they happen year over year so these funds will get 
used up. Jim Essey commented that he feels this is a good thing, as everyone knows it is very 
hard for us to get unrestricted dollars, those are dollars we can use for anything we want 
including research grants.  

The auditor’s written findings and recommendations are: 

Net Asset Restrictions 
In the prior years, the American Academy of Neurology Institute has given ABF funding 
to support CRTS grants. Past practice has been to only release funds as they are 
needed, if there were no other source of funding for CRTS. However, GAAP states that 
net assets with a donor restriction should be released first, if there are qualifying 
expenses to meet the restriction. We recommend management update this policy 
between the AANI and ABF to note the restrictions on these funds and how they will 
handle them going forward.  

Second, we noted there is also a pool of funding for CRTS grants that is from historical 
donations, but at this time, restrictions on the funds may not be known. We recommend 
management review these restricted items to determine if they have been spent or how 
best to use them in the future. 

Proposed Policy Revision: 
• In recognition of the auditor’s recommendation, starting in 2020 the ABF will first

rely upon the AANI CRTS Research Grant to fund any CRTS grant funding
shortfall and not apply unrestricted funds to support CRTS activity.

• In recognition of the auditor’s recommendation, we will make it a policy to draw
down this fund for CRTS grant funding shortfalls once we have exhausted the
AANI CRTS Research Grant.

MOTION: 
Motion made to follow the auditor’s recommendations and use restricted moneys for restricted 
needs before we use unrestricted moneys. Motion passed unanimously.  

Conditional Grants  
There was $1.9M of conditional grants that will be recognized in future years, it is footnoted in 
the financial statement that there are funds available that are not recorded on the books.  
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MOTION: 
Motion made to accept the 2019 Audit Report as prepared and confirm the selection of CLA as 
auditors for 2020.  Motion passed unanimously. 

2019 IRS 990 Filing & MN Charitable Filing Resolution (Tim Engel) 

Mr. Engel presented the 2019 IRS 990.These is no tax liability associated with this form it is 
strictly an informational return based on the audit report. This document is reviewed by the audit 
committee and the finance committee. The board is ultimately responsible for approving this 
informational return. There are a lot of things disclosed related to compensation, it lists all the 
board members, estimated time devoted to the organization, program accomplishments, etc.  
This is important to file because it provides the public a lot of detailed information. Last year we 
felt we could really improve the information in this document and that has been done for 2019. 
The ABF posts this document on our website and on guidestar.org. Even though we create an 
annual report, this is a good document that the public references.  

Mr. Engel highlighted the following schedules in the form: 

• Part III – Statement of Program Service Accomplishments (unlimited space to list your
accomplishments)

• Part VI – Governance, Management, and Disclosure (shows good governance policies &
practice)

• Schedule A- Public Charity Status and Public Support (5 year average, went from 46.97
to 49.93% - very positive)

• Schedule B – Contributors (includes dollar amounts, no donor names)
• Schedule J – Compensation Information

The form was reviewed by the CFO Tim Engel, it was also reviewed by an outside technical 
expert to make sure we have complied to all new rules and regulations and then it comes to the 
board for their final approval and acceptance to file in a timely manner.  

MOTION: 
Motion made to accept the 2019 IRS Form 990 as prepared and approve the filing of the Annual 
Minnesota Charitable Filing Resolution and IRS Form 990 as required. Motion passes 
unanimously. 

Commitment to Cures (C2C) (Dr. Sirven & Lisa Dahlberg) 

Dr. Sirven began by highlighting the amazing work done by the staff and everyone on the 
committee to get this together quickly and successfully change it to a virtual event. 

Ms. Dahlberg again thanked the staff, planning committee, and the board for pulling together 
such a great event. A special thanks also to our new marketing partners Yakkety Yak that really 
helped us make the transition from an in-person event to a virtual event quickly.  
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Below are the highlights and results from the event: 

• Challenge – We had to quickly and effectively transition the C2C in-person event into a
virtual event

• Fundraising results – $63K donation, $111K sponsorships, $12K from the live event.
(These numbers do not include the board donations that are tracked in a different area.)

• Event promotion - via email, social media and PR. Additional help from our partners,
Jim Cramer, NHLPA, AAN and the Potamkin’s helped boost our reach through many
outlets.

• Lessons Learned - The virtual format did not dissuade any sponsors; in fact we saw 9
additional sponsors and we did not lose any of the original sponsors. The virtual event
allowed us to reach a much larger audience, increasing the organizations awareness as
well as our sponsors’ exposure. Virtual events are a viable and effective means of
fundraising. Celebrity engagement is a great way to encourage participation and
increase reach. Live vs pre-recorded allow for a more personal and engaging
experience.

Dr. Sirven said the committee is recommending an all virtual event for 2021 with a live “watch 
party” in San Francisco and possibly other venues. This opens a lot of doors, including larger 
geographic scope, easier to involve awardees virtually, possibility of major donor watch parties 
in different cities, and possibility of online fundraising such as a raffle or Omaze. 

Fundraising Strategy (Emily Christian & Julia Miglets-Nelson) 

Emily Christian, Director, Development & External Relations, shared the fundraising results from 
the Q1 Board Scorecard. The imperative for 2020 is to raise $6.15M. We have a significant new 
opportunity to fundraise from industry to generate funds, to not only our reach our restricted 
fundraising goal, but also our general operating revenue goal.  

In 2021, major imperatives will include filling the expected $250K gap in reduced AAN funding, 
as well as securing funding for $500K in marketing expenses.  

Julia Miglets-Nelson, Manager, Grant Writing & Research Program, presented some of the 
steps we are already taking to fundraise from Industry. She mentioned the potential for us to 
fundraise for our research programs including our CRTS and CSDA programs as well as our 
new COVID-19 Fund and LBD project. The other huge benefit with industry fundraising is the 
opportunity to raise those indirect costs. We have struggled with our nonprofit partners on this 
because some organizations are not always able to provide those administrative costs.  

What we are doing: 
• Information/coordination meeting held with AAN Industry fundraising staff
• Preliminary strategy meeting held with Drs. Griggs, Dodick, and Petersen
• Neurologists on Board and RAC to receive survey on their relationships in Industry
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• Three-part Letter of Inquiry to be “hand-delivered” by Board members to their contacts in
Industry, offering:

1. Disease-specific funding opportunities in their areas of interest
2. Opportunities to fund COVID-19 & Brain research, with emphasis on impact on

communities of color
3. Opportunity to establish a named research fund at the ABF

• Staff follows up on Board contacts and submits full proposals

Board members made informative comments for staff: 
• Do not focus just on the companies, it is really the diseases and things that are current

that will drive companies to contribute.
• Capitalize on cure one, cure many, because companies should be interested in common

pathways.
• COVID angle is important to capitalize on now.
• We need a great example where we have pulled together industry, healthcare,

researchers in a unique way and then moved something to clinical trial and outcome.
Are things partially there, we will need these examples.

• Brain research is halted or slowed due to COVID. We need to work on mechanisms so
that we can perform our clinical research remotely.

Research Strategy (Dr. Griggs/Dr. Peterson) 

Dr. Griggs presented our partners list with the ABF 2020-2021 research grants. We are working 
on lining up more for 2022. Alzheimer’s Association wants a time element that is being 
discussed with the Academy’s Science Committee. We are working on increasing the number of 
awards and looking for industry partners. There is an opportunity to consider having a training 
fellowship funded by an industry partner. This has happened in the past with Biogen and other 
pharma companies. This is a very good thing; we think going forward this is the opportunity to 
have industry to support indirect costs.  

The case for Donor Organizations Partnering with ABF on CRTS’s 

1. National and international recognition of donors by the 36,000+ members of the AAN in
multiple ways/events

2. Recognition and showcasing of trainees by the ABF, AAN, NIH leadership and multiple
donor organizations

3. A major focus on the science of trainees at the AAN meeting (the largest meeting of
neurologists in the world)

4. Invitations of the best science from the trainees for presentations at the AAN’s Annual
meeting

5. Career development activities developed and supported by the AAN Science Committee
and AAN Leadership

6. Networking events for trainees including an Alumni organization

7. Opportunity to compete for AAN Leadership programs
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Dr. Peterson discussed where our research funding is heading: 

2020 – Imperatives/Opportunities 

• Fund 11 Next Generation Research (CRTS) grants, the opportunities are to expand that
with the new relationship we will be able to develop with industry that will give us some
new opportunities.

• Begin COVID-19 funding—Julia has created a document to use with potential donors
trying to stimulate new research on COVID-19, it is a good opportunity.

• Develop a fundable research projects demonstrating Cure One, Cure Many approach
• Develop new research project(s) with Research Strategy Task Force

2021 – Imperatives/Opportunities 

• Increase to 13 Next Generations Research (CRTS) grants
• Lay groundwork for launching $5M LBD award with AAN in 2022
• Develop new cross-cutting research projects
• New partnerships with Industry
• Collaborate with AAN on a new kind of grant award (LBD)
• Develop new research project(s) with Research Strategy Task Force

Jane Ransom feels LBD could be the embryo of the case we are trying to make related to Cure 
One Cure Many because donors concerned with Parkinson’s and Alzheimer’s are major donors 
to the fund. They recognized that a bio marker in LBD could be a game changer for both of their 
diseases. We have about $2.3M left to raise by the end of 2021. The opportunity to go to 
Industry for support is a big opportunity, we have started a list of companies that are interested 
in LBD as well as a list of a few Foundations and individual donors we are going to approach 
aggressively this summer.  

Marketing Strategy (Dr. French/Emily Christian) 

Dr. French provided an update from the Public Awareness Task Force and introduced Ashley 
from Yakkety Yak and Emily Christian, Director of Advancement & External Relations. The Task 
Force supports the research strategy staff has developed with Yakkety Yak. The members think 
that the concept of Cure One, Cure Many needs more development—perhaps with a visual to 
explain common pathways.   

Marketing Strategy Presentation (Ashley Logan – Yakkety Yak) 

Ashley Logan is the founder and owner of Yakkety Yak presented our 3-year campaign strategy 
and approach and here are some highlights: 

• Full-service digital marketing agency with a content first approach
• Content first, building content and helping organizations find their voice and tone
• Mission driven, women-owned and privately held
• Services provided, full service - they do everything in house, they want to be responsible

for outcomes to their clients.
• Dedicated team to ABF, plug and play. They get into the trenches with the client, C2C

perfect example. Helping the ABF to change the broad public view of brain disease.
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• 3 primary goals of ABF after meeting with board members and staff:
1. Rebranding Brain Disease
2. Position ABF as Innovative Leader in Brain Research
3. Fund Research

• Key Metrics
1. Provide 450% ROI for AAN
2. Raise over $39M
3. Award $25M Research Grants
4. Increase Public Awareness by 40%

• Key questions that need to be answered to help build trust via website
• Target Audience: Patient & Caregivers/Neurologists & Neuroscientists/Donors &

Followers
• Opportunities for Increased Visibility

Board Engagement/AAN Members & Physicians/Major Contributors
• Key attributes of ABF

1. Distinctive Voice and Tone
2. Factual, Reliable Information
3. Public-Facing

• Ability to be more nimble than other more science-based organizations
• Use Blogs, emails, videos, FB Live
• Content is great but paid media helps with outreach
• Value of Content Creation – sharing factual information, we can be a site that directs

them to where they need to go to find information. Include Patient stories, research
stories, etc. - It is storytelling worth hearing and sharing

• Focus for content creation – 4 buckets:
1. Need for research
2. Brain disease information
3. Patient and caregiver stories
4. ABF News - what we are doing

• Content Platforms and Engagement with original content
1. Website
2. Email Marketing
3. Social Media
4. Paid Advertising
5. Patient Communities Online
6. Patient Engagement Materials

Ashley asked for feedback following her presentations, here are those comments: 

• Jim Essey mentioned adding “loved ones” to our target audience.
• We need help in refining and crafting our message as to why we are uniquely positioned

to be a warehouse for funds for research in a particular disease area as opposed to the
organization or foundation that oversees that disease area.

• We need a big picture dashboard in place to track what we are doing.
• Don’t get too distracted by the advocacy piece, this is a fundraising organization. We

have the potential for a relationship with the American Brain Coalition which is an
advocacy organization.
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• We could end up doing partner organizations a favor by fostering and facilitating
collaborative research.

• It’s one brain, you may have one disease, but you may have other milder diseases.
Where is the white space?  Epilepsy and headache or Epilepsy and depression, there
are shared mechanisms. We can benefit the major disease as well as these in between.

• Cure one, cure many is going to require that collaboration. Individual specialists do not
have all the answer but if they came together there is amazing potential. This is how we
should position ourselves.

• We are acting as an ambassador; they can come to us when they are in need and we
can get them connected. It would be great to say we are connecting these organizations.

• I think we should think about a better way of saying Cure One, Cure Many. We are
focusing on many diseases at once because they have common mechanism. We need
to think of a better way of saying that. It is really Cure Many, Not Just One – Cure many
instead of curing one.

Meeting adjourned at 1:32 p.m. CT 
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TO: Board of Directors 

FROM: Jane Ransom, Executive Director 

DATE: July 27, 2020 

SUBJECT: Report for Board Meeting of August 6, 2020 

Our second quarter scorecard shows that as of June 30th, AAN’s ROI on ABF research grants 
was 161 percent, and its return on total ABF fundraising is 187 percent as of June 30th; and we 
expect AAN’s ROI to grow significantly by the end of the year. As a result of the new opportunity 
to raise research funding from Industry, the ABF board, staff, and Research Advisory 
Committee have focused on fundraising from pharmaceutical and medical device companies 
throughout the month of July. Some management highlights since our June board meeting: 

FUNDRAISING HIGHLIGHTS 

• We have almost met our Threshold goal for raising restricted dollars. (See attached Board
Scorecard.) However, this is a timing issue.

o Renewal requests to current CRTS partners begin in July
o The Alzheimer’s Association $1.5M grant cannot yet be booked
o ABF has just begun fundraising from Industry

• Fundraising for unrestricted dollars is tracking closely to goal. We are confident that the
balance will be raised through activities such as the Employee Giving Campaign, the Year-
End Campaign, and the AAN dues check-off.

• ABF converted what was to have been our in-person Commitment to Cures event into an
online event, due to COVID-19, raising $152,240.

• ABF achieved GuideStar’s Platinum rating.

• The Foundation began a summer series of Zoom cultivation events for donors, with the June
event featuring board members Drs. David Dodick, Frances Jensen, and Jim Grotta
discussing COVID-19 and the Brain.

• The ABF’s $147K request for CARES Act funding under the Paycheck Protection Program
was granted. We will be applying for forgiveness, which will allow us to convert the funds
into an operating grant.

• ABF fundraising efficiency ratios have not reached Threshold goals, but we expect them to
improve as larger grants come in during the second half of the year. As of June 30 they
were:

o Cost to raise $1 = $0.15
o Revenue raised per FTE = $272,017
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RESEARCH HIGHLIGHTS 

• ABF granted $1,796,500 to AANI for research grants.

• ABF granted $75,000 to other institutions for research.

• ABF and AAN worked on:

o Forthcoming Research Program celebration
o Promotion and marketing of 2021 Research Program fellowships

o No cost extensions for research grantees affected by COVID-19
o Future alignment of ABF fundraising with AAN Research Program needs
o Potential involvement of AAN Science Committee in:

 Connecting ABF with Industry contacts for fundraising purposes
 Selecting the next Scientific Breakthrough Award recipient

PUBLIC ENGAGEMENT HIGHLIGHTS 

• Our Commitment to Cures event and event page were viewed by more than 4,000 people.

• In collaboration with our marketing partner, the ABF produced a three-year marketing
strategy.

• We exceeded our Threshold goals for unique website visitors and social media followers.

• ABF continued our COVID-19 and the Brain Facebook Live series which so far has featured
guest speakers Drs. Ron Petersen, Jackie French, Shafali Jeste, Lisa Shulman, and Jim
Grotta, and Mr. Martin Shenkman.

AAN/ABF PARTNERSHIP HIGHLIGHTS 

• AAN’s ROI on ABF research grants was 161%

• AAN’s ROI on total ABF fundraising was 187%

• The AAN/ABF leadership team of the organizations’ two board chairs and chief executives
held its second meeting.

• ABF and AAN came to an understanding of the role each will play in patient education.

• We are grateful for the AAN’s part in our continuing progress, as both a donor and a partner.
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Strategic Goal #1

Q2 2020 Threshold Target Maximum

$282,180 $3,800,000 $3,990,000 $4,750,000 

$393,952 $850,000 $892,500 $935,000 

$1,500,000 $1,500,000 $1,500,000 $1,500,000 

523 150 158 188

$1,889,500 $8,000,000 $8,400,000 $10,000,000 

3. Donors

1166 2700 2835 2970

338 350 368 385

8 9 9 9

100% TBD TBD TBD

5. Functional Ratios

a. Programming 52.2% 72% 73% 73%

b. Fundraising 23.1% 13% 13% 12%

c. Management 24.7% 15% 15% 15%

$0.15 $0.12 $0.12 $0.12

$272,017 $683,333 $709,167 $798,333

Three Star Two Star Three Star Four Star

Platinum Gold Gold Platinum

2020 ABF Board Scorecard

a. Total FTEs

b. Retention Rate

6. Fundraising Efficiency Ratio

a. Cost to Raise a $1

b. Revenue Raised Per FTE

7. Charity Navigator Rating

8. Guidestar Rating

4. Staffing - Total FTE's

FUNDRAISING

Outcomes

1. Total funds raised

a. Restricted

b. Unrestricted

c. AAN Support

2. Major Donor Pipeline Value

a. Number of Solicitiations

b. Total Gift Ask

a. Total Number of Donors

b. Total Donors from Website
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Strategic Goal #2

Q2 2020 Threshold Target Maximum

$1,796,500 $1,800,000 $1,800,000 $1,800,000

b. Other Grants Total $75,000 $203,000 $203,000 $203,000

10 8 8 8 

1 2 2 2 

0 0 0 0 

0 2 3 4

161% 166% 166% 166%

Strategic Goal #3

Q2 2020 Threshold Target Maximum

n/a 29% 31% 32%

n/a 23% 25% 27%

50,649 45184 46884 48584

15,523 14726 16119 17512

Strategic Goal #4

Q2 2020 Threshold Target Maximum

n/a 78% 79% 80%

641 1881 1900 1918

47% 56% 57% 57%

187% 531% 531% 531%

Outcomes

1. Number of AAN members who are aware of the ABF

2. Number of AAN members donating to the ABF

3. Percentage of AAN staff donating to the ABF

2. Total # of Research Grants

RESEARCH 
Outcomes

1. Total Research Grants and Awards Funded

4. AAN ROI on Total ABF Fundraising

AAN/ABF PARTNERSHIP

a. AAN Total

b. Other Awards Total

3. Total Number of CDA's

4. Total # of Crowdfunding Awards

5. Total AAN ROI on ABF Research Grants

PUBLIC AWARENESS
Outcomes

1. Stakeholder awareness of what Brain Disease is

2. Stakeholder awareness of the American Brain
Foundation

3. Unique Web Visitors

4. Social Media Followers

*To better reflect our current status we have included the grants already paid out to recipients. These have been
reconciled but due to timing won’t appear on our financial reports until July.

a. AAN Total
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ABF Development Report (Revised) 
June 30, 2020

RESTRICTED GOALS Revised 
Goals JANUARY FEBRUARY MARCH APRIL MAY JUNE

Industry & Nonprofit Partners $1,600,000 $2,000,000 $0 $100,000 $100,000 $100,000 $100,000 $100,000
LBD Fund $1,500,000 $2,000,000 $203 $248 $484 $506 $529 $551
Foundations & Corporations $150,000 $150,000 $0 $2,500 $2,500 $2,500 $2,500 $2,500
Major Donors $409,500 $200,000 $53,000 $53,000 $53,500 $59,100 $70,100 $167,447
Crowdfunding $50,000 $0 $0 $192 $223 $223 $223 $273
Annual Fund $80,000 $20,000 $2,052 $4,254 $5,333 $7,896 $9,148 $11,109

SUBTOTAL $3,789,500 $4,370,000 $55,255 $160,194 $162,040 $170,225 $182,500 $281,880

UNRESTRICTED 

AAN $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000 $1,500,000
Annual Fund $213,000 $250,000 $41,949 $66,769 $80,168 $95,305 $107,680 $120,654
Commitment to Cures $200,000 $186,686 $50,255 $56,980 $92,130 $127,025 $180,590 $152,240
Major Donors $359,000 $209,000 $5,460 $30,920 $62,130 $107,190 $116,200 $116,920
PPP $0 $147,000
Core Support (10% Policy) $31,975 $234,975 $247 $493 $639 $1,216 $1,367 $3,291
Foundations & Corporations $46,325 $15,000 $700 $700 $800 $900 $900 $900

SUBTOTAL $2,350,300 $2,542,661 $1,598,611 $1,655,862 $1,735,867 $1,831,636 $1,906,737 $1,894,005

GRAND TOTAL $6,139,800 $6,912,661 $1,653,866 $1,816,056 $1,897,907 $2,001,861 $2,095,333 $2,175,885
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2020 Institutional Development Pipeline

Prospect Request Amount Pupose Status Amount Funded
AbbVie $172,000 Research Grant Contracts Pending
AbbVie $100,000 LBD Fund Pending
AbbVie $10,000 COVID-19 Fund Pending
Acadia $100,000 LBD Fund Pending
Acadia $100,000 COVID-19 Fund Pending
Acadia $172,000 Research Grant Contracts Pending
Allergan $100,000 LBD Fund Planned
Allergan $172,000 Research Grant Contracts Planned
Allergan $100,000 COVID-19 Fund Planned
Alzheimer's Association $1,500,000 LBD Fund Pending
Alzheimer's Association $213,332 Research Grant Contracts Planned
American Epilepsy Society $50,000 Research Grant Contracts Planned
Amgen $172,000 Research Grant Contracts Pending
Amgen $100,000 LBD Fund Pending
Amgen $100,000 COVID-19 Fund Planned
AstraZeneca $172,000 Research Grant Contracts Planned
AstraZeneca $100,000 LBD Fund Planned
AstraZeneca $100,000 COVID-19 Fund Planned
AveXis $172,000 Research Grant Contracts Pending
Biogen $100,000 LBD Fund Pending
Biogen $172,000 Research Grant Contracts Pending
Biogen $100,000 COVID-19 Fund Pending
CReATe Consortium $200,000 Research Grant Contracts Pending
Denali Therapeutics $100,000 LBD Fund Pending
Denali Therapeutics $172,000 Research Grant Contracts Pending
Denali Therapeutics $100,000 COVID-19 Fund Pending
EIP $100,000 LBD Fund Planned
Eisai $100,000 LBD Fund Pending
Eisai $172,000 Research Grant Contracts Pending
Eisai $100,000 COVID-19 Fund Pending
Eli Lilly $172,000 Research Grant Contracts Pending
Eli Lilly $100,000 LBD Fund Pending
Eli Lilly $100,000 COVID-19 Fund Pending
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2020 Institutional Development Pipeline

Epilepsy Foundation $50,000 Research Grant Contracts Planned
GE $100,000 LBD Fund Planned
Gene $172,000 Research Grant Contracts Planned
Gene $100,000 LBD Fund Planned
Gene $100,000 COVID-19 Fund Pending
Genentech $172,000 Research Grant Contracts Pending
Genentech $100,000 LBD Fund Pending
Genentech $100,000 COVID-19 Fund Pending
GlaxoSmithKline $172,000 Research Grant Contracts Pending
GlaxoSmithKline $100,000 LBD Fund Pending
GlaxoSmithKline $100,000 COVID-19 Fund Pending
Haemonetics $172,000 Research Grant Contracts Planned
Haemonetics $100,000 LBD Fund Planned
Haemonetics $100,000 COVID-19 Fund Planned
International Headache Society $110,000 Research Grant Contracts Planned
Jazz $172,000 Research Grant Contracts Planned
Jazz $100,000 LBD Fund Planned
Jazz $100,000 COVID-19 Fund Planned
Lundbeck $172,000 Research Grant Contracts Pending
Lundbeck $100,000 LBD Fund Pending
Lundbeck $100,000 COVID-19 Fund Pending
McKnight Brain Research Foundation $1,650,000 Research Grant Contracts Planned
Mediti $100,000 LBD Fund Planned
Medtronic $172,000 Research Grant Contracts Pending
Medtronic $100,000 LBD Fund Pending
Medtronic $100,000 COVID-19 Fund Pending
Merck $172,000 Research Grant Contracts Planned
Merck $100,000 COVID-19 Fund Planned
Merck $100,000 LBD Fund Planned
Myasthenia Gravis Foundation $100,000 Research Grant Contracts Planned
Muscle Study Group $200,000 Research Grant Contracts Received $100,000
Muscular Dystrophy Association $110,000 Research Grant Contracts Planned
Novartis $172,000 Research Grant Contracts Pending
Novartis $100,000 LBD Fund Pending

Page 19



2020 Institutional Development Pipeline

Novartis $100,000 COVID-19 Fund Pending
Pfizer $172,000 Research Grant Contracts Pending
Pfizer $100,000 LBD Fund Pending
Pfizer $100,000 COVID-19 Fund Planned
Sanofi $172,000 Research Grant Contracts Planned
Sanofi $100,000 LBD Fund Planned
Sarofim, Susan $100,000 COVID-19 Fund Pending
Seydel, Laura Turner $100,000 LBD Fund Declined
Society for Vascular & Interventional Neurology $110,000 Research Grant Contracts Planned
Stryker $172,000 Research Grant Contracts Planned
Stryker $100,000 LBD Fund Planned
Stryker $100,000 COVID-19 Fund Planned
Takeda $172,000 Research Grant Contracts Planned
Takeda $100,000 LBD Fund Planned
Takeda $100,000 COVID-19 Fund Planned
Teva $100,000 LBD Fund Pending
Teva $172,000 Research Grant Contracts Pending
Teva $100,000 COVID-19 Fund Pending
UCB $172,000 Research Grant Contracts Planned
UCB $100,000 LBD Fund Planned
UCB $100,000 COVID-19 Fund Planned
Upsher-Smith $172,000 Research Grant Contracts Planned
Upsher-Smith $100,000 LBD Fund Planned
Upsher-Smith $100,000 COVID-19 Fund Planned

*prospects highlighted in green indicate estimated 75% or better chance of funding
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Date: August 6, 2020  

To: Board of Directors 

From: Lindsey Taveren, Senior Accountant  
Timothy Engel, CPA Chief Financial Officer 
Jane Ransom, Executive Director 

Subject: June 2020 Financial Reports 

The enclosed materials present the financial performance of the American Brain Foundation 
(ABF) for the six months ending June 30th, 2020. The Finance Committee reviewed and accepted 
these reports on July 21st, 2020. 

Statement of Operations 

• Operating Revenues of $2.2M
• Operating Expenses are $1.5M
• Net Operating Increase is $458K

Operating Revenue 

ABF has raised $2.1M as of June 2020, achieving 55% of the YTD budgeted fundraising goals. 
Please see the Development report for more details.  

June YTD AAN Membership Dues donations are up 18.37% compared to last year. 

Release from restrictions has a negative variance of ($286K) due to: 

• ($128K) fewer Annual Meeting awards given out than originally budgeted

• ($119K) Public awareness funds are delayed in being released to match the Yakkety Yak
invoices, which are being spread out over 12 months

• ($39K) less in C2C Sponsorships than originally budgeted
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Operating Expenses 

Expenses are 23% under budget: 

• Salaries and benefits under by $40K due to timing of payroll

• General Office under by $30K, largely due to $20K savings in postage and printing, as
well as $2.4K savings in budgeted credit card fees YTD. The remaining variance is due to
the timing of insurance renewals.

• Software is over ($8K) due to timing of contract payments

• Professional Expenses are under $173K due to spreading out the public awareness
campaign over 12 months of payments to Yakkety Yak and savings from the cancellation
of the in-person Commitment to Cures

• Advertising is over by ($15K) due to gift in kind advertising expense of ($69K). In-kind
revenue offsets the expense

• Meetings & Travel has savings of $226K due to COVID-19 related cancellations

• Grants & Awards are over by ($21K) due to expense recognized in June as opposed to
July as planned for some 2020 research grants. In July the majority of our grant activity
for 2020 was finalized and will be reflected on the next report provided to the committee.

Statement of Financial Position 

• The Foundation ended June with total assets of $14M, which includes $2.9M in grants
receivable.

• Cash and investments total $11M.

• Liabilities are $1.5M, the majority of which represents Grants Payable of $1.25M

• Unrestricted Net Assets are down ($608K) compared to June 2020, driven by decline in
investments

• Donor Restricted Assets are up $1.8M compared to June 2019. This is due to recording of
2020 grants earned to support awards for 2020.

Provided in the following pages are: 

June 2020 Operating Statement  
June 2020 Dues Check Off Report 
June 2020 Functional Operating Statement 
June 2020 Balance Sheet  
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Budget to Budget to 
Actuals Forecast

2019 2020 2020 Favorable 2020 2020 Favorable
YTD Actuals YTD Actuals YTD Budget (Unfavorable) Forecast Budget (Unfavorable)

REVENUE

GRANTS & GIFTS RAISED
Unrestricted 2,034,073         1,782,310         1,984,998         (202,688)              2,202,346         2,350,000         (147,654)         
Funds Raised for Future Years 550,704            282,180            1,907,333         (1,625,153)           3,814,666         3,814,666         - 
Gift in Kind - 69,283 - 69,283 - - - 

Total Funds Raised $2,584,777 $2,133,773 $3,892,331 ($1,758,558) $6,017,012 $6,164,666

GAAP ADJUSTMENT
Funds Raised for Future Years (550,704)           (282,180)           (1,907,333)       1,625,153            (3,814,666)       (3,814,666)       - 
Funds Raised Prior Year for Current Year 2,738,815         338,415            623,996            (285,581)              2,432,500         2,471,000         (38,500)           

Net Funds Raised $4,772,888 $2,190,008 $2,608,994 ($418,986) $4,634,846 $4,821,000 ($186,154)

Interest Revenue 20,640 10,798 12,498 (1,700) 15,000 25,000 (10,000)           
Other Revenue 1,522 1,216 924 292 1,216 924 292 

Total Revenue $4,795,050 $2,202,022 $2,622,416 ($420,394) $4,651,062 $4,846,924 ($195,862)

NATURAL EXPENSES

Salaries & Benefits 377,154 457,121 497,448 40,327 1,104,573 1,104,573 0
General Office 43,804 35,040 64,896 29,856 115,724 122,344 6,620
Software 99,175 128,258 119,850 (8,408) 176,631 176,631 0
Professional Services 93,007 166,381 340,083 173,702 335,750 432,481 96,731
Advertising 29,224 67,713 53,000 (14,713) 69,000 88,000 19,000
Meetings & Travel 174,577 78,309 304,210 225,901 197,269 430,526 233,257
Grants & Awards 2,550,588 326,455 305,502 (20,953) 2,112,500 2,112,500 0
Depreciation 23,058 21,597 22,327 730 40,999 40,999 0
Management Fee 164,500 169,500 169,434 (66) 338,870 338,870 0

Total Expenses $3,555,087 $1,450,374 $1,876,750 $426,376 $4,491,316 $4,846,924 $355,608

Net Operating Increase (Decrease) 1,239,963 751,648 745,666 5,984 159,746            - 159,746 

Long Term Investments 571,224 (293,418) - (293,418) - - - 

CHANGE IN UNRESTRICTED NET ASSETS $1,811,187 $458,230 $745,666 ($287,434) 159,746            - 159,746 

For Internal Use Only.

American Brain Foundation
Operating Statement

For the Six Months Ending
Tuesday, June 30th, 2020
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Dues Check Off 2020 2019 2018 2017 2016 2015 2014 2013
January 23,056.00    20,945.00   18,890.00    14,759.00  19,375.00    18,440.00    18,091.00    19,260.00    

February 7,520.00      6,005.00     6,440.00      6,584.00    7,205.00      7,760.00      9,530.00      6,544.00      

March 3,320.00      4,055.00     4,552.50      4,260.00    4,765.00      3,942.00      5,500.00      2,545.00      

April 3,415.00      2,460.00     2,645.00      1,135.00    1,785.00      2,900.00      1,825.00      870.00         

May 3,395.00      2,140.00     835.00         610.00       900.00         1,220.00      1,645.00      960.00         

June 2,708.00      1,070.00     820.00         1,450.00    1,780.00      577.50         1,330.00      885.00         

July - 1,785.00     1,470.00      1,930.00    600.00         585.00         840.00         1,435.00      

August - 1,306.00     1,165.00      300.00       850.00         530.00         340.00         700.00         

September - 565.00 840.00         320.00       440.00         350.00         245.00         655.00         

October - 20,905.00   18,135.00    6,276.00    17,375.00    16,494.00    9,000.00      16,825.00    

November - 28,398.00   33,490.00    12,701.00  25,515.00    16,070.00    33,395.00    29,187.00    

December - 45,199.00   42,591.00    32,012.00  30,825.00    45,925.00    29,850.00    24,317.02    

Total 43,414.00    134,833.00 131,873.50  82,337.00  111,415.00  114,793.50  111,591.00  104,183.02  

2020 2019 2018 2017 2016 2015 2014 2013
YTD 43,414.00    36,675.00   34,182.50    28,798.00  35,810.00    34,839.50    37,921.00    31,064.00    
Growth Over Prior YTD 18.37% 7.29% 18.70% -19.58% 2.79% -8.13% 22.07% 22.54%

Page 24



2019 2020

YTD Actuals YTD Actuals Management Fundraising

REVENUE

GRANTS & GIFTS RAISED
Unrestricted 2,034,073    1,782,310       2,765           1,779,545       - - 
Funds Raised for Future Years 550,704       282,180          -               - 272,680          9,500            
Gift in Kind - 69,283 - 53,989 - 15,294 

Total Funds Raised $2,584,777 $2,133,773 $2,765 $1,833,533 $272,680 $24,794

GAAP ADJUSTMENT
Funds Raised for Future Years (550,704)      (282,180)        -               - (272,680)        (9,500)           
Funds Raised Prior Year for Current Year 2,738,815    338,415          - 111,500 178,224          48,691          

Net Funds Raised $4,772,888 $2,190,008 $2,765 $1,945,033 $178,224 $63,985

Interest Revenue 20,640 10,798 10,798 - - - 
Other Revenue 1,522 1,216 1,216 - - - 

Total Revenue $4,795,050 $2,202,022 $14,779 $1,945,033 $178,224 $63,985

EXPENSES

Salaries & Benefits 377,154       457,121          149,919       119,479          62,466            125,256        
General Office 43,804         35,040            13,246         19,567            569 1,657            
Software 99,175         128,258          65,951         54,313            7,918              76 
Professional Services 93,007         166,381          33,129         36,500            4,908              91,845          
Advertising 29,224         67,713            - 58,238 - 9,475 
Meetings & Travel 174,577       78,309            40,257         3,037 1,167              33,848 
Grants & Awards 2,550,588    326,455          -               - 326,455          - 
Depreciation 23,058         21,597            -               - - 21,597 
Management Fee 164,500       169,500          55,953         43,734            22,827            46,986 

Total Expenses $3,555,087 $1,450,372 $358,455 $334,869 $426,310 $330,739

Net Operating Increase (Decrease) 1,239,963 751,650 (343,676) 1,610,165 (248,086) (266,754)

Long Term Investments 571,224       (293,418) (293,418)$    - - - 

CHANGE IN UNRESTRICTED NET ASSETS 1,811,187 458,232 (637,094) 1,610,165 (248,086) (266,754)

2020 YTD FUNCTIONAL EXPENSE RATIO 100.0% 24.7% 23.1% 29.4% 22.8%

2019 FUNCTIONAL EXPENSE RATIO 100.0% 13.0% 14.0% 56.7% 16.3%

Public 
Awareness

American Brain Foundation
Statement of Functional Expenses

For the Six Months Ending
Tuesday, June 30th, 2020

Grants & 
Awards

Programming
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6/30/2020 6/30/2019 Net Change
ASSETS

CURRENT ASSETS

Cash and Cash Equivalents $3,461,694 $3,517,906 ($56,212)
Grants and Gifts Receivable, Net 2,112,405 1,511,714 600,691
Accounts Receivable 2,127 3,808 (1,682)
Other Assets 6,882 40,387 (33,505)
Total Current Assets 5,583,107 5,073,815 509,292

FIXED ASSETS

Office Equipment 223,770 223,770
Less Accumulated Depreciation (155,297) (110,642) (44,654)
Net Fixed Assets 68,473 113,128 (44,654)

LONG TERM ASSETS

Investments 7,504,133 7,681,851 (177,718)
Grants and Gifts Receivable, Net 830,180 1,620,796 (790,616)
Total Long Term Assets 8,334,313 9,302,647 (968,334)

Total Assets 13,985,893 14,489,590 (503,697)

LIABILITIES AND NET ASSETS

CURRENT LIABILITIES

Accounts Payable 259,176 95,694 163,482
Grants Payable 1,195,361 2,696,763 (1,501,402)
Deferred Revenue 1,000 1,000
Total Liabilities 1,455,537 2,793,457 (1,337,920)

LONG TERM LIABILITIES

Grants Payable 395,026 (395,026)

NET ASSETS

Unrestricted 4,396,214 5,004,288 (608,075)
With Donor Restrictions 8,134,143 6,296,819 1,837,324
Total Net Assets 12,530,356 11,301,107 1,229,249

Total Liabilities and Net Assets 13,985,893 14,489,590 (503,697)

American Brain Foundation
Statement of Financial Position

6/30/2020

For Internal Use Only
1:27 PM - 7/13/2020
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BEN LENAIL 
Director of Business Development at Alta Devices 
*recommended by Kevin Goodno & Dr. David Dodick

• Advisor to biotech companies in the areas of patient and clinician outreach, regulatory,
business development.

• Angel-investing and mentoring of health care startups. Focus on neurology, psychiatry,
genetics, and population health.

• Helping to run a federally funded medical research consortium focused on a rare
disease.

• Leading corporate transactions (acquisitions, divestitures, and integration).
• Extensive systems integration experience (Accenture, EDS), project management, and

account management. Grant application and grant management. Public policy and
standards bodies. Site selection negotiations.

• Legacy focus on solar energy in unmanned flight; cloud computing, enterprise hardware
& software.

Ben LeNail is a founding officer of ALD Connect, a research consortium focused on the neuro-
metabolic disease X-linked adrenoleukodystrophy (X-ALD). 

Ben currently is at Deep Genomics. Ben was the Director of Business Development at Alta 
Devices, a solar energy startup in Sunnyvale. He was previously a distinguished visiting scholar 
at Stanford University, and Senior Director of Corporate Development at Sun Microsystems. 
Ben has a Bachelor’s from Sciences Po (Paris, France) and an MBA from the University of 
Washington with a concentration in Finance and Operations Management. Among his 
significant experience in the nonprofit world, Ben is currently on the Executive Committee of 
Silicon Valley Social Ventures (SV2). Ben served on the Board of the International School of the 
Peninsula for seven years, including a year as the head of the Development Committee. He was 
the Northern California ambassador for Agros International, leading several service trips to 
Central America and recruiting families to sponsor a farming cooperative in Nicaragua. 
Additionally, Ben has served on several committees including the Skyline Committee of the 
Peninsula Open Space Trust, and the Citizens’ Oversight Committee for the Palo Alto Unified 
School District. In his free time, Ben enjoys spending time with his family and his beloved 
Golden Retriever Hazel, cycling, and walking. 

• Mercury News Article: Palo Alto entrepreneur brings tech savvy to an illness that hits home:
ALD – Ben LeNail has shifted from grief to activism to battle a rare neurodegenerative disease
call adrenoleukodystrophy, or ALD
Click here to read article

• The Wall Street Journal Article: A rare disease won’t keep this mountain man off the trails –
Ben LeNail has the neurodegenerative disease ALD, but a daily exercise regimen and Pilates
help him stay healthy and active.
Click here to read article
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