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American Brain Foundation 
Board of Directors Meeting 

November 12, 2019 
8:00 am CT 

Held via Conference Call 

In Attendance:   Kevin Goodno, Chair; James Grotta, MD; Shafali Jeste, MD; Ralph 
Józefowicz, MD; Suzanne Miller; Catherine Rydell, CAE; Martin Shenkman, CPA; A. Gordon 
Smith, MD; James Stevens, MD;  

Staff: Jane Ransom; Tim Engel, Lindsey Taveren, Kim Howard 

Excused:  Susan Schneider Williams, Vice Chair; David Dodick, MD; David Eagleman, PhD; 
James Essey; Dan Gasby; Robert Griggs, MD; Sharon Klein; John Mazziotta, MD; Ronald 
Peterson, MD; Jeffrey Rosenfeld, MD; Lisa Shulman, MD; Joseph Sirven, MD; Ben Utecht 

Call to Order (Kevin Goodno):  The meeting began at 8:05am CT.  There was not a quorum 
present. Therefore, items requiring a vote will be emailed to all board members for approval 
following the meeting. 

The minutes of the September 15, 2019 meeting will be approved by an email vote. 

The State of Minnesota Charitable Filing Resolution, a routine annual filing to maintain our 
charitable status was discussed and this will be approved by an email vote. 

Executive Director Report (Jane Ransom):  Two positions have now been filled, Kim Howard 
joined two weeks ago as the Operations and Executive Office Manager and Julia Miglets-
Nelson starts today as the Grant Writing and Program Manager. Interviews are underway with 
multiple candidates for the Missions Advancement Director position. As requested by the board, 
HR has been helpful in hiring an outside consultant to assess our team structure, align roles and 
responsibilities appropriately, and to ultimately help with retention. The 3rd Quarter Scorecard 
was presented showing that ABF doing well on the unrestricted operating funds. We are in final 
discussions with four organizations that will hopefully come through by the end of the year with 
funding for future early-career research grants; and we are waiting on the Alzheimer’s 
Association for a decision on $1.5 million we have requested for the LBD project.  

Agreement with AAN regarding ABF Metrics (Jane Ransom): The finalized agreement 
provides a view of how our relationship will work including monitoring of the ABF Metrics. These 
metrics were discussed with the ABF Finance Committee which suggested having fewer goals, 
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and only goals related to raising funds. This was discussed with Ms. Rydell who suggested it 
would be difficult to delete metrics put forth in the ABF Business Plan. Instead, ABF should 
focus on the formation of the Academy/ABF Joint Leadership Workgroup that will meet 
quarterly. Mr. Smith added that for this relationship to succeed we need to have open 
communication and trust going forward. 

Budget Update (Tim Engel): 

2020 Budget presented for final approval: The Finance committee met recently and approved 
the proposed 2020 budget, asking that it be presented for final Board approval. The budget will 
be approved by an email vote. 

2019 Budget Update: The current revenue was in line with projections, and there appears there 
will be no deficit for the year. The numbers align well with the business plan. 

Meeting adjourned at 8:20 a.m. 

The following items were approved unanimously by the members via the email survey 
sent on November 14: 

1) The minutes of September 15, 2019
2) State of Minnesota Charitable Filing Resolution, this is a routine annual filing to maintain

our charitable status.
3) 2020 Budget recommended by the Finance Committee.
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TO:  Board of Directors 

FROM:  Jane Ransom, Executive Director 

DATE:  February 23, 2020 

SUBJECT: Report for meeting of February 23, 2020 

 

This year will be a turning point in our pursuit to grow the American Brain Foundation (ABF) into 
the largest national charitable organization for the brain—one which serves as a clearinghouse 
for brain research across a broad spectrum, based on the philosophy that brain diseases are 
interconnected, so that curing one means curing many. Starting today, our board has a 
tremendous opportunity to align around our 2020 goals, as well as to revisit and sharpen the 
ABF’s multi-year strategies. 

We finished 2019 on a strong note, exceeding maximum goals in several areas. The hard work 
by ABF staff and the unstinting contributions of precious personal time from board members 
convinced our partners and friends at the AAN to significantly increase its 2020 investment in 
ABF operations, from $750,000 in 2019 to $1.5M in 2020. As a result, we now have more of the 
resources we need to turn the promise of the ABF into a reality and a stronger partnership with 
the Academy.  

We began the year fully staffed, having hired three talented new team members since our last 
board meeting: Emily Christian, Director of Advancement and External Relations; Julia Miglets-
Nelson, Grant Writing and Research Program Manager; and Kim Howard, Operations and 
Executive Office Manager. 

The ABF board welcomes five new members at this meeting: Jimmy Erwin; Jaqueline French, 
MD; Frances Jensen, MD; Cindy McCain; and Sean Sansiveri. They are individually and 
collectively a powerhouse of strategic and business thinking, as well as of fundraising know-
how. 

With these elements in place, we now need to come together, in our respective roles as board 
and staff, to reach our ambitious 2020 goals, which are extracted from our business plan for 
2020-2024. It is still true that the ABF is not yet where we want it to be. But we see increasingly 
clear signs that we are getting there. We continue to work hard, and we are more and more 
confident that the "break out" version of ABF we've been striving to launch is there on the 
horizon. 
 
I have attached a copy of the management note I sent to the Board on January 21. Some 
additional developments in each of our strategic goal areas are: 
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Strategic Goal 1, Research Clearinghouse: Match the best science with the largest 
pool of committed donors to advance a continuum of research. 
 

• Next Generation Research Grants 
o The Alzheimer’s Association is renewing its commitment to support the 

Robert Katzman Clinical Research Training Scholarship (CRTS) in 2021. 
o The Muscle Study group is renewing its commitment to support our 

CRTS in neuromuscular disease in 2021. 
o The ALS Association has made a multi-year commitment to renew the 

Richard Olney Clinician Scientist Development Award and a CRTS in 
ALS for each of the next three years. 

 
• AAN/ABF Research Summit 

o The AAN Science Committee opened a dialogue with the ABF’s 
Research Advisory Committee (RAC) through a joint Research Summit 
on January 15. While everyone saw the meeting as a beginning, I’m 
pleased to report one immediate result—a joint AAN/ABF presentation of 
the Sheila Essey Award in ALS Research and the Potamkin Prize in 
Alzheimer’s and Dementia Research at the upcoming AAN Annual 
Meeting in Toronto, on Tues., April 28, from 2:00-5:00 p.m. 

o In reflecting upon the Research Summit, the ABF is planning to approach 
the Science Committee about establishing mechanisms between the two 
organizations that ground us in a donor-centric approach, such as a rapid 
response team between our RAC and the Science Committee to get 
quick answers to donor questions, and clear guidelines on what kinds of 
funding the AAN will accept if the ABF goes out and raises it. 

 
Strategic Goal 2, Public Engagement: Build the ABF brand around our unique niche. 

• Website traffic increased from 35,000 users in 2018 to 55,235 in 2019, despite 
having few resources for marketing. 

• We are excited to bringing on a marketing firm which will essentially act as a 
remote marketing office managing content development, public relations, social 
media, print collateral and our website. Effective start date is March 1. 

• Just released market research commissioned by the ABF from the AAN is 
showing that 32 percent of people have heard of the ABF. 

• Board member Marty Shenkman invited the ABF to sponsor one of his estate 
planning webinars, exposing almost 30,000 invitees to information about the 
Foundation 

• Board member Dan Gasby devoted an entire hour to the ABF on his WABC77 
NYC radio show on February 16, featuring three board members, Joe Sirven, 
MD; Robert Griggs, MD; David Dodick, MD; and myself. 

• An educational event in Houston, hosted by Fayez and Susan Sarofim, drew 80 
attendees. We were well-represented by ABF Board members, David Dodick, 
Jimmy Erwin, Jim Grotta, and Susan Williams. 

 
Strategic Goal 3, Philanthropy (Fundraising): Develop full-fledged public support and 
deepen giving from AAN members. 

• The ABF ran its second annual multi-channel Valentine’s Day fundraising 
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campaign this month.  
• In 2019, the ABF exceeded 2018 by raising $1.8M in unrestricted funds, aided by 

two generous estate gifts. 
• The ABF fell short of its 2019 fundraising goal for research, in part due to a delay 

in decision-making by the Alzheimer’s Association about a large grant, and in 
part due to a couple of organizations stepping back from renewing CRTS 
support. 

• The number of ABF donors grew from 2,638 to 3,276 between 2018-2019 
• Commitment to Cures fundraising is fully underway with $60,000 raised and 

$286K in pending requests. 
 
Strategic Goal 4, Aligned Leadership: Create a thriving partnership with the AAN. 

• The ABF and AAN held their first quarterly leadership meeting between the board 
chairs, chief executives, and science chairs of the two organizations. The group 
will work to assure alignment in research, fundraising, and marketing. 

• AAN staff is generously working to assure that ABF events and awardees receive 
publicity at their upcoming Annual Meeting. 

• The AAN organized a Research Summit with the ABF, as discussed under #1 
above. 

 
Attachments: 

2019 Scorecard 
5-Year Business Plan 2020 Scorecard 
January 2020 Ransom Note 
Marketing Reports: 

o AAN Member Survey 
o Public Survey 
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Quarter 4 Threshold Target Max.

$3,853,425 $3,500,000 $3,605,000 $3,675,000 
$1,823,489 $1,097,875 $1,130,811 $1,152,769 

$1,667,609* $2,782,000 $2,865,460 $2,921,100 

a. 300 a. 127 a. 131 a. 133
b. $6,050,500 b. $8,635,250 b. $8,894,307 b. $9,067,012

1476 959 988 1,007
698 336 346 353

3,276 2,717 2,799 2,853

Quarter 4 Threshold Target Max.

Completed** Completed Quality Grade Quality Grade

Completed** Completed Completed Quality Grade

$2,365,347*** $2,532,000 $2,532,000 $2,532,000 

$289,248 $200,000 $206,000 $210,000 

$2,654,595 $2,732,000 $2,738,000 $2,742,000 

Quarter 4 Threshold Target Max.
30% 33% 34% 35%
32%

a. 55,235 a. 36,750 a. 44,100 a. 47,775
b. 128,330 b. 124,427 b. 128,160 b. 130,648

1.26% 0.98% 1.00% 1.02%

Quarter 4 Threshold Target Max.

Completed Completed Quality Grade Quality Grade

70% 75% 77% 79%

2,189 1,826 1,881 1,917
71% 85% 87% 89%
60% 55% 56% 57%

$906,000 $2,532,000 $2,607,960 $2,658,600 

*This amount does not include a matching grant of 1.5M from the Michael J Fox Foundation

***No candidate was identified for MD CRTS, therefore $155,000 could not be granted.

**Research Program: The evaluation and strategy report for crowdfunding readiness was shared with the Board on September 27, 2019. The evaluation and strategy report for ABF research portfolio
development was shared with the Research Chair December 15, 2019 and will be shared with the full Board February 23, 2020.

Financial figures below are preliminary and pending our full audit in March 2020

ABF Scorecard – 2019

Strategic Goal #1 Philanthropy: Develop full-fledged public support and deepen giving from AAN members

Outcomes

Strategic Goal #2
Research & Crowdfunding: Construct a virtual platform to match the best science with the largest pool of committed donors to advance a 
continuum of research.

Outcomes

#2, A: Research Program

Strategic Goal #3 Public Engagement: Build the ABF brand around our unique niche.

1. Signed Partnership Agreement with AAN for 2020 and 
beyond.

Outcomes
1. Stakeholder awareness of what Brain Disease is

M
on

ey
 In

 - 
IN

PU
T 1. Total funds raised (include GIK,  excludes AANI Support) 

a. Unrestricted Operating (Excludes AANI Support)
b. Amount raised for traditional research/other research 
awards (for current and future years)
2. Major donor pipeline value (Individuals/organizations)
a. Number of major donors solicited
b. Gift amount asked
3. Number of new donors
4. Number of website donors
5. Total number of donors

M
on

ey
 O

ut
 - 

O
U

TP
U

T

1. Evaluation & Strategy Report for Crowdfunding Readiness

2. Evaluation & Strategy Report for ABF research portfolio 
development

#2, B: Grantmaking

1. Money granted for CRTS/CSDA’s

2. Total Scientific and Other Awards

3. Total money granted to defeat brain disease 

2. Stakeholder awareness of the American Brain Foundation Benchmarking for 2019
3. Increased site traffic
a. Users 
b. Pageviews

3. Number of AAN members donating to the ABF
4. Percentage of AAN Board members donating to the ABF
5.  Percentage of AAN staff donating to the ABF

6. Value ($) of signed commitments for AANI research agenda - 
achieved in current year

4. Increased site conversion (from visitor to donor)

Strategic Goal #4 A Thriving Partnership: Align the goals and leadership of the AAN and ABF.

Outcomes

2. Number of AAN members who are aware of the ABF
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Strategic Goal #1

2020 2021 2022 2023 2024

$3,800,000 $5,700,000 $3,600,000 $5,200,000 $7,300,000 

$850,000 $1,200,000 $1,400,000 $2,100,000 $2,200,000 

$1,500,000 $1,250,000 $1,250,000 $1,000,000 $1,000,000 

72% 73% 77% 81% 84%

13% 12% 10% 8% 7%

c. Management 15% 15% 13% 11% 9%

Two Star Two Star Three Star Four Star Four Star

Gold Gold Gold Platinum Platinum

Strategic Goal #2

2020 2021 2022 2023 2024

$1,800,000 $2,000,000 $3,200,000 $4,500,000 $6,500,000

b. Other Grants Total $203,000 $214,000 $220,000 $227,000 $235,000

Strategic Goal #4

2020 2021 2022 2023 2024

166% 224% 344% 679% 984%

531% 910% 698% 1317% 1697%

Outcomes

4. Total AAN ROI on ABF Research Grants

5. AAN ROI on Total ABF Fundraising

AAN & ABF Business Plan Metrics

AAN/ABF PARTNERSHIP

e. Guidestar Rating 

RESEARCH GRANTS
Outcomes

3. Total Grant Funds Awarded

a. AAN Total 

2. Functional Expense Ratio

a. Programming

b. Fundraising

d. Charity Navigator Rating 

FUNDRAISING
Outcomes

1. Total funds raised

a. Restricted

b. Unrestricted

c. AAN Support
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R AN S O M  N O T E
A m e r i c a n  B r a i n  F o u n d a t i o n

J A N U A R Y  2 2 ,  2 0 2 0
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Dear Board of Directors and Friends,

Ransom Note is a quarterly management report on the activities 
of the American Brain Foundation. The items in this report are 
organized around the four planks of our 2017-2021 strategic 
plan. 

The first decision of 2020 was to award Cathy Rydell the ABF’s 
Board Chair Award at our April 29th Commitment to Cures dinner 
in Toronto. We are so pleased to be recognizing her years of 
work for the ABF. Get your tickets here:
https://www.americanbrainfoundation.org/c2c/

I am delighted to report that the ABF has a great new Operations 
and Executive Office Manager, named Kim Howard. Two other 
new staff, Julia Miglets-Nelson and Emily Christian, have also 
come on board. Their titles are listed in the summary which 
follows

Thanks to all,

Jane Ransom
Executive Director
American Brain Foundation

UPDATES SINCE ABF/AAN BOARD MEETINGS OF 9/14-9/15 /19

PG. 2
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PG. 3

AGENDA SLIDE

Strategic Goal #1: 
RESEARCH

Match the best science with the 

largest pool of committed donors to 

advance a continuum of research.

ABF RESEARCH UPDATES
• Next Generation Research Program

o The ABF ended 2019 $3,482,361 to disburse for future 
research in future years.

• Crowdfunding Platform
o 2 new letters of interest from researchers approved

• Awards
o ABF will present its Scientific Breakthrough Award to the 

stroke team of Drs. Hill, Demchuk, and Goyal at our 
Commitment to Cures dinner in Toronto, 4/29/20

• Research Summit
• 5 ABF Research Advisory Committee members and 2 staff 

met with the AAN Science Committee for a Research 
Summit on 1/15/2020

• STAFF
• Julia Miglets-Nelson, PhD, joined the ABF staff as our new 

Grant Writing and Program Manager

STRATEGIC GOAL #1: RESEARCH
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PG. 4

AGENDA SLIDE

Strategic Goal #2: 
PHILANTHROPY

Develop full-fledged public support 

and deepen giving from AAN 

members.

ABF FUNDRAISING UPDATES
• Annual Fund

o Raised $187,549 in Q4 of 2019

• Commitment to Cures
o Raised $50K toward 2020 event

• Major Giving
• Raised $148,799 in Q4 of 2019

• Grant Writing
o Raised $646K from nonprofit partners in 2019 Q4
o Raised from foundations $76,500 in Q4 of 2019

• Staff
o Emily Christian joined our team as Director of 

Advancement and External Relations

STRATEGIC GOAL #2: PHILANTHROPY

Page 13



PG. 5

AGENDA SLIDEcvccc
Strategic Goal #2: 

PUBLIC ENGAGEMENT

Build the ABF brand around our 

unique niche.

ABF MARKETING & 
COMMUNICATIONS UPDATES

• Special Events
o Presented private screening of “Robin’s 

Wish” in Silicon Valley, Nov. 8, 2019
o Held educational/social event in Houston 

with 80 prospective donors on Jan. 22, 
2020

• Email marketing in Q4 2019
o 89 social media posts in Q4 2019

• In-kind print advertising in Q4 2019 
• 3 ads in AANnews
o 2 ads in Brain & Life magazine

STRATEGIC GOAL #3: PUBLIC ENGAGEMENT
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PG. 6

AGENDA SLIDE

Silicon Valley Event Invitation Houston Event Invitation

The picture can't be displayed.

STRATEGIC GOAL #3: PUBLIC ENGAGEMENT
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PG. 7

AGENDA SLIDE

Strategic Goal #4: 
Aligned Leadership 

ABF/AAN COLLABORTION UPDATES

• ABF & AAN boards approved updated 
“Principles of Joint Collaboration”

• ABF & AAN managements signed 
updated Master Services Agreement

• Joint ABF/AAN leadership team held 
first quarterly meeting

• Research Summit
• 5 ABF Research Advisory Committee members and 2 staff 

met with the AAN Science Committee for a Research 
Summit on 1/15/2020

STRATEGIC GOAL #4: ALIGNED LEADERSHIP

Align leadership and create a 

thriving partnership with AAN.
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2020 ABF Member 
Survey Report 
February 12th, 2020 
Prepared by Tasha Ostendorf, Research Analyst, Member Insights 
 
Survey Methods ...................................................................................................... 3 

Background ......................................................................................................... 3 
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Trending Survey Methods ........................................................................................ 3 
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Data Representativeness ......................................................................................... 5 

Demographic Comparison .......................................................................................... 5 

Summary of Findings ................................................................................................ 6 
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Appendix A: Survey Instrument .................................................................................. 9 
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SURVEY METHODS 
Background 
Since 2018, the American Brain Foundation (ABF) has conducted a survey gathering feedback from AAN 
members regarding their awareness of the ABF and concepts they associate with the ABF. The data will 
be used to inform the strategic planning of the ABF. 

Goal of Survey 
The goal of the 2020 American Brain Foundation Priorities Member Survey was to use member feedback 
to inform the strategic planning of the ABF and to continue trending awareness of the American Brain 
Foundation. 

Instrument 
In Fall 2019, Tasha Ostendorf, Research Analyst and Jane Ransom, Executive Director, American Brain 
Foundation worked together to revise the previously used instrument. The 2020 instrument had three 
changes. First, removing a past question regarding awareness of the American Academy of Neurology 
Foundation. Second, adding a question regarding awareness of Clinical Research Training Scholarships 
funded by the American Brain Foundation. Third, adding a custom end of survey message, which 
displayed links for participants to visit the American Brain Foundation homepage, donate to the American 
Brain Foundation, and to visit the American Brain Foundation Facebook, Twitter, and Instagram pages.  

Sample 
The survey utilized a combination of convenience sampling as a pop-up on AAN.com as well as email 
data collection via a random sample of active U.S. AAN members. Collection details are outlined in the 
below data collection section. 

Data Collection 
The pop-up survey was displayed to all members who logged into AAN.com from January 8th, 2020 to 
January 10th, 2020. The pop-up was removed on January 10th to accommodate traffic for the AAN 2020 
Annual Meeting registration. The survey was then sent via email on January 14th to a random sample of 
2,500 active U.S. members who had not received a survey within the last 6 months. Respondents from 
the pop-up survey were not excluded from the random sample. There was 1 duplicate respondent 
removed prior to analysis. Two reminder emails were sent to non-respondents, one on January 21st and a 
second on January 28th. Data collection from the random sample was closed on January 31st. 

Trending Survey Methods 
The methods of data collection, and the survey questions, have differed across survey iterations. In 2016, 
the survey was sent to a random sample of 900 members and yielded a 25% response rate. The 2017-
2018 survey was sent to a random sample of 1,000 members and received 43 responses. Due to low 
response, information from the 2017-2018 survey is excluded from trending. The 2019 survey was 
conducted as a pop-up survey on the AAN.com homepage and was active until receiving a quota of 
approximately 400 responses. The 2020 survey was launched as a pop-up on the AAN.com homepage 
but was removed to accommodate Annual Meeting registration traffic. To help gather additional 
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responses, the survey was sent via email to a random sample of 2,500 U.S. members. The 2020 survey is 
compared to the 2018-2019 and 2016 surveys in the trending narrative. 

Analysis 
Response frequencies were conducted, and write-in responses are listed for each question. 

Response Rate 
There were 44 total respondents removed from the pop-up data (12 were not active members and 32 
were located outside of the U.S.). There were 3 respondents removed from the email data that were not 
active members. The response rate for U.S. pop-up respondents was 12% (112/913) and the response 
rate for email data collection was 5% (128/2,497). 
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Data Representativeness 
Due to significant differences in member type, and age category, (see Table 1) and due to convenience 
sampling, response bias may exist, and results are not generalizable to AAN members. 

DEMOGRAPHIC COMPARISON 
 
Demographic comparisons were conducted to compare survey respondents to the active U.S. member 
population. Survey respondents are under-represented in the 36 and under age category and over-
represented in the 37-54 and 55 and over age category. Respondents are over-represented in the 
neurologist member type and under-represented in the in-training member type.  

Table 1: Demographic Comparison Survey Respondents and AAN Active U.S. Member Population 

Demographic Characteristics 

Survey Respondents 
(n= 240) 

Active U.S. Member 
Population less 

Respondents (n=28,137) 
Significance 

testing4 

n % n % 

Age Category1 

36 and under 43 18%* 9,781 36% 

p<.001 37-54 95 40%* 9,047 33% 
55 and over 98 42%* 8,562 31% 
Total 236 100% 27,390 100% 

Gender2 
Female 98 41% 11,790 43% 

P=.575 Male 141 59% 15,752 57% 
Total 239 100% 27,542 100% 

Member Type 

Neurologist 158 66%* 14,931 53% 

p<.001 
In Training 34 14%* 8,230 29% 
APP 13 5% 1,581 6% 
Other 35 15% 3,395 12% 

Total 240 100% 28,137 100% 

Practice 
Setting3 

Academic 83 38% 7,699 35% 

p=.293 

Government 5 2% 647 3% 
Hospital 26 12% 2,850 13% 
Industry 5 2% 179 1% 
Multispecialty Group 20 9% 2,165 10% 
Neurology Group 45 20% 4,408 20% 
No Clinical Practice 1 0% 322 1% 
Other 16 7% 1,335 6% 
Solo Practice 19 9% 2,345 11% 
Total 220 100% 21,950 100% 

1Data missing for 3.0% of individuals 
2 Data missing for 2.4% of individuals 
3 Data missing for 23.3% of individuals 
4 Pearson Chi-Square 
*Significant difference at the p < .05 level 
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SUMMARY OF FINDINGS 
 
Due to the use of convenience sampling, the following results should be interpreted with caution and are 
not generalizable to all AAN members. 

Awareness 
Most respondents reported being aware of the American Brain Foundation (70%). Respondents were 
most likely to have first heard of the American Brain Foundation while joining or renewing membership at 
the AAN (30%), at a booth or on a sign at the AAN Annual Meeting (29%) or via email (14%).  

Over half of respondents (57%) were not aware of the clinical research training scholarships funded by the 
American Brain Foundation. 

Trending 
The 2020 survey yielded lower response rates (12% for the pop-up and 5% for email) than the 2018 
survey (19%) and the 2016 survey (25%).  

Table 1: Awareness of the American Brain Foundation 2016-2020 

 2020 2019 2017-2018 2016 

Aware of the ABF-Yes 70% 74% 69% 77% 

In 2020, the top selection of how respondents first heard of the ABF was while joining or renewing 
membership at the AAN (30%), while in 2018-2019 the top selection was via a booth or sign at the AAN 
Annual Meeting (30%), and in 2016 the top selection was while joining or renewing membership at the 
AAN (31%).  

Respondents from 2020, 2018/19, and 2016 selected American Academy of Neurology and Neurology 
Research as the top phrases they most associate with the ABF. Association of the American Brain 
Foundation with “donations, philanthropy” increased from 41% in 2018/19 to 47% in 2020. Association 
with “funding, grants” remained the same (31% in 2018/19 and 32% in 2020).  Respondents showed a 
decrease in association of the ABF with “Cure brain disease” from 34% in 2018/19 to 24% in 2020 and a 
decrease in association with “a cure for one is a cure for many” from 13% in 2018 to 9% in 2020. 

Conclusion 
Due to the use of convenience sampling, these findings should not be generalized to all AAN members.  

Future trending can continue to assess member association with the current foundation name as well as 
messaging used in ABF campaigns and awareness of clinical research training scholarships funded by 
the ABF. 
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FREQUENCIES 
 

1. Prior to this survey, had you heard of The American Brain Foundation? 
 n Percent 
Yes 168 70% 
No [Sent to end of survey] 52 22% 
Unsure [Sent to end of survey] 19 8% 
 Total 239 100% 

 

[Questions 2-4 displayed only to those who responded “Yes” in question 1] 

2. How did you first hear about the American Brain Foundation?1 
 n Percent 
While joining or renewing membership at the AAN 38 30% 
Booth or sign at the AAN Annual Meeting 36 29% 
Email 18 14% 
Unsure 14 11% 
Colleague or friend 8 6% 
Other (please explain): 8 6% 
Postal Mail 3 2% 
Public service announcement 0 0% 
 Total 125 100% 

 1Responses were randomized for each respondent. 

Other (please explain): (n=8) 

• AAN board 
• As brain health fair volunteer 
• At PALF 
• Birch Griggs 
• Board member 
• I was a previous clinical research fellow 
• Launch of ABF at an annual AAN meeting several years ago 
• Via AINA 
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3.  Please select three items from the following list that you most closely associate with the 
American Brain Foundation: 

 n Percent 
American Academy of Neurology 87 69% 
Neurology research 79 63% 
Donations, philanthropy 62 49% 
Political, advocacy-oriented, lobbying 48 38% 
Funding, grants 40 32% 
Cure brain disease 30 24% 
Patient and caregiver resources 10 8% 
A cure for one is a cure for many 11 9% 
Science education for kids 5 4% 
Old, established 5 4% 
Other (please specify): 1 1% 
  Total 126 >100%1 

1Due to multiple response, total exceeds 100%. 
 

        Other (please specify): (n=1) 
• Clinical research training grants 

 

4. Are you aware of the Clinical Research Training Scholarships funded by The American 
Brain Foundation? 

 n Percent 
Yes 54 43% 
No 72 57% 
 Total 126 100% 
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Appendix A: Survey Instrument 
 

2020 ABF Member Survey  

 
1. Prior to this survey, had you heard of the American Brain Foundation? 

a. Yes 
b. No [Sent to end of survey] 
c. Unsure [Sent to end of survey] 

 

[Questions 2-4 displayed only to those who respond “Yes” to the ABF in question 1] 

2. How did you first hear about the American Brain Foundation? [a-f randomized] 
a) Email 
b) Postal mail 
c) Booth or sign at the AAN Annual Meeting 
d) While joining or renewing membership at the AAN 
e) Public service announcement 
f) Colleague or friend 
g) Other (please explain): 
h) Unsure 

 
3. Please select three items from the following list that you most closely associate with the 

American Brain Foundation: [a-j randomized] 
a) Political, advocacy-oriented, lobbying 
b) Old, established 
c) Patient and caregiver resources 
d) Donations, philanthropy  
e) American Academy of Neurology 
f) Funding, grants 
g) Neurology research 
h) Cure brain disease 
i) Science education for kids 
j) A cure for one is a cure for many 
k) Other (please specify): 

 
4. Are you aware of the Clinical Research Training Scholarships funded by the American Brain 

Foundation? 
a. Yes 
b. No  
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SURVEY METHODS 
Background 
Since 2017, the American Brain Foundation (ABF) has conducted a survey gathering feedback from the 
public regarding their awareness of the ABF and perceptions of brain disease, as well as charitable giving 
behaviors. 

Goal of Survey 
The goal of the 2020 American Brain Foundation Priorities Public Survey was to use public feedback to 
inform the strategic planning of the ABF and to continue benchmarking for future trending. 

Instrument 
In Fall 2019, Tasha Ostendorf, Research Analyst and Jane Ransom, Executive Director, American Brain 
Foundation worked together to revise the previously used instrument. The 2020 instrument instituted two 
new changes.  First, replaced the wording “Are you familiar with the American Brain Foundation?” with 
“Have you heard of the American Brain Foundation?”. Second, adding a custom end of survey message, 
which displayed links for participants to visit the American Brain Foundation homepage, donate to the 
American Brain Foundation, and to visit the American Brain Foundation Facebook, Twitter, and Instagram 
pages. Questions asking about awareness of anyone affected by brain disease were maintained from 
previous instruments. 

Sample 
The public survey was distributed to individuals from the public via a panel purchased through the survey 
software platform Qualtrics. The ABF ordered a panel of 500 respondents. Additional respondents over 
500 who completed the survey prior to Qualtrics closing the survey (n=5) were also included. 

Data Collection 
The public survey was opened to public respondents on January 3rd and was closed on January 4th. 

Analysis 
Response frequencies and comment analysis was conducted. Comments are grouped by major theme 
where appropriate. Some comments may contain more than one theme and are coded to the first theme 
mentioned in the comment.  Each open-ended question is followed by a table summarizing the major 
themes for that question. There were 9 nonsense comments that were removed from analysis. Comments 
were lightly edited for major grammar/spelling adjustments but retain original language. A full listing of 
coded text-entry responses can be found in Appendix A. Quantitative data from the 2017 survey is 
compared to 2018, 2019, and 2020 data in the trending section.  

Response Rate 
A response rate could not be calculated as the denominator in the panel was indeterminate.  
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SUMMARY OF FINDINGS 
 

Demographic Makeup of Respondents 
 
The vendor held respondents to approximately equal quotas within age categories, gender, and income 
level to help ensure equal participation across each demographic component. 

Knowing Someone Affected by Brain Disease 
When initially questioned, 30% of respondents indicated that they knew someone affected by brain 
disease. Respondents who indicated they knew someone affected by brain disease were asked to 
elaborate. Text-entry responses showed that respondents knew family members, friends, other 
individuals, and even were affected by brain disease themselves. Some respondents chose to enter 
specific brain diseases including Alzheimer’s, Parkinson’s, and dementia, among others.  

After being presented with a list of brain diseases, 75% of respondents indicated that they knew someone 
affected by brain disease. Likewise, prior to seeing the list of brain diseases, 10% indicated they were 
unsure if they knew someone affected and 3% reported they were unsure after reviewing the list of brain 
diseases. Additional analysis showed that 60% of those who reported not knowing someone affected by 
brain disease indicated that they did know someone after viewing the list of brain diseases. Likewise, 91% 
of those who were unsure if they knew someone affected indicated that they did know someone affected. 
Nearly all (99%) of those who indicated that they did know someone affected also said they knew 
someone after viewing the list. 

Prevalence of Brain Disease 
Respondents were asked how many Americans they thought were affected by brain disease, and 25% of 
respondents selected the correct statistic of 1 in 6 Americans being affected by brain disease. Nearly two-
thirds (64%) chose a response less frequent than 1 in 6. 

Awareness/Perceptions of the American Brain Foundation 
About one third of respondents (32%) had heard of the American Brain Foundation, and more than half 
(58%) had not. When asked to describe what they would expect the American Brain Foundation to do, 
respondents most frequently mentioned conducting research on treatments/cures as well as conducting 
general research on brain disease and supporting individuals who experience brain disease by providing 
educational resources and monetary support.  

 “Cure One, Cure Many” 
The concept of one brain disease cure being related to finding the cure for other brain diseases is the idea 
behind the ABF slogan “Cure One, Cure Many”. When asked to describe what “Cure One, Cure Many, 
means to them, respondents shared a variety of different meanings. The most frequently description 
(n=181) was the concept of one cure for one specific brain disease being able to help many, or all, people 
who had that specific disease. Few respondents (n=31) mentioned the concept that one breakthrough in 
one brain disease could link to more breakthroughs and cures in other brain diseases. Other themes 
included “curing all” (although respondents were not clear in their meaning: all disease or all people), and 
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the idea that curing an individual of a disease would also “cure” their caretakers and loved ones by 
alleviating the work of caring for them.  

Charitable Donations 
Every respondent reported making a monetary donation to a charity or cause at least one time within the 
last year. Half of all respondents reported making a monetary donation 2-5 times within the last year. 
When asked to describe why they make donations, major response themes included wanting to help 
others/caring about others, supporting the mission of an organization, and having a personal connection to 
the organization.  

Trending 
The below table presents percentages for the survey questions that have been asked across survey 
iterations.  

 2018 

% (n) 

2019 

% (n) 

2020 

% (n) 

Know Someone with Brain Disease Initially 28% (145) 29% (148) 30% (154) 

Know Someone with Brain Disease after 
Reviewing List 68% (356) 71% (363) 75% (379) 

Total # of Respondents 524 511 505 

 

Conclusion 
For the fourth year in a row, more individuals indicated they were aware of someone affected by brain 
disease after being presented with a list of common brain diseases and high percentages of respondents 
reported knowing someone affected by brain disease after initially reporting being unsure and after 
reporting they did not think they knew someone.  

Respondents most frequently described the American Brain Foundation (ABF) as conducting research 
activities, both directly to find treatments and cures as well as general research on brain disease. 
However, the ABF itself does not conduct research activities, but rather works to help fund this research. 
Some respondents also thought that the ABF provides financial assistance directly to patients and families 
or that the ABF itself provides medical care. Overall, respondents had mixed impressions of the ABF.  

Very few respondents felt that the ABF slogan “Cure One, Cure Many” meant that curing one brain 
disease can lead to insights on cures or treatments for other diseases.  

Future educational efforts with the public may include: 

• Continuing to focus on connecting the variety of different neurological diseases under the broader 
concept of “brain disease” 

• Continuing to promote a clear message about the mission of the ABF and the resources it offers 
patients and caregivers 

• Highlighting how brain diseases are connected and how cures for one can lead to breakthroughs 
for curing others 
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FREQUENCIES 
 

1. What is your age? 
 n Percent 
18-32 128 25% 
33-46 124 25% 
47-60 134 27% 
60 and over 119 24% 
 Total 505 100% 

 

2. What is your gender? 
 n Percent 
Female 262 52% 
Male 243 48% 
 Total 505 100% 

  

3.  What is your income? 
 n Percent 
Under $15k 66 13% 
$16-$50k 181 36% 
$51-$100k 151 30% 
$101k+ 107 21% 
  Total 505 100% 
         

 

4. Do you know anyone affected by brain disease? 
 n Percent 
Yes (please describe):  154 30% 
No 298 59% 
Unsure 53 10% 
 Total 505 100% 
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      Write-In Responses Q4 Yes (please describe): (n=154) 
 

Response Theme Theme Description Number of 
Reponses 

Specific Disease 
States/Conditions 

Responses mentioning specific brain diseases, 
without connection to an individual. 67 

Family Member Responses focused on specific family 
members. 57 

Other Responses that did not fit into any other 
category. 10 

Friend/s Responses mentioning friends. 9 

Self Responses mentioning the self as directly 
connected to brain disease. 6 

Multiple 
Individuals/Other 
People 

Responses mentioning other individuals, such 
as neighbors, connected to brain disease. 5 

 
5. Please review the following list.  

• Amyotrophic lateral sclerosis (ALS) & Neuromuscular Diseases 
• Autism & Neurodevelopment  
• Brain & Nerve Tumors  
• Brain & Spine Trauma  
• Dementia-Alzheimer's, Lewy Body Dementia (LBD) 
• Epilepsy-Seizure Disorders  
• Headache & Migraine  
• Parkinson’s & Movement Disorders  
• Multiple Sclerosis (MS) & Autoimmune Diseases  
• Huntington’s & Neurogenetic Diseases  
• Meningitis & Neuroinfectious Diseases  
• Sleep Disorders  
• Stroke & Vascular Diseases  

 

After reviewing this list, do you know anyone affected by brain disease? 
 n Percent 
Yes 379 75% 
No 113 22% 
Unsure 13 3% 
Total 505 100% 
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6. How many Americans do you think are affected by brain disease? 
 n Percent 
1 in 20 117 23% 
1 in 12 206 41% 
1 in 61 126 25% 
1 in 4 56 11% 
Total 505 100% 
1 This response is the correct statistic of brain disease prevalence at the time of the survey 

 

7. Have you heard of the American Brain Foundation? 
 n Percent 
Yes 161 32% 
No 292 58% 
Unsure 52 10% 
Total 505 100% 

 
8. Based on its name, what would you expect the American Brain Foundation to do? (n=503) 

 

Response Theme Theme Description Number of 
Reponses 

Conducts Research Responses mentioning the ABF as an entity 
that conducts research. 103 

Research-
Treatment/Cure 

Responses mentioning the ABF as an entity 
that conducts research specifically on 
treatments/cures. 

81 

Multiple Actions Responses that mentioned more than one 
action. 66 

Helps People Responses mentioning that the ABF helps 
individuals. 39 

Fundraising Responses that mention the ABF as an entity 
that fund raises. 38 

Provide Medical 
Services/Care 

Responses that mention the ABF as a direct 
provider of medical care/services. 38 

Funds Research Responses mentioning the ABF as an entity 
that funds research. 25 

Provides Help/Support Responses that mention general help and 
support. 21 

Other Responses that did not fit in any other theme. 20 
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Brain Related Responses that mention the brain and did not 
fit in any other theme. 20 

References to the ABF Responses that contain fragments of the ABF 
slogan, event titles, or specific ABF text. 9 

Raise Awareness Responses that mention raising awareness 
about brain health/diseases. 8 

Advocate for Brain 
Issues 

Responses mentioning the ABF as advocating 
for brain-related issues. 6 

9. What does the phrase “Cure One, Cure Many” mean to you? (n=505)

Response Theme Theme Description Number of 
Reponses1 

One Cure Can Help Many 
People 

Responses focused on the concept that 
one cure could be used to cure many/all 
people who have that condition. 

181 

Cure Many/All Responses focused on the concept of 
“curing all”. It is unclear if responses 
mean curing all diseases or curing all 
individuals with one disease. 

114 

Other Responses that did not fit into any other 
category.  52 

Help Others Responses focused on 
helping/supporting those in need. 39 

Find a Cure Responses focused on finding a cure. 33 

One Cure Can Lead to Cures 
for Other Diseases 

Responses focused on the idea that 
curing one disease may lead to 
breakthroughs in curing other diseases. 

31 

Do Not Know/Nothing Responses wherein respondents stated 
that they do not know what the phrase 
means. 

24 

Curing Disease Alleviates 
Burden on Others 

Responses focused on the idea that 
curing an individual of a disease would 
also “cure” their loved ones and 
caretakers of the stress of caring for 
them. 

18 

One at a Time Responses focused on curing one 
person, or one disease, at a time. 6 

1 There were 6 nonsense word responses, which were removed. 
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10. In the last year, how many times have you made a monetary donation to a charity or 

cause? 

 n Percent 
2-5 times 254 50% 
6-9 times 97 19% 
10 or more times 93 18% 
1 time 61 12% 
0 times 0 0% 
Total 505 100% 

 
11. In a few sentences, please describe why you donate: (n=502) 

Response Theme Theme Description Number of 
Reponses1 

Help Others/Care About 
Others 

Responses focused on donors feeling 
motivated to donate in order to help others or 
because they generally care for other people. 

111 

Support the Mission of 
the Organization 

Responses focused on donors feeling 
motivated by a support for the mission or cause 
of an organization. 

75 

Personal Connection  Responses focused on donors feeling 
motivated to donate by a personal connection 
to a cause. 

75 

To Fund 
Research/Cures 

Responses focused on donations going 
towards funding research and cures for 
conditions. 

56 

Give Back/Might 
Someday Need Help 

Responses focusing on donating as a way for 
those with resources to give back to those who 
do not and being motivated to donate in case 
the donor needs help themselves one day. 

32 

Donating is 
Enjoyable/Feel Good 
About Myself 

Responses focused on donating as an action 
that is enjoyable or makes the donor feel good 
about themselves as a person. 

32 

Right Thing to Do Responses focused on a feeling that donating 
is “right”. 32 

Other Responses that did not fit into any other 
category. 23 

To Make A Difference Responses focused on donating to make a 
difference. 21 

Page 34



Improve Individual 
Lives/The World 

Responses focused on donations as a way to 
help improve the lives of specific 
individuals/groups, or the world at large.  

14 

Religious Reasons Responses focused on being motivated to give 
donations due to religious principles. 13 

Because I Am Able Responses focused on giving donations 
because an individual is able to do so. 13 

Tax Deductible Responses focused on donations being tax 
deductible. 5 

1 There were 3 nonsense word responses, which were removed. 

 

Additional Analysis 
 

Table 1: Comparison of responses to Questions 4 and 5 
 Question 4-Do you know anyone affected by brain disease? 

Question 5-After reviewing this 
list, do you know anyone 

affected by brain disease? 
Yes No Unsure 

 n Percent n Percent n Percent 
Yes 152 99% 179 60% 48 91% 
No 1 1% 110 37% 2 4% 
Unsure 1 1% 9 3% 3 6% 
 Total 154 100% 298 100% 53 100% 

1Percent totals may exceed 100% due to rounding. 
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Appendix A: Text-Entry Responses 
Themes are presented in order of number of comments coded to the theme, most to least. 

Coded responses to Q4: Do you know anyone affected by brain disease? Yes (please describe): 
(n=154) 

 

Specific Disease States/Conditions (n=67) 

• A tumor on the brain 
• Alzheimer's (13) 
• Alzheimer's Disease 
• Aneurism  
• Anxiety 
• Autism 
• Brain cancer 
• Brain injury after bike accident 
• Brain stroke 
• Brain tumor (2) 
• Cancer 
• Cerebral palsy 
• CTE 
• Dementia (2) 
• Dementia (9) 
• Dementia Alzheimer’s 
• Dementia and Alzheimer’s 
• Dementia and TBIbi 
• Dementia, autism 
• Depression 
• Diabetes kidney failure 
• Dyslexia and alcoholism 
• Early onset Alzheimer’s 
• Epilepsy 
• Hydrocephalus 
• Migraine 
• MS (2) 
• Multiple sclerosis (2) 
• Parkinson disease 
• Parkinson’s (3) 
• Parkinson's , Alzheimer’s 
• Schizophrenia (2) 
• Seizures 
• Self 
• Short term memory loss post stroke 
• Stroke and dementia 
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• TBI 
• TBI, car accident 
• Vascular Dementia (2) 

 

Family Member (n=57) 

• A cousin 
• A nephew of mine 
• A relative 
• Age related dementia in an elderly aunt 
• Aunt Aneurysm 
• Brother; damage from car accident 
• Cousin (4) 
• Cousin with TBI from car accident. Father had dementia. 
• Dad had dementia 
• Family member 
• Father had brain cancer 
• Father in law has Parkinson's disease 
• Grandma (3) 
• Great Grandfather 
• Husband 
• I remember a relation with Alzheimer’s 
• It was my brother 
• Mother (5) 
• Mother in law brain tumor 
• My brother (2) 
• My brother in law Dad has Alzheimer’s  
• My daughter I was told she was missing the separation in her brain 
• My father died of Alzheimer’s 
• My father has Alzheimer's 
• My father was diagnosed with Alzheimer's a year ago and it has progressed rapidly. 
• My grandfather has been affected 
• My grandmother on my father’s side 
• My grandmothers sister 
• My grandpa has Alzheimer’s and two of my siblings have anxiety and depression 
• My mom 
• My moms friend 
• My mother (2) 
• My mum 
• My sister 
• My sister has Alzheimer’s 
• My sister in law died from a brain tumor 
• My son has autism 
• My uncle was hit by car. 

Page 37



• My uncle who passed not blood related 
• My wife has had three major strokes 
• Parents diagnosed with dementia 
• Sibling had a brain tumor, friend also had a brain tumor, another friends parent had a brain 

tumor(s) 
• Sister 
• Son (2) 
• Uncle 

 

Other (n=10) 

• Coomma 
• Ga 
• I see patients clinically that have brain tumors 
• Linkdin Profile 
• My biss 
• NDPH 
• Nps 
• Pandas/pans 
• Squizo 
• Yes hard to understand 

 

Friend/s (n=9) 

• A friend (2) 
• Family friend 
• Friend (2) 
• Friends 
• Friends with early stages of dementia 
• My friend has brain cancer 
• My friend is one of the few adults diagnosed with hydrocephalus 

 

Self (n=6) 

• I have cyclothymia 
• I have had a stroke 
• Me tbi 
• Me, I have epilepsy 
• Me, I was born with an AVM in the occipital area of my brain. Had radiation, and it left my brain 

with permanent edema, and blind in my right field of vision 
• Myself Parkinson’s 
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Multiple Individuals/Other People (n=5) 

• Friends. Mother n assisted living where many residents have been diagnosed with dementia etc 
• My friend’s niece just died from brain cancer and my son has schizophrenia 
• They had brain surgery 
• They have a tumor stemming from cancer 
• Two people who had brain tumors 

 

Coded Responses to Q8: Based on its name, what would you expect the American Brain 
Foundation to do? (n=503) 

 
Conducts Research (n=103) 

• A foundation that collects money to do research on brain issues 
• A foundation that does research on brain disease 
• A place that studies diseases 
• Assist and research brain diseases 
• Be a hub of research and information on brain diseases and treatment options. 
• Brain disease research 
• Brain research 
• Conduct research for cure and to increase knowledge for the care of those suffering with Brain 

Diseases 
• Conduct research of related diseases 
• Develop research to cure brain diseases 
• Discover and research for cures brain diseases 
• Discover cures and research of leading cause of brain diseases 
• Do brain research 
• Do research about things that affect the brain. 
• Do research to help with brain disease. 
• Examine how the brain works and reacts to certain drugs to help in the aid of brain dysfunction. 
• Explore research and advanced technologies to battle brain diseases. 
• Explore the problem causing disease 
• Facilitate research of brain diseases. 
• Find cures for cancer 
• Find prevention and cures for people 
• Focus on brain related research 
• Help by studying effects diseases have on the brain. 
• Help with research (2) 
• I assume would research how to help medically 
• I believe that the foundation is examine and determine every single cause or situation that occurs 

to the brain 
• I expect the American Brain Foundation to do research on diseases of the brain. 
• I thank they stood do some reach more with. Brain and fine a care for it 
• It’s a foundation that studies our brain 
• Research any neurological disorders associated with the brain and spinal cord. 
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• Research brain 
• Research brain diseases (3) 
• Research brain diseases and medications 
• Research brain disorders. 
• Research brain function and diseases 
• Research brains 
• Research disease of the brain (3) 
• Research for any brain disease 
• Research for brain diseases 
• Research for Brain disorders 
• Research health occurrences that change the brain in some way 
• Research in brain diseases 
• Research in brain diseases and trauma. 
• Research into brain diseases 
• Research into brain disorders 
• Research into brain function failures 
• Research into brain related diseases 
• Research into various brain disorders 
• Research into what causes brain disease and what can be done to prevent brain disease. 
• Research investigations 
• Research Nero conditions 
• Research of brain 
• Research on adverse conditions that affect the brain. 
• Research on brain 
• Research on brain activity and/or disorders 
• Research on Brain Disease 
• Research on brain diseases 
• Research on brain disorders (3) 
• Research on brain disorders and diseases 
• Research on brain related health issues. 
• Research on how this disease impacts people lives 
• Research on how to help affected people and prevention 
• Research on how to prevent it 
• Research on the brain diseases and how they affect the brain! 
• Research people's brains and see if they are healthy or not and try to compare it to someone who 

isn't well 
• Research the brain (3) 
• Researchers 
• Scientific studies of people with some form of brain disease 
• Studies on helping brain diseases 
• Studies the brain 
• Study and research brain diseases such as tumors, etc. 
• Study and research for brain diseases 
• Study brain disease 
• Study brain diseases 
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• Study brain functions 
• Study brain functions and diseases. 
• Study brain scanning brain for irregularities 
• Study disease and brain conditions 
• Study diseases of the brain 
• Study of the brain.  Enhancing the brain and keeping it safe and healthy. 
• Study the brain (3) 
• Study the brain and central nervous system 
• Study the brain and it's diseases 
• Study the brain and the diseases that cause damage. 
• Support and research brain functions. 
• They do research. 
• They research on diseases like ALS and brain tumors etc. 
• They support research of brain research 
• To conduct research about ALS and similar neurological diseases 
• To conduct studies concerning the brain and the memory. 
• To research brain disease 
• Try to identify brain diseases 

 
Research-Treatment/Cure (n=81) 

• A research firm focusing on treatment for brain disease 
• American based charity to fund research and/or treatment of brain disease 
• Be a part of finding cures 
• Work on issues that are cause by malfunctions in the brain. 
• Conduct research into and find causes, treatments, and cures for brain diseases. 
• Covers research to help ending brain cancers 
• Find a cure for brain disease 
• Find answers for all types of brain disease 
• They help treat brain diseases and undergo research on the brain 
• To know a lot about the brain and doing brain surgery 
• Find ways to cure things that hurt the mind 
• To explore options for people affected by brain disease 
• To fight or address brain injury 
• Receive donations from public to help with treatment of brain related diseases and research to find 

cures 
• Foundation for the brain dedicated to the relentless pursuit of early diagnoses, improved 

treatments, and the discovery of cures for brain diseases and disorders. 
• Help cure brain disease 
• Supports treatment for people with Brain disease 
• Help discover new ways to cure brain disease. 
• If it's anything like the American Heart Association, it would be involved in researching and curing 

diseases of the brain. 
• It focuses on all types of the brain and finding cures for these diseases 
• It helps find cures for people affected by brain disease. 

Page 41



• It is based on finding a cure for brain diseases 
• Look for cure for the brain 
• Look for cures 
• Research and cure brain diseases 
• Research and develop cures for brain disease 
• Research and development for cures. 
• Research and provide care for those affected by brain diseases 
• Research and recommend treatment for conditions caused by brain malfunctions 
• Research and treatment 
• Research causes and cures for different types of brain disorders/diseases. 
• Research conditions and treatments 
• Research cures and therapies for controlling the involuntary spasms created by the deuteriations 

of the brain matter 
• Research cures and treatments for brain diseases 
• Research cures for brain diseases (2) 
• Research cures for brain related diseases 
• Research for cures of brain diseases 
• Research for the cure, especially in the areas, of Alzheimer’s and Dementia 
• Research of brain diseases for cures 
• Research on brain disease and treatments 
• Research on brain diseases and development of treatment for these diseases. 
• Research on finding cure on brain disease 
• Research on finding cures and treatment for different types of brain disease. 
• Research to find treatment and cures for brain disease 
• Research to lessen the impact of these diseases. 
• Research to prevent or improve brain diseases 
• Research to provide solutions to brain problems 
• Research treatment and cure for brain diseases. 
• Research treatments for brain diseases 
• Research treatments, medications, cures, etc. 
• Researches brain disorders & looks for cures or treatments 
• Search brain disease cures 
• Search for cure for brain diseases 
• Studies on the brain and developing new medication to treat brain illness diseases. 
• Study and develop cures for brain 
• Study and look for cures for brain diseases 
• Study and research brain diseases and treatments 
• Study brain diseases and find treatments/cures 
• Study brains and try to find cures 
• Study of brains, disease and cures/treatments 
• Study people with brain disease to come up with cures for it. 
• Study the human brain on what causes brain diseases and come up with medications to either 

prevent diseases or able to treat once there is a diagnosis 
• Support research and treatment of brain disorders 
• The organization is to find a curable disease while maintaining research fakirs 
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• They look for treatments for the brain 
• They study research on the brain and try to cure different diseases. 
• This foundation would be centered around research for brain conditions and findings cures and/or 

ways to adapt to the changes caused by this condition. 
• To get to the root causes of brain disorders and provide prevention and sources of cures 
• To investigate the causes and have information to prevent it. 
• To learn new cures 
• To research and find cures and treatments for brain disease 
• To research the brain and its conditions as well as find possible solutions or better adjusted 

lifestyles for people with conditions 
• To study on the brain and to find a cure for the brain 
• Tries to find a cure for brain disease 
• Try to find ways to help brain problems 
• Trying to find a cure for them 
• Well my understanding is trying to prevent any brain disease, find cures/treatments etc 
• Work on cures for the previous listed brain illnesses... 
• Work to find treatments and cures for brain diseases. 
• Work towards eliminating and testing for brain diseases of all kinds 

 
Multiple Actions (n=66) 

• A lot of research and they help and support people with brain disease 
• Be a kind of support/foundation/donation avenue for people with brain disorders 
• brain help and research 
• A charity that researches and helps people with brain diseases. 
• Do studies on the brain, and the diseases that affect it, and hopefully provide funding to those "in 

need"!! 
• Assists those in need of funds to fight traumatic brain injuries and donates to research. 
• A foundation dedicated to educating the U.S people of brain disorders and issues. The foundation 

may also work on studying brain diseases, raising money, and trying to cure said brain diseases. 
• A foundation devoted to research concerning brain conditions as well as one that helps patients 

suffering from the conditions, sort of like the Cancer Society 
• A foundation for the American bean foundation to helps with research funding and finding cures 
• Brain research and a foundation giving and collecting money. 
• Conduct research on various types of brain diseases; provide doctors and patients with latest info 

on the issue; serve as lobbying or networking group for doctors in the field. 
• Discover treatments or cure for brain diseases, and help those suffering from them 
• Do research and donate to causes that try to find cures of different brain problems. 
• Do research and raise money for Brain related diseases. 
• Do research in brain diseases, treat patients and help to educate them. 
• Do research on brain diseases and also provide help/aid to those afflicted by brain diseases. 
• Fight diseases, find cures, support people 
• Fund research to for treatments of various brain diseases and raise awareness 
• Help educate about brain issues. Help patients with treatments and support 
• help find a cure and promote awareness of the brain diseases 
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• Help with more research and families affected by the disease. 
• Helps research and those battling with neurology disorders 
• I would expect it to do research and provide help and resources to people with diseases of the 

brain. 
• I would expect it to support people with brain disease the right way and help these people get fixed 
• I would expect the American Brain Foundation to try to find cures for various brain diseases and I 

would expect them to help people that do have ailments. 
• I would expect them to be an organization that promotes awareness for brain diseases as well as 

performs or funds scientific research into various brain diseases. 
• I would expect them to try to find new ways of treatments, further study brain disease to better 

understand how it works and affects us. I expect them to receive donations to be able to research 
brain diseases. I also expect them to provide the public with valuable information and facts on 
brain diseases, how they work, how they affect us, symptoms, how to get tested and maybe a list 
of doctors or specialists in your area. 

• Increase awareness of disease and assist in cures with same and treatment of folks who got it 
• Involved in anything to do with the Brain, function and or injury 
• It would promote brain research and treatment options as well as supporting victims. 
• Provide education, support, and research into brain diseases. 
• Provide support to those that suffer from brain disease. Help fund research to cure the diseases 
• Raise awareness and fund programs and studies to improve the lives of people with brain 

conditions 
• Raise awareness and money to help fund research and development to help those that are 

affected by brain diseases. 
• Research accept donations 
• research and development of health issues on brain health 
• Research and Development on brain disorders 
• Research and educate the public on brain diseases. 
• Research and find cures and offer support for those that are affected by brain disease 
• research and help people with brain disease 
• Research and preform testing on patients with brain disease. 
• research and support 
• Research Brain disease and look for cures as well as ways to take care of your brain 
• Research diseases and conditions of the brain and help organize communities to understand 

these illnesses and guide people to things that can help prevent or treat them. 
• Research for brain disease and fund raising. 
• Research into conditions, provide support to people affected. 
• research on brain conditions and provide help and resources for people suffering with brain 

diseases 
• Research on brain disease.  Support patients. 
• research on brain diseases and funding of labs to find treatment 
• Research, information, assistance, studies, clinical trials, counseling 
• research, educate, and help people and their families who have brain disease 
• specialize in funding research for brain injuries and helping people find information about brain 

injuries. 
• Study and promote brain health. 
• Study the brain and to help people affected by brain injuries 
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• Support research and people with brain disorders 
• To advance research in neurological studies, advocate for patients, and provide public health 

information. 
• To further develop research into brain functions and find ways to cure brain diseases. It also helps 

raise awareness for brain-based research. 
• To help and provide research for Americans suffering a form of brain diseases 
• To help learn about brain illnesses and research 
• To help, support and benefit people with brain disease issues as well as supporting research and 

development of treatments and cures of issues of the brain. right? 
• To research new treatments for brain diseases and help people who already have brain diseases 

such as providing resources for those with disorders and their families 
• To support research and ways people can support people with neurological issues. 
• Try to find cures, help support people with brain diseases. 
• try to get treatments and make people understanding of brain disorders 
• Work to find cures and assist those with brain disease 
• Work with finding cures for brain diseases and help fund research. 

 
Helps People (n=68) 

• A foundation that helps and supports peoples with brain diseases 
• A foundation that helps people with mental disorders 
• A foundation that helps with support for those affected with brain disease 
• A foundation to help people with brain problems 
• A nonprofit organization that helps people with neurological issues. 
• A place to help people with disabilities 
• Assist people with brain disease 
• Assist people with brain diseases. 
• Assist those suffering 
• Give the patient, care givers or family members support. 
• Help anyone with a brain problem or mental health problem 
• Help for people who need it 
• Help patients 
• Help patients who are in some sort of brain trauma or condition 
• Help people 
• Help people affected by brain disorders 
• Help people and families with problems associated with brain disease. 
• Help people for keeping healthy brain 
• Help people out with brain diseases 
• Help people suffering from brain diseases. 
• Help people that have brain issues 
• Help people that have medical problems concerning the brain and nerves around the brain. 
• Help people w brain dis 
• Help people who have problems with there brain 
• Help people who suffer from brain illnesses 
• Help people with a variety of brain issues. 
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• Help people with brain disease (3) 
• Help people with brain disease raise money and awareness 
• Help people with brain disorders 
• Help people with brain problems 
• Help people with brain problems get better in so many ways. 
• Help people with disabilities 
• Help people with mental problems its unique and good 
• Help people with these conditions 
• Help please that have a brain disease. 
• Help please with brain disease to live their lives more normally 
• Help provide support to those in society with brain diseases, and raise awareness of curing such 

diseases. 
• Help sick people 
• Help support people with brain diseases 
• Help the brain 
• Help those and give those comfort with the brain cancer that they may have. 
• Help those in need 
• Help with brain disorders 
• Help with people who suffer from brain issues 
• Help with ppl who have different type of brain cancer 
• Helping people who are affected. 
• Helping people with brain disorders 
• Helping those affected by some type of brain disease 
• Helps people with brain diseases 
• I would expect them to specialize in helping people with brain diseases 
• It helps people that have brain confidences 
• Maybe do what they can to help them out. 
• Offer lots of help to people who suffer from brain disease. 
• Provide help to those with brain issues 
• Support and help 
• Support people with brain diseases and disorders. 
• The company are really good helping lot of people and they are really good 
• The foundation that helps support those with brain diseases. 
• To help individuals who has been diagnosed with a brain disorder 
• To help people combat Alzheimer’s 
• To help people find help 
• To help people that have brain disease 
• To help people with brain disorders 
• To help those with brain diseases. 
• To help those with brain issues of any sort 
• To support people with brain diseases 
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Fundraising (n=38) 
• Collect Money To Help Cure Brain Disease 
• Collects money for research to ailments that affect the human brain. 
• Assist in raising funds for research, etc. 
• crowdfunding platform for finding and resolving neurological diseases 
• Fund raiser and sponsor events to help with the cure for brain diseases 
• Fundraising nonprofit organization set up to help others in need 
• get funding to study brain conditions and diseases 
• Hopefully raise money & awareness 
• Help fund donation 
• fund for brains 
• Its to donate and raise money for people with brain problems. 
• I believe they are a nonprofit foundation that raises money for people with brain problems 
• To help raise funds to help others with brain disease 
• To take donations from people so they can help people 
• I expect them to raise money and do research for people with brain disease. 
• i think it's probably a charity organization that collects funds for further research on Brain diseases. 
• I would expect them to help raise money and awareness for all brain diseases. 
• It sounds to me like it would be a charitable organization that's devoted to raising money for 

research and treatment for brain diseases. 
• Raise $ for studying brain diseases 
• Raise funds and conduct research related to the brain 
• Raise funds and awareness of the frequency of brain disease in Americans to eliminate or lessen 

the stigma surrounding it. 
• Raise funds for brain disease research, to find treatment and cures, and understand who is 

affected and why. Also, to raise awareness to brain diseases 
• Raise funds for research for Brain Diseases 
• Raise funds for research on brain health 
• Raise money and awareness for people affected by brain diseases. 
• Raise Money for brain disease 
• Raise money for brain disease research 
• Raise money for brain related and neurological disorders 
• Raise money for brain studies 
• Raise money for neuroscience research and neurological treatments 
• Raise money for people with brain damage 
• Raise money for research 
• Raise money for research in the area of brain disorders and disease. 
• raise money for research on brain injuries 
• Raise money to fight brain diseases. 
• Raise money to fund research on brain disease 
• Raise money to help fund brain surgeries and cures 
• suck money from people for stupid studies-brainless 
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Provide Medical Services/Care (n=38) 
• Advise on issues of the brain and give medical info 
• Brain surgery 
• Charity for brain damaged people to get help with surgeries etc 
• Check for abnormal brain functions 
• Come to the aid of those affected by brain disorder and finance their treatment 
• Discuss ways to prevent or strengthen brain issues 
• Donate money to people with brain diseases that can't pay their medical bills. 
• Fix your brain 
• Focus on brain related issues and therapy 
• Give money to help people who suffer with brain injuries. 
• Give money towards treatment for those affected 
• Help brain patients with new testing and funding. 
• Help candidates with various brain diseases get better 
• Help fund cures and treatments for those with brain injuries; assist with medical costs 
• Help patients fund medical bills from brain related illnesses. 
• Help people with brain disease and disabilities become more functional and teach us about mental 

health 
• Help with retraining the brain 
• Helps individual with more info about their diagnosis, help with transportation, home and food. 
• Helps provide medical to those with a brain disorder 
• Keep track of your brain functions 
• Maybe help people with setting up an appointment or maybe giving them rides to their doctors’ 

appointments. Helping them get things they need to help assist them. 
• Probably a place where the donate money to people with brain problems 
• Provide assistance to those with brain diseases. 
• Provide care for people with brain problems 
• Provide charity for brain patients 
• Provide cure 
• Provide for patients and families in need, perform medical research. 
• Save lives 
• They cure the disease and help them 
• They help individuals who have experienced this disease with money and treatments. 
• To assist those patients with hospital bills. 
• To get your brain fixed 
• To help people with mental disorder regain their self-confidence in this highly chaotic society.  

Also, it should provide financial assistance to those poor patients who cannot afford the extremely 
high mental-healthcare expenses. 

• To help someone with a brain related disease whether that means individual treatment or 
medication 

• To provide care for people with brain problems in America 
• Treat and try to find cure 
• Treat brain afflictions 
• Treat brain conditions 
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Funds Research (n=25) 
• Brain Disorder Research and Funding 
• Contribute to brain research monetarily. 
• Donate money to studies and cures for brain disease 
• Donates money for research and physical therapy 
• Fund research 
• Fund research for cures to different Brain illness 
• Fund research for persons with brain diseases 
• Fund research into brain diseases 
• Fund research on the brain in the US 
• Help fund and do research Brain Diseases 
• I would expect this organization to fund brain research with regard to diseases or conditions that 

affect the brain 
• I would think it was a charity to support research for various brain diseases. 
• Inform and help fund research 
• My guess would be that it supports research and medical technology for the care and treatment of 

those who are affected by Brain disorders. 
• Provide funding for brain disease disorder research 
• Provides funding for research for brain diseases. 
• Provides funds for brain disease research 
• Research grants for diff diseases and or nonfunctioning areas if the brain 
• Researchers and donors together to cure brain diseases and disorders. 
• Study and fund cause related to the study of diseases that affect the human brain. 
• Support funding to find a cure for brain disease 
• Supports research into brain disorders 
• They are a foundation that invest in research to defeat brain diseases and disorders 
• To donate to find a cure 
• To provide research funds for those who are studying the brain 

 

Provides Help/Support (n=21) 
• A group in American who support the causes and diseases of the Brain 
• Education and support for those with these diseases 
• Help those with brain diseases and further study them 
• Help to educate people about brain disease 
• Help with brain problems 
• Help with brain related diseases 
• Help with info on brain disease 
• Help with neurological diseases 
• Help with the disease 
• Helping people to learn and understand about different brain sicknesses and diagnoses 
• I would help families who have members who fall under this brain division.... Not just research 
• It is an institution that helps people with brain disease live their lives and find cure 
• Make a positive impact in helping people manage their illness 
• Nonprofit that support brain issues 
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• Support Alzheimer 
• Support brain categories and subcategories 
• Support brain disease 
• Support efforts aimed at addressing brain development issues. 
• To help brain diseases 
• To help neurological diseases 
• To help people Americans with brain disorders 

 

Other (n=20) 
• Access brain disorders 
• American neurology 
• American red cross 
• Do great things 
• Good things 
• I don't know 
• I have absolutely no clue 
• I have no clue 
• It is something that is best for me 
• It's a good brand for this work 
• Not sure about this question 
• Not sure based on the info at hand 
• Nothing tbh 
• Quality brain foundation 
• Skip how many people they can 
• They are very good 
• To provide better service 
• To read and apply the scriptures. 
• Very good work 
• Very trusted 

 

Brain Related (n=20) 
• Brain trauma 
• Brains and head injury like cse and others that is bad for you. 
• Dealing with neural issues 
• Focus on brain-related diseases 
• Focus on the human brain 
• For illness of the Brain and related tremor 
• Helps the brain 
• I think they are trying to lessen the chance of having brain disease 
• Imagine life without brain disease 
• In helps human brain 
• It is a foundation that is about the brain 
• Neurological diseases 
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• Save the brain or make it better 
• Something Related to the Brain 
• Something to do with the brain 
• Supports American brains 
• To have knowledge on the Human brain 
• Work on your brain 
• Work with brain injuries 
• Work with the brain 

 

References to the ABF (n=9) 
• American brain found. 
• Brain disease affects 1 in 6 people. ... Who We Are Commitment to Cures. Commitment to Cures 

is a fundraising dinner held in conjunction with the American . 
• bring researchers and donors together 
• brings researchers and donors together to defeat brain disease. they invest in research for all brain 

diseases. they pursue early diagnoses, improved treatments, and the discovery of cures for brain 
diseases and disorders. 

• The American Brain Foundation brings researchers and donors together to cure brain diseases 
and disorders. (2) 

• The American Brain Foundation brings researchers and donors together to defeat. 
• The American Brain Foundation helps people with brain disease. They help fund toward the sick 

people. 
• The American Brain Foundation would use funds to research symptoms of brain diseases and 

strive to find cures for them. 

 

Raise Awareness (n=8) 
• Make awareness of brain disease 
• More information to people 
• Promote awareness surrounding brain disease 
• Raise awareness about brain diseases 
• Raise awareness about brain disorders 
• Raises awareness for brain diseases and disorders to the public 
• To help with awareness 
• To spread awareness of brain diseases and is a charitable fund 

 

Advocate for Brain Issues (n=6) 
• Advocate for brain disease care 
• Advocate for brain research 
• Advocate for people with diseases - provide support and information. 
• I would expect it advocates for brain health. 
• I would expect them to advocate on behalf of people with neurological deficits and brain disorders. 
• Teach Americans about brain disease 
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Coded Responses to Q9 What does the phrase "Cure One, Cure Many" mean to you? 

 

One Cure Can Help Many People (n=181) 
• A cure can save many lives 
• A cure for one person equals the possibility to cure many people 
• A cure found to help one person can help many more people 
• A cure helps one but many at the same time 
• A cure starts with one person first, then many will follow on getting cured 
• Answers that i found for one more person can be applied to many 
• As soon as a cure is found for one person it can be applied to others 
• As we find a cure for one person, you also can cure those in the future who will be afflicted 
• Because it’s true. If you can cure just one person. Then you can cure many. 
• Breakthroughs can cure more than one person 
• By curing one person of a brain disease, the technology exists to cure many more. 
• By providing a cure for one person it benefits all 
• Capable of curing many people at one time 
• Cure 1 person then cu really lotta people 
• Cure one cure a lot of people 
• Cure one cure many means to me that if you can cure one you can cure all because whatever you 

used to cure someone can cure another person 
• Cure one disease you cure that disease in many people 
• Cure one mean one patient and many mean more 
• Cure one people and save more 
• Cure one person it’s possible to cure more 
• Curing one individual can mean a cure for many more. 
• Find a cure for one brain disorder and this will help people everywhere 
• Find a cure for one person, lead to the curing of many others 
• Find a cure help a lot of people 
• Find a single cure for one person, and it will likely cure many. 
• Find one person that’s cured from trial and reproduce it for others 
• Finding a cure can help many individuals 
• Finding a cure can save many lives 
• Finding a cure for a disease will help a lot of people 
• Finding a cure for one can find a cure for many people. 
• Finding a cure that will not only save one, but many patients. 
• Finding a successful, long-term solution for one patient means saving many more lives in the 

same or similar circumstances. 
• Finding a treatment that works for one person will help many others 
• Finding one cure helps many people. 
• Finding the cure for a disease and as result cure several people who have same disease 
• Finding the cure for one a d using that same protocol to cure others 
• Finding the cure for one person will cure many 
• Focus on curing one person to then cure many people 

Page 52



• Focusing on a cure for one person could help many more. 
• Help one patient help them all 
• Helping one person affected by brain disease helps many that are affected by it 
• I don't really know. But i guess if you find the cure for one person you can use that cure for more 

people with the same condition 
• If a cure can be discovered that will help one person it will most likely help many by extension. 
• If a cure can be found for one person it may be a cure for many others. 
• If a cure can be found for one person, it could be applied widely to cure many people. 
• If a cure can be found for one person, it may work on many others. 
• If a cure could be found for one person, it would obviously be able to cure many others. 
• If a cure was found to cure one person, it could be applied to help many 
• If a cure works for one person, it may work for many more 
• If a particular disease is predictable then a cure for one person may cure others 
• If I can be cured others can too 
• If it works on one, then it may work on several case studies. 
• If it's possible for one individual, it's possible for many others. 
• If it's possible to cure one person that cure can lead to curing many 
• If one person can be cured than there is a cure for everyone 
• If one person can be cured, then the treatment should apply to many. 
• If one person is cured a lot of people can be cured 
• If one person is cured than there's hope for many others 
• If one person is cured, that information can be used to help cure many other people. 
• If one person with a condition or disease is cured, than many others with that same disease will 

have a chance to be cured as well 
• If research can cure one individual there is hope of a cure for many other sufferers from brain 

disease. 
• If researchers and doctors can find a cure to help one person, many will benefit from that cure 
• If something can cure one person, then it could also cure many other people as well! 
• If the cure is found to cure one person, it will cure many because many will have the same disease 

of symptoms. 
• If the research can cure just one person, it could lead to curing more. 
• If there's a cure for one person, it can be used to cure many. 
• If they can find a cure for someone that has a brain issue maybe that same cure can help 

someone else and so on and so on. Cure one, cure many 
• If they found a cure, and it helped somebody, it would help many people. 
• If they have the solution for one person also for everyone. 
• If u can find a way to help just one person, it might spread to many 
• If u can find way to cure one person, chances are many more will benefit from research 
• If we can come up with a cure for one patient it will likely transfer over to other patients and others 

in need. Right? 
• If we can cure one person we can learn to cure many 
• If we can help one American we can help many more overcome brain diseases. 
• If we can help one person that helps many 
• If we can start at one and is successful in that treatment, then that opens the door to cure many 

people from devasting brain disease 
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• If we find a cure for one medical diagnosis, that cure could serve to be a functioning cure for other 
sufferers. 

• If we make small steps forward, we in a sense are helping all those affected by a brain disorder. 
• If you can come up with a cure for one disease, you can cure many people. 
• If you can create a cure you can cure everyone. Or if you educate people, they can share that 

education with others to make them less ignorant 
• If you can cure one disease you can cure many people. 
• If you can cure one person you have the opportunity to cure others 
• If you can cure one person you should be able to cure everyone 
• If you can cure one person, many more may also benefit from that cure 
• If you can cure one person, you can cure many. 
• If you can cure one person, you can cure them all! 
• If you can cure one person, you can use the same methods to cure many of the others out there 

waiting for a cure. 
• If you can cure one, then many will be helped with that same cure. 
• If you can cure one, you can cure many of the same malady 
• If you can discovery the problem for one person and access it you can find a cure for others to 

come 
• If you can find a cure for one disease, you can cure many individuals affected by that disease. 
• If you can find a cure for one disease, you can cure many people. 
• If you can find a cure for one person, the same cure will probably work for others 
• If you can find a cure that’ll help one person essentially, it’ll help many 
• If you can find a cure to one person, you can repeat the same thing for many people 
• If you can find the cure for one person, it opens the door up to many more 
• If you can find the cure for one then others should be able to get help 
• If you can find the cure to help one person that cure should be the key to curing the rest of the 

people such as what happened with when they found the cure to small pox 
• If you can find the cure to one person that i can apply to many others 
• If you can help 1 person you can help another 
• If you can help one person you can help many people the same way. 
• If you can help one person you could help many people 
• If you can identify what cures one individual; then you have also have found a cure for other 

individuals who have the same condition. 
• If you cure one case you can cure them all. 
• If you cure one person it helps cure others 
• If you cure one person, use that cure to cure many. 
• If you cure one you can cure more that have the same problem 
• If you cure one you will cure the many it effects by just the one. 
• If you figure out what causes it and how to cure something it can help others not get it or be healed 
• If you find a cure for a disease that could spread far out then you would end up saving tons of lives 
• If you find a cure for one disease, there are many with this disease who will be cured 
• If you find a cure for one it might help others 
• If you find a cure for one person it will apply to many others with same disease 
• If you find a cure for one person, many may benefit 
• If you find a cure for one you're really curing many with that same disease or disorder 
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• If you find the cure for one disease it saves the lives of many more who have it 
• If you find the cure for one person it could benefit many people. 
• If you find the cure for one there are many that will use the same cure 
• If you find the cure to one person, you can apply that same cure to others 
• If you have a cure everyone should be cured 
• If you have the power to heal one person than continue to heal others 
• Is one person can be cured, then many people can be cured 
• It means by curing one patient you have cured many others 
• It means if we can find the cure for one disease, we might be able to help many people who suffer 

from it 
• It means if you find a singular cure for one person, that it will be able to help cure many others. 
• It means that finding the cure for the disease of one person can lead to curing many people. 
• It means that if you can cure one person of a particular disease, you can cure many who have the 

similar problem. 
• It only takes one person to find the cure. Many will benefit from it. 
• It will cure many not just one 
• Just what it says.  A breakthrough in science is seen for the "cure one" and will help the "cure 

many" to live longer lives 
• Many people have dementia, cure one and many will follow. 
• Maybe cure one person's disease that might cure many other people 
• Mean that if you can find a cure for one you can help many and cure them a well. It means a 

breakthrough 
• Means helping one person you can cure way more 
• Means if you can help one person it can help others 
• Not helping just one person but many. 
• Once a cure is found it cures all around 
• Once a cure is found that works for 1 person, enables that research to be expanded to include 

many people. 
• Once that a cure is found and works on one person, it has a good chance to work on more people 
• Once the first is cured it has set the foundation to cure others with same type decease. 
• Once we find a cure that can work for one person, it's likely that we can turn it into a cure for 

millions 
• Once you are able to cure one person you have the ability to cure many 
• Once you can cure on person, then others can be cured too. 
• Once you cure one person, you can then go on to cure many. 
• Once you cure one person, you know it works and can then cure many more 
• Once you figure out to cure one person you can cure a lot more 
• Once you find a cure with one person it could work to save more people. 
• One cure can be a cure for many people 
• One cure can help many people. 
• One cure for a disease can be used to cure many with the same disease 
• One cure for many people 
• One person with brains disease gets cured and many more people with the same can be cured. 
• Research that cures one eventually cures many of us. 
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• Research to cure a particular individual or group that will benefit a larger number of suffering 
individuals 

• Save one to save them all 
• Saving one life saves many lives 
• Solve a problem with one person. Apply the solution to all customs. 
• Solve for one person, solve for all 
• That a medicine that saves one patient may save the lives of many others. 
• That by curing one person you create a cure for many others 
• That finding a cure will ultimately mean a cure for everyone affected 
• That helping one person can be a help to many people 
• That if a cure was found it would help many who suffer 
• That if they are able to cure one person then there is hope to cure many others the same way 
• That if they can cure one person then they can help others 
• That if they can cure the disease of one person, it can then be used to cure others 
• That if u can find a cure for just one person that u can find it for others 
• That if you came up with a cure for one disease you could cure many people 
• That one person who is researched, may solve the condition for others. 
• That their research can help a lot of people. 
• That when you find a cure for one person’s illness, it will also cure others with similar symptoms. 
• The phrase holds somewhat of a domino effect, saying that any small deed can make a big impact 

on society, and here, helping to cure one person of a disease can spread the cure to many others. 
• The phrase probably means to discover research that can help cure one person...it could be used 

to help many 
• The studies help a lot of people 
• The technology to cure one person, can cure many people 
• This means let us find the cure for one brain disease and we can cure many that have the disease. 
• When you cure one person it affects many 
• When you find the cure for one you can help many more that may be going through the same as 

the one 
• With research and knowledge, a cure will not just help one person but generations of those 

affected. 
• With the effort of curing one person you learn how to cure others 
• With the healing of one, many will benefit and also be healed. 

 

Cure Many/All (n=114) 
• 1 cure leads to a cure for many 
• A cure for all 
• A cure for one could lead to a cure for others. 
• A cure for one may be for others too 
• A cure for one will also work for many more 
• Cure all help people who sick Cure One, CURE Many" 
• Cure as many people as possible (3) 
• Cure as many people as possible with life threatening disorders 
• Cure everybody 
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• Cure everyone 
• Cure many one at a time. 
• Cure many people with issues with the brain 
• Cure one and cure all 
• Cure one at a time 
• Cure one by one 
• Cure one or a lot. 
• Cure one people and get another people help 
• Cure people (2) 
• Cure people one at a time 
• Cure someone of a illness 
• Cure the disease 
• Cure them all (2) 
• Cures one is one person getting cured and cure many is many people getting cured 
• Curing everyone 
• Curing is a process during which a chemical reaction 
• Curing one aspect of brain disease to curing all 
• Curing one person at a time 
• Curing one person brings hope to others 
• Curing one person leads to other cures 
• Curing people with Brain disease 
• Everybody can be cured 
• Everybody would get cure 
• Everyone can be cured 
• Experimenting on one and hoping for a cure for more 
• Finding a cure for one could cure more 
• Finding a cure for one person will effect many lives 
• Finding a cure for one that may help many 
• Finding a cure for one will cure many 
• Finding one cure will help a ton 
• Finding the cure for one can work for many 
• Found a cure help others 
• Helping to cure brain disease for many people 
• Hopefully curing many people 
• If a cure is found for one disease, chances are others would benefit from that cure. 
• If a cure is found for ONE, then it would affect MANY. 
• If one can be cured many can through research and donations. 
• If one can be cured, many will follow 
• If one case can be cured many will benefit 
• If one disease can be cured than there's a chance that all of them can be cured as well. Or if one 

person is cured than more people can be cured too. 
• If one is cured then more can be cured 
• If one is healed, why stop there? Keep going. 
• If they can find a cure for one it may help many 
• If they cured one, then they may cause many others. 
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• If they find a cure for 1 maybe they can cure many 
• If they find the cure for one they can cure many 
• If u have a success with one have a good chance in recreating success with more 
• If We cure one person in studies it can cure other diseases or other people 
• If we cure one we can cure many more 
• If you can cure one it will help cure many 
• If you can cure one person or disease you can cure many 
• If you can cure one then you will be able to cure more 
• If you can cure one there are many others you can cure as well. 
• If you can cure one you can cure all 
• If you can cure one you can cure many 
• If you can cure one you can do all 
• If you can cure one you can likely cure many others 
• If you can cure one, then you can cure many 
• If you can find a cure for just 1 it may lead to the future of curing all 
• If you can find a cure for one patient, this can translate to future cures. 
• If you can find a cure for one type of disease, many may be cured 
• If you can find a way to cure one it can be applied to many 
• If you can find the cure for one, the cure for many is out there. 
• If you cure one you can cure all 
• If you cure one you can find out how You can cure another one which can help you cure many 
• If you find a cure for one, you have found a cure for many. 
• If you find a cure to cure one than more than likely you will cure many. 
• It can cure for anyone 
• It mean to cured everyone 
• It means help one, help all. 
• It means that once you cure one you may be able to cure many 
• It means to cure all of them that has it 
• Looking for a cure for all 
• Many people with one disease 
• Means they can cure all of the people 
• Once a cure is found, more can be cured. 
• Once the answer is found, it can be applied to all 
• Once they can cure one then many can be cured. 
• One cure can cure a lot 
• One cure leads to another 
• One cure will cure many more. 
• Research for the benefit of many people 
• Research to cure now will cure many later. 
• Save as many as possible 
• Take care of everyone 
• That a cure can help to cure many 
• That cure is accessible to everyone 
• That developing a cure for one would lead to cures for many 
• That there is a cure for everyone 
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• That you will try to cure everyone 
• There is a cure for all 
• There will be a cure for everyone soon 
• They believe that if cure one you cure many 
• To cure one assists many 
• To learn the cure for one leads to the cure for many. 
• Try to cure as many as they can or all of them 
• Where we can cure even one means we can cure many more 
• With the cure for one is the cure for all 
• You can cure one you can cure all 
• You cure one, you're on the way to curing many 
• You help cure one it can also help many others 

 

Other (n=52) 
• A better answer to the problems 
• A sales tactic used to cause false trust between humans and a corporation. 
• Advancement in medicine. 
• All matters 
• Anyone can be cured 
• Cure one, cure many. Brain diseases and disorders affect one in six. We're trying to get to zero, 

and we'll get there faster with your help. 
• Different stages 
• Everyone is treated the same. 
• Fix everyone 
• From the amount to a large amount are able to being cured.  But you have to come first. 
• Get everyone healthier together 
• Give a donation to ABF. 
• Hard to believe. But i hope so. 
• Helping you get your hands off your health 
• I think this is very good 
• It all starts with one 
• It benefits research 
• It can mean different things 
• It means a lot as I’ve lost family members to brain disease. 
• It means there's hope for people with brain illnesses 
• It takes one person to solve a problem. 
• It that will be a good thing 
• It’s very motivating 
• Learning and development. 
• Learning from each other 
• Make them better 
• Mean they do their best 
• Means a lot of things if you think about it. Since the word "many", right? 
• Means that they are serious about each individual person 
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• Medical trails 
• Multiple things are going to fix several different things 
• Not very significant 
• One care and experience him and he more cure 
• One person can make a world of difference for so many other people. 
• One person, many people 
• Passing along health info 
• Prevention 
• Prevention is better than the cure, cure the underlying factors to prevent additional illnesses. 
• Saving a human life is precious 
• Studies that work 
• Support a project, share your story, 
• The future also depends on me 
• The good of many 
• There is hope 
• They share the same cure 
• This really doesn't mean much but it probably means that there's a single cure for certain ailments 
• To save all life 
• Very important because that was really admire all of us 
• Very nice job 
• We are all in for the great brain cure!!! 
• What they hope to do 
• When god cures one person he cures many people. 

 

Help Others (n=39) 
• Can help more people 
• Donate money to the foundation and your helping people 
• Donations help 
• Donations used for research to help lots of people 
• Help a lot of people 
• Help all in need no one left behind. 
• Help all instead of one 
• Help all who are in need 
• Help everyone (2) 
• Help for everyone 
• Help for those who need it 
• Help one help all learning better treatment options 
• Help one help many 
• Help people has brain disease. 
• Helping I guess 
• Helping one is a step closer to reaching a goal of helping more in need 
• Helping one person helps you know how to help others. 
• Helping one person will lead to the helping of others 
• Helping people one at a time 
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• Helping to cure 1 helps many. 
• Helps many people as possible 
• If we can help one person it’s worth it 
• If you can help one then you can help many 
• If you help save one life you encourage people to do the same as you and then people are getting 

the help they need 
• It is a large group of people who help others to grow 
• It means that if i can help one person before the injury then i can help others. 
• It means that people are trying to help 
• It would mean to support all that suffer. 
• Many people helping 
• Mean to help them get better 
• Potentially help a lot of people! 
• That if you can hone you can help all 
• That means someone is being helped to possibly cure their disease or issue 
• They have helped many people with a cure 
• To help and cure 
• To help someone 
• Try to help people with what's troubling them 
• Yes we can help 

 

Find a Cure (n=33) 
• A foundation looking for a cure to brain disease 
• Allowing to do studies on patients to find ways to treat brain diseases because if you are doing 

studies and you have one that has improved or healed in treatment u are one step closer to a cure 
• Find a cure 
• Find a cure and many may be cured 
• Find a cure for a disease and many can be cured 
• Find a cure for brain disease. Even for one 
• Find a cure for one and you can cure many others 
• Find a cure that will cure many people 
• Find a cure, it will help many 
• Find a single cure and one step closer to finding cures for many 
• Find cure for everyone 
• Find cures for brain cancer 
• Find something that works 
• Find the cure 
• Find the cure for one and you find the cure for many 
• Find the source of brain issues 
• Finding a cure 
• Has a cure for people 
• Help find the cure for brain disease. 
• If they find the cure, many can be saved 
• If we can find a cure for a specific disease, many will be affected 
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• It means discovery of new medicines to treat and prevent 
• It means that if we find a cure for one it’ll work 
• It means the foundation is working towards a cure! 
• It means there is hope for a cure for these brain diseases that affect so many people 
• Means although there are many kinds of disease you may find a cure 
• That finding a cure affects many people, including possibly one close to you 
• That finding a cure for one person could keep it from spreading? 
• That finding cure options would bring hope to a lot of other patients 
• That they’re fighting for a cure of all brain diseases 
• They are going to find a solution 
• They are working to cure many brain disorders 
• They find cures to help heal everyone. 

 

One Cure Can Lead to Cures for Other Diseases (n=31) 
• A cure for one is a likely panacea 
• Because the cure for one brain disease will lead to cures for other brain diseases. That is basically 

how I understand the meaning. 
• Breakthrough in research or new pharmaceutical could impact more than one diagnosis 
• Cure many brain disorders 
• Cure one disorder, it cures many people - and one disease may be linked to another 
• Cure one, cure many no doubt means that if you find a cure for one disease affecting a brain it 

may cure many others, especially if they are interrelated. 
• Cures can benefit many who suffer like conditions 
• Curing the brain will result in curing many brain disorders 
• Find a cure for one aspect of a condition and provide it to all like diagnosed individuals 
• Find the cause of one disease it leads to the cure of other people and/or shows the way to other 

disease cures. 
• Finding a cure for one thing can lead to cures for more 
• Finding the cure for one disease can be influence cure for others 
• Finding the cure to one may help find the cure to all brain diseases. All helping cure many people 
• Fix one problem may fix more the same way 
• If many of these diseases have the same method of action, then if you cure one patient you can 

cure many. 
• If research shows that something works for one it may be used for many 
• If that if you would be able to cure one of these many disease of the brain that you would likely 

then be able to cure many 
• If we can cure one disease we can cure more 
• If we can find a cure for one neurological disorder, we could cure many 
• If you can find a cure for one than you can cure many diseases 
• If you can successfully cure for some brain disorders maybe treat other brain disorders 
• If you find a cure for one type of disease it may cure similar diseases 
• If you find a cure for one you can cure many of the diseases 
• If you find the cause of one disease and cure it, it will lead to other cures. 
• If you find the cure for one disease, it will open doors to other cures and treatments 
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• Meaning if you cure one of the diseases you can cure them all. 
• Once you cure one you may be able to utilize that cure to find further cures for other conditions. 
• That brain diseases are related enough that curing one leads to breakthroughs in others. 
• That there is a link between them and finding a cure for one will likely lead to cures for many 

others. 
• When we cure one of these diseases, we will cure many. 
• With a cure for one we might be able to cure multiple types of diseases 

 

Do Not Know/Nothing (n=24) 
• Actually, nothing because I have never heard it before 
• Don't know 
• Have not heard it before today. 
• Honestly doesn't mean anything to me. 
• I am unsure what it means. 
• I do not know 
• I do not know what that means. 
• I don’t know (6) 
• I have no clue whatsoever 
• I’m not sure (2) 
• Not sure about this question 
• Not sure never seen it 
• Not sure really 
• Nothing  
• Nothing really, it is obscure and general 
• Nothing tbh 
• Nothing today 
• Nothing. I don't get it. 
• Unsure because I only know a little about it 

 

Curing Disease Alleviates Burden on Others (n=18) 
• Brain disease not only affects the person with the disease but everyone they know.  Especially 

those who are closest to them.  It also means that a cure for any type of brain disease will help 
anyone else with that same disease. 

• By healing someone you always heal all those involved 
• By helping one person you help several others (such as friends and family) 
• Cure a patient and family. 
• Cure One, Cure Many means this cured one will contribute to society again which will benefit 

many other people in this same society. 
• Cure the one with brain disease, and it helps their whole family. 
• Curing one gives me hope that others can be cured. It also provides relief for caregivers 
• Curing one person helps those close to them. Or its curing one person will lead to curing more 

people 
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• If one person is cured of their brain disease, their family members, friends, and successive 
generations are also free from worrying about the illness and their loved ones, thereby living a 
happier life. 

• If you can help one person at a time, then you help the people who are also around them 
• If you cure one person those around them will improve as well 
• Many people suffer from the same condition. But also cure many people who suffer around those 

with an illness 
• That finding a treatment that works for someone impacts positively all the people that that person 

comes in contact with; family, friends, etc. It could also mean that finding a cure, via a research, 
can be later disseminated and become the treatment standard that will help lots of people. 

• That if a person with brain disease is cured, it also cures all that are involved in their lives, 
spouses, family, friends, doctors, everyone who deals with them 

• That means that disease can affect the person with the disease and sometimes the people around 
the person with the disease so if you cure one you can cure many. 

• The effects of the cure has an impact beyond the patient, and provides some degree of help to 
their loved ones and others 

• Well first off, one is better than none. Second, let’s say we cure one person, that person isn’t an 
island, they have x number of people connected to them, friends family whatever. It’s like you’re 
curing all of them because no one wants to lose someone to disease 

• When you cure someone he will not spread the diseases to others thereby saving many 

 

One at a Time (n=6) 
• All it takes is one cure 
• If you cure one by one it adds up to many. 
• One at a time is all you need to do 
• Start with one cured person 
• The cure begins with one person. 
• We only need that one remedy 

 

Coded Responses to Q11: In a few sentences, please describe why you donate: 

 

Help Others, Care About Others (n=111) 
• Because he helps other ppl that’s in need 
• Because I believe in helping those less fortunate and also to protect nature and wildlife 
• Because I care!!! 
• Because I like to help people 
• Because I like to help ppl who need it 
• Because it comes from my heart 
• Because people need it every people need it who is not good to pay for this 
• Because that donations can help a lot 
• Charitable giving to help out those less fortunate 
• Generosity and kindness. 
• Good to help others 
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• Help animals 
• Help others who cannot afford it themselves 
• Help out people in need 
• Help people 
• Help people what they need 
• Help the kids help many help all donate 
• Help those in need 
• I am blessed and feel compelled to bless others. 
• I believe in that. I also believe in helping people. 
• I believe there are many less fortunate than myself and we all have a responsibility to help others 

when we are able 
• I donate because I have love for everyone and want to let them know I care . 
• I donate because I like to help people in need. 
• I donate because I like to help people out and it's the right thing to do. 
• I donate because I love helping people 
• I donate because I love helping people who are less fortunate than the situation i was born into. I 

feel a need to make the world a better place. 
• I donate because I think that helps people. 
• I donate because if I can just help one person or a few it will be beneficial 
• I donate to help animal causes 
• I donate to help others with their illnesses or other causes. Not all are for illnesses. Many are for 

homelessness. It's important to help others. 
• I donate to help others. Every little bit helps. 
• I donate to help out people.  For instance, i donate to saint judes because they help cure cancer. 
• I donate to help people and animals that are suffering and need monetary assistance. 
• I donate to help people in need and to make the world better 
• I donate to help people that's in need 
• I donate to help people. 
• I donate to help those less fortunate and to help those who are in a position to help those less 

fortunate. 
• I donate to the aspca to help with homeless animals. 
• I donate to the people who need it 
• I donate to try to help poor people make a better living in this society. 
• I donated so as to help cover some treatment bills of those affected 
• I donated to help out people in need 
• I enjoy helping others.  I enjoy the satisfaction in knowing that I help others. 
• I feel it goes a long way in helping people that are affected by which ever they struggle with by 

giving them the things they need to make there life a little easier, people that have such illnesses 
should never have to go without anything that can help them feel somewhat better and ease their 
mind at the same time, the last thing they need to do is worry where they’re going to get the money 
from or ride or gas or food or whatever that need should be for. 

• I feel that by donating i can help people address issues that they may not be able to deal with in 
any other way. 

• I just like being able to help 
• I like helping people that need it 
• I like helping people. It makes me feel like I am a part of something. 
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• I like to contribute something to my society and to be able to help people who need it 
• I like to help children that i may not otherwise be able to help 
• I like to help people and want to make a difference in whatever ways i can in this world. 
• I try to help others when I can 
• I want to help 
• I want to help others. 
• I want to help out best I can. 
• I want to help people 
• I want to help the people 
• If I can help others I’d like too. 
• It helps those that need it 
• It's help lot of patient to donate 
• Love helping people 
• Red cross to help people out in need. 
• To help people get the 
• To help people that are missing fountain 
• To help abused animals 
• To help animals in need there are so many people that abandon animals and I want to make sure 

they get fed housed and cared for 
• To help in some small way to assist others less fortunate than myself 
• To help less fortunate people 
• To help non profits help others 
• To help other individuals or causes that we care about 
• To help other people 
• To help other people in need. 
• To help other’s who can’t afford to get it on their own 
• To help others (3) 
• To help others because I know there are a lot of people with issue. And they do not have the 

money to help themselves 
• To help others by donating household or clothing to others in need. 
• To help others in necessity. 
• To help others in need 
• To help others including animals. 
• To help others. 
• To help out (2) 
• To help people 
• To help people 
• To help people in need 
• To help people out and give them a chance 
• To help people that are in need of money for certain services to help other people 
• To help people that’s in a less pleasing position as me. 
• To help rescues to find homes for traumatized animals. 
• To help sick or person with a bad sickness that can lead to death. 
• To help someone in need 
• To help the less fortunate 
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• To help the needed 
• To help those around me 
• To help those in need (2) 
• To help those less fortunate get to a better place in their life 
• To help those less fortunate than myself, everybody deserves a fair life 
• To help those that need it 
• To help those who are affected by a disease or who are less fortunate economically than me. 
• To help those who are less fortunate than me and to help people who are suffering to ease their 

pain 
• To help those with less than me 
• To help when where I can 
• To help with poverty 
• To try and help if with a little 
• To try to help other people in some small way 
• Try to help where I can 
• Usually to help those who cannot help themselves 
• While I feel it is better to volunteer one’s time if possible, donating helps me feel good about 

reaching outside of normal routine to help others. 

 

Support the Mission of the Organization (n=75) 
• A worthwhile charity that helps others 
• Activate the One Foundation because I am part of that Foundation and I donate to another 

because it goes to soldiers that are injured 
• Because agencies need help and one of the two agencies has referred me to where i’ve got help 

in the past 
• Because I believe the cause of the charity. 
• Because I like to support causes meaningful to me 
• Because I support those who do what needs to be done but I can't do 
• Because it’s a good cause 
• Because it's a worthy cause 
• Because of the mission and efforts of the charity 
• Charities that I believe in. 
• Children society 
• For causes I believe in, and that I know do great things for the charity they represent. Also to help 

find cures for certain diseases 
• Giving away a house for a good cause 
• Good causes 
• I believe in the causes 
• I believe that I must share the blessings I have been given with others. I need to support causes 

that I believe are important. 
• I believe that it’s important to give to a worthy cause 
• I donate because I believe in the cause and understand that they need money to further their 

mission 
• I donate because I believe in the work the organization is doing and to show my support 
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• I donate because I feel it helps charities run and enables them to do good for the community they 
serve. 

• I donate because I feel the money I give to charities I support are going to a good cause. I feel an 
obligation to help those less fortunate and who are in need. 

• I donate cause I believe in the cause 
• I donate if it is a tried and true and i feel i can help someone 
• I donate physical items to help charities and to reduce waste. I also donate to put my money to 

organizations that help people. 
• I donate specifically to my church, since we are a small congregation and depend on 

offerings/donations to continue. I donate to veteran organizations, inner city programs, campus 
crusade, etc. I have sponsored a child in another country, also. I feel these are all worthwhile 
organizations. 

• I donate to causes I feel deserve the help. Ronald mcdonald House, my church, Far Reaching 
Ministries in Africa, American Cancer Society and more. These charities help everyone, not just 
the poor. 

• I donate to causes I feel passionately about. 
• I donate to Operation Smile for the restructure of cleft palate children. It uses less than 7% for 

administration with 93% going to the actual children service. 
• I donate to St Jude’s Children Hospital because I think they’re honest, they do good work and the 

donation goes to children. 
• I donate to St. Jude’s to help the children because I like children and I feel they need every chance 

they can get to survive. I also donate to the ASPCA because I feel we owe animals every chance 
at survival because if it weren’t for us breeding the animals they wouldn't be here in the first place. 
I also donate to the disabled veterans of America because those men and women put their lives 
on the line to defend the rights of all Americans in this world today. 

• I donated because the charity provides support for many people 
• I feel I can make a personal impact or I believe in an organizations cause 
• I give most to the ACLU because I believe in their cause 
• I give to the American Heart Association 
• I give to the local humane society to help with homeless animals 
• I have many places I donate to because they do good and help people 
• I like to donate because I know it goes to a good cause 
• I like to give money to good causes 
• I support this charity 
• I supported to St Jude's. I hate to see kids not have a fair chance at survival 
• I want to help organizations that are trying to make a difference in areas where I can't directly 

contribute to that difference. 
• I want to help organizations that help those who have various needs. I do the due diligence first to 

make sure the organization will use the money wisely. 
• I wanted to help the cause 
• I work hard and like giving back to good causes 
• If it’s a cause or charity I feel strongly about & if I have money to spare 
• It aligns directly with my organization 
• It feels good to donate, but I'm careful to donate where the money is used for the purpose 

intended. It shouldn't go to line someone's pocket. 
• It was a good cause 
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• It was a good meaning 
• It's a worthy cause 
• Our Church helps people in need. I give often thru that. 
• Support for an organization that benefits and that I am certain is using the money fully and 

properly. 
• The operations are worthy, and non-profit.  They receive no funding from the government. 
• To assist worthy causes. 
• To help a cause. To serve a purpose 
• To help a charity 
• To help causes I care about 
• To help good causes, to help and encourage others. 
• To help the cause 
• To help the cause and people effected 
• To help the organization 
• To help with a organization build and spread awareness 
• To help with causes 
• To help with nonprofit organizations 
• To Planned Parenthood because they lost federal funding 
• To St Jude, church. 
• To support a cause, to feel good, to be a part of something I believe in 
• To support a good cause 
• To support needy organizations 
• To support the cause for those who are in need. 
• To the SCPA 
• Toys for Tots, mostly. Children in need also deserve a Christmas. 
• We donate monthly to an organization which helps children and their families 
• We have discretionary money that we use, usually at the end of the year, to give to charities that 

do good work for people or groups that are in need. 
• Worthy cause I know doesn't pocket the money 

 

Personal Connection (n=75) 
• A friend is raising money 
• Because I know ppl who have suffered from the diseases 
• Because it's a cause close to my heart 
• Because my family has been affected by several severe illnesses. These diseases have in some 

cases severely impaired or killed my loved ones. So I donate to those causes to help others who 
are going through or have gone through the same thing. 

• Because my mom had a brain disease 
• Because my parents have both Alzheimer’s and dementia 
• Because my son has epilepsy. 
• Because my wife had multiple sclerosis 
• Cancer Society because I have friends and family who have died to Cancer and Hospices for 

caring for People who I know. 
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• Carol my daughter goes to the same thing soap is that you should help anybody no matter what 
especially if they have something like that going on I just want to help 

• Causes that have personally affected me and my family as well as religious affiliations 
• Causes that help those close to me 
• Donate to kids charity and also brain cancer because a family member has brain cancer 
• Due to the fact that I have a family member who is affected by a brain disease, I have empathy for 

anyone and their loved ones who are going through this process of sickness. 
• For causes close to my heart, I feel that donating would be the least of what I could do. 
• For my mom 
• I donate because I also struggle with an auto immune disease with no cure 
• I donate because many people in my life have been affected by many different things 
• I donate because my cousin died from a brain tumor. 
• I donate because my grandmother is affected by Alzheimer’s and it has taken such a toll on our 

family within the past couple years! 
• I donate because people I care about are affected by this brain disease. 
• I donate because the charities support or work directly toward causes that have meaning for me. 

The charities I support help to better people. Sometimes, I support charities that help animals as 
well. 

• I donate because there are certain causes I care about and friends who also care about causes. 
• I donate to a cause that concerns myself or my family. 
• I donate to causes that are important to me 
• I donate to causes which are close to my heart. Issues that effect me personally or a loved one. I 

also donate to the cause of animals, who can not help themselves. 
• I donate to mostly veteran causes mainly due to the fact I myself am a veteran 
• I donate to show support because I have had many people in my family suffer from various 

sicknesses and diseases. 
• I donate to support causes that are of interest to me 
• I donate to the special Olympics, because I know someone who is handicapped. 
• I donate to veterans as there are several in the family 
• I donated because my family is deeply effected by brain disease such as dementia, Parkinson's 

and brain cancer. Mostly my grandparents and older relatives. I would have given anything to 
spend just a little bit more time with them before some of them lost their battle. So if my small 
donation can help a research organization finally figure out how to at least give these people more 
time here on earth than I will donate for the rest of my life. 

• I donated because the cause was dear to my sister. Otherwise, I only donate directly to the person 
or independent organization in need of funds that ring true in their intentions. 

• I donated to cancer because my auntie have it 
• I donated to the St. Jude organization because they was the ones who help me with my family 

member 
• I donate because my mom had dementia. I have a nephew with autism. Even a little bit can help 
• I f i have been personally affected by something 
• I had a family member who had a child with cancer by age 4 so i started donating to St. Judes 
• I had a relative with the disease 
• I have known many people who have been diagnosed with cancer so I do my best to donate to the 

American Cancer Society at least once a year. 
• I have MS and I appreciate the support I get from them so pay  it forward 
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• I like to give to causes I care about 
• I love dogs and give ASPCA 
• I love supporting good causes especially with something I can relate to 
• I love to help my people. 
• I normally don't, but a friend was helping raise money for something their child was affected with. 
• I usually donate to causes that I am familiar with, e.g. Comer Children’s Hospital 
• I would help a loved one 
• I’m a diabetic so I give to help others 
• If it directly affects those I love 
• If it is someone I know I will donate. 
• Just can’t stand this disease as uncle has it, cancer as mom did have it and really really can’t 

stand to see little kids with cancer as with Shriners and St. Jude’s 
• Most are local or personal causes that I support. 
• My daughter is on Autism Spectrum 
• My life has been tragically touched by brain disease and I want to see a cure and i want to help 

others 
• My mother had a stroke and my father had Alzheimer’s ... 
• My mother has suffered from Alzheimer's and dementia and I try to give money to help other 

people 
• My son has autism so I donate to autism research when I’m able to 
• My son is autistic. I donate to autism speaks 
• Out of compassion and knowing loved ones affected by the many illness. 
• People I know affected and help finding cures for several 
• This donation was in memory if a friend's husband who died. 
• To a family in need or and child raising money for sports participation 
• To American Cancer society, I’ve had several family members died from cancer 
• To help group I'm active with 
• To help those that are suffering. I donate to causes that affect me or someone I know 
• To help with various causes, in particular those cause I know that effect people I care about 
• To honor or memorialize someone 
• To support causes for family and friends. 
• To the people that I feel that I owe 
• Usually because I could relate to a loved one, or someone close to me, that experienced the 

illness 
• Usually near and dear to me 
• Usually to help a cause close to me 
• Want to give to my church and other organizations special to me 
• Well I’m not really actively involved in many of these causes but often friends will be involved, 

doing a walk or something to raise money so when I see the cause and their dedication to it I will 
often lend some support. I really should be more active myself 
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To Fund Research, Cures (n=56) 
• Because I know how important research is 
• Because I think it's help people get doctors with brain research 
• Because I want a cure found for cancer 
• Because I want to see such diseases reduced to a minimum state, without preying on innocent 

people and causing them to suffer. 
• Because I’m not smart enough to come up with a cure myself but I can help with some money to 

get cures 
• Feel I can help in donations to advance studies or help those less fortunate then me 
• For a better cause 
• Fund a project 
• Help for research 
• Helping one particular disease 
• I am a veteran and I donate because I know there is real need that isn't being addressed by the 

U.S. Government. 
• I chose to have money taken from my check for donation 
• I donate because I don’t have the skills or mindset to do the research myself and it’s only fair for 

the people doing the work to be provided with the tools they need and the money to do the studies 
• I donate because I know that people are struggling with their disabilities and issues and cannot 

afford the help they need. If I have some money to spare, I want to help others 
• I donate because there are a lot of people who have mental illnesses that have just been 

discovered within the last 20 years. This research is very critical because the problem is not getting 
any better is getting worse with a high rate of suicides 

• I donate so that research/work can continue even if I am not personally capable of doing that work. 
• I donate to help others and animals that need money for research and for food. 
• I donate to help promote research and cures. 
• I donate to help those in need and to help further research to cure disease. 
• I donate to support causes i am passionate about to drive innovation in the field. 
• I donated because it was for the cancer society which affects allot of women worldwide and i'd like 

to help in finding a cure 
• I don't have much to give, but I’d like to think that even my small donations help somewhat in 

various causes 
• I feel the need to. Help causes that aren't funded by the govt. That help find cures. 
• I have compassion and I hope for cures that are within reach. 
• I just want that they find a cure for ALS 
• I like helping research 
• I like to support for the cure and research of diseases 
• I think it will help people.  The research can help cure people 
• I want to help find a cure. 
• I would like to see the world become a better world and hope that the funds can make a difference 

in people lives 
• It’s a lot to say it takes money to research and I can’t donate a lot but if I do my part and more 

people think the way I do a small part we will many a difference 
• Research is needed and people need help - it is the right thing to do 
• That maybe one day they will find a cure 
• There is a lack of funding for all sorts of worthy causes.  It's up to us to help 
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• There is a need for certain groups in our society to have funding over and above what is provided 
by a foundation or other method of raising monies 

• These organizations never get enough money from government or corporate subsidies. So their 
only source of much needed funds is from the private sector. 

• They need it 
• To assist in helping resolve problems that affect people; to do my part to help bring about positive 

changes; also fully aware that at any time the issue my impact on me or my loved ones. 
• To better science 
• To find a cure 
• To get money 
• To help cure deadly diseases. 
• To help cure has brain disease. 
• To help either in making progress towards cures for diseases or to supply money to purchase 

items that are needed 
• To help find a cure and be a good person 
• To help find cures 
• To help organizers to help with others in need it research 
• To help people and to get a cure 
• To help provide funds for more sources helping those in need 
• To help study diseases in the brain and to help with developing medication's to fund the study etc. 
• To help the cause with needed funds. 
• To help the foundation buy supplies or find cures 
• To help those I love possibly live a better life through funding ground breaking research 
• To help with research and to help with charitable causes such as food banks and homeless 

shelters 
• To help worthy causes that need financial assistance from donations 
• Would like to help to find a cure 

 

Give Back, Might Someday Need Help (n=32) 
• Because I am blessed and want to give back and help others 
• Because I am very blessed and fortunate and want to give back 
• Because I to have issues and sometimes I am in a position to help so I do. I have been helped in 

my past 
• Because I want to give back and make the world better. 
• Because it takes a village and one day I may or someone I love may need that help 
• Because of compassion and every little bit helps others and one day i might need help myself. 
• Every little bit of money donated helps.  If possible, everyone should give something back. 
• I donate to help someone  because  I may need help 1 day 
• I donate because even though I don’t have much there are other people who need it more 
• I donate because I like to help people because I never know when I am going to need help for 

myself 
• I donate to give back 
• I donate to help people in need because I’ve needed help and people were sometimes there for 

me and sometimes not 
• I feel blessed and I want to share my blessing to help others. 
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• I feel fortunate 
• I have been blessed in so many ways, including my health.  If we each sent a small monetary 

donation it would add up to something large.  I'm just paying it forward... 
• I like helping people on need, because it can happen with me or someone else from my family too 
• I like the feeling of helping others and I believe in Karma--what goes around comes around. 
• I want to help I’m a nurse. It’s for the best of the people to give back. I feel so passionate about it 

this. 
• I want to pay it forward and put love into the world. 
• It could be me that needed help. 
• It’s important to give back 
• It's nice to give back and help out people who are struggling in life. 
• Sad but we all will get a type of disease or cancer in our lives so helping others can potentially help 

me in the future. God 
• To give back because people have it worse than I do 
• To give back to the community. 
• To give back when I can to organizations that help our family in bad times 
• To pay it forward 
• To support what I have work for in my life 
• To the less fortunate than me 
• Wanted to help as much as I can. I know I would want somebody to help me even if it was a dollar 

donation. 
• Was homeless and hungry when I was younger and there was NO organization, agency, public 

assistance back then to go to for help. 
• We all need help at one time or another in life so it’s always good to donate and give to others 

 

Donating is Enjoyable, Feel Good About Myself (n=32) 
• After a while, accumulating stuff doesn't feel rewarding. I make money and I feel compelled to give 

to the less fortunate and to causes I care about, simply because it makes me feel good and 
because it makes the world a better place little by little. I'm not that strong or talented, but I want to 
give what I have to others. 

• Because I really like helping people 
• Because it makes me feel good 
• Because it makes me feel good to help others. 
• Because love it 
• Donating is a selfless act. One of the major positive effects of donating money to charity is simply 

feeling good about giving. Being able to give back to those in need helps you achieve a greater 
sense of personal satisfaction and growth, it feels good to help others. 

• Even though it is not much it makes me feel good to help others 
• Feel helpful 
• Giving to charity makes you feel good 
• Good deed and helpful needs for the situation 
• I donate to the ASPCA because I am a dog lover and it makes me feel good knowing that I am 

helping 
• I donate for pleasure 
• I feel better about myself when I donate for a good cause 
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• I feel better about myself. 
• I feel like I have the means and ability to help others. It makes me feel like a good member of 

society. 
• I like the feeling I get when i give to people who donate  have as much as I do 
• I tend to donate because it can be good 
• I think this was my mental satisfaction 
• I want to donate because it makes me feel good inside knowing that the little things can help out 

for all 
• It feels good to share your blessing 
• It is part of me that I really enjoy. 
• It makes me feel good that I am doing something positive to help find curs for killer diseases 
• It makes me feel good to help an organization that helps others. 
• It makes me feel good, and I know I’m helping someone or something out. 
• Makes me feel good inside. Helping others that are less fortunate then you. 
• Personal satisfaction 
• To feel apart of the cause to know I’m helping and not just sitting there 
• To feel good I am giving. I like to help people 
• To help others and make myself feel good 
• To help others who are not as fortunate. It is also a great feeling to help. 
• To tell good 
• Well I am that type of person who likes help people out. Like if I want to help a child get a cure for 

cancer and they have my sympathies. It just burns me up to see a person suffer. 

 

Right Thing to Do (n=32) 
• Because I can and I feel like I should 
• Because I feel fortunate for what I have and who I am and life in general. I think everyone who 

can, should donate 
• Because it is the right thing to do, we make enough to live comfortably but not everyone does 
• Because it's important to help those in need. The more we help the more chance for change. 
• Because they deserve our help and it's our duty to help those people 
• Feel the need to help others because I have so much 
• I am fortunate that I can afford it and it is our duty as part of the human race to help others 
• I am privileged to have a good job and feel it is the right thing to give to others. 
• I believe it is the correct thing to do and the way I was raised. 
• I donate because I believe that we all have a responsibility to help those in need, who are 

suffering, neglected, etc. By helping others we help ourselves to become caring, sharing, & 
compassionate. Each & everyone of us could at anytime be the one in need. 

• I donate because I know I should. It isn't much, but every bit helps. We do not have a lot but there 
are so many who have even less. 

• I donate because it’s in my heart, its the right thing to do and my attitude, Jesus saves people, so 
why can’t I 

• I donate by its right 
• I feel an obligation to help 
• I feel like it is a must from my parents. I’ve seen them do it and they taught me how to do it. I also 

feel like it is my way of giving back 
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• I just feel it's my duty to help certain causes and groups 
• I like helping others. If I can help one person per day I am fulfilling my duty as a person. 
• I once taught my grandson that if he ever sees a donation can, he has to put something in it if he 

has money with him.  I told him that if all he has is a penny, he must donate it and if he couldn't 
afford even a penny, then he should be on the receiving end of the charity.  He was too small at 
the time, but when he was with me and we saw cans, etc., asking for help, I gave him change and 
had him personally donate the money.  Every penny counts towards a cure.  In fact, it bothers me 
that I never see anyone asking for donations to Parkinson’s Disease. 

• I think it’s important to help people when you can. 
• I'm asked to or else there is a donation box/can/ kettle set up 
• It is important for me to contribute to different causes cause I firmly believe of those given a great 

deal a great deal is expected and thus I seek out ways to help others because of all that I have 
been given 

• It is the right thing to do. 
• It seems like the right thing to do. 
• It’s the right thing to do (2) 
• It's the right thing to do when I have enough money for us to get by. 
• Many stores we shop at ask for charitable contributions and I give all the time 
• Many times I donate because I have the opportunity to earn an award for a weed reward. I donate 

to my church because it’s the right thing to do. 
• Really, I think it’s right 
• To do my duty as a member of society. 
• To do my part. Hopefully my donations will help. 
• While I am checking out places pair up with a charity and I round up my amount to help 

 

Other (n=23) 
• Blood and plasma 
• Clothing items and food 
• I donated because the checkout lady made me feel obliged to. 
• I donated clothing 
• I donated my time volunteering and also money 
• I don't care 
• I don't know (2) 
• I gave out money 
• I hate money it is the root of all evil 
• I have no clue whatsoever 
• I have no idea about health problem. 
• I think its important 
• I want to get rid of some useless stuff that lies around my house 
• Idk tbh but y 
• In a few sentences, please describe why you donate: 
• It was for children with cancer 
• More of an incentive at work 
• Not sure about this question. 
• Nothing describe 
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• Nothing tbh 
• Points rewards system 
• Very good work 

 

To Make A Difference (n=21) 
• Because I care about these issues! 
• Because I see a need 
• Because I want to help the people who are out there making a difference in the world. 
• Because Rotary International and Rotary Foundation assist many countries and many different 

needs 
• Feel in a small way I am making a difference. 
• I do what I can on a fixed income 
• I donate because I believe more needs to be done in so many areas.  If I could donate even more, 

I would. 
• I donate because I know what it’s like to not have a lot of money. I had that when I was a kid 

growing up. 
• I donate because the cause is important to me and it is a cause that others don't support as much 

and I feel like my money makes some difference 
• I donate to causes I care about, especially animal welfare and mistreatment 
• I donate to help make a difference. I was taught at an early age to share 
• I donate to make a difference and it gives me a good piece of mind 
• I like to help fight brain diseases and help those fight the diseases by donating and trying to make 

a difference. 
• I want to help to solve this problem 
• My donations are used to build, encourage, and empower others. 
• My favorite organization to donate to, is "Hope for Paws".  I love that they rescue abandoned and 

helpless animals. 
• Simply to help and make a meaningful difference 
• To help others. To make a difference 
• To make a difference even in small little things 
• To save innocent lives 
• To try and make a difference even if it’s small. 

 

Improve Individual Lives, The World (n=14) 
• I would love to "save the world" but unfortunately I can not. I donate because it is the very least I 

can do. I strive to do more, to help more, to save more. My little bit of contribution to society. 
• At least a little hope in someone’s life 
• Because I think everyone deserves a chance at happiness even if it’s only for a little while. 
• Do a part for the ones that so to speak didn't have the fair chance 
• For the benefit of society 
• I donate to Amnesty International because human rights have become optional. 
• I donate to help the poor and sick. I think it's important to their family and friends. 
• I feel that I should donate to those who are less fortunate in society 
• I give on my own will to help and support those in need 
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• If we can help relieve the world of what is wrong it’s a step in a safe planet 
• It's for world peace through individual happiness and I am a member 
• To better the world I live in 
• To improve society and help to build a better well being 
• To make a better world 

 

Religious Reasons (n=13) 
• Christian charity and help spread the gospel. 
• Donate regularly to church and missions to support spreading the gospel of Jesus 
• God did so plus it's important 
• I do it weekly to ministries for the help in spreading the word of Christ throughout the world and to 

help in the health care of the impoverished 
• I donate at my church. 
• I donate to my church because I believe in their cause and it fits in with my faith. 
• I don't donate, i give my offering and tithes to the church. I also help out in the ministry abroad. 
• I tithe to Christian organizations as a revelation from God and to support the work they do in this 

country and overseas. I donate to various causes to support the work they do 
• It is my faith 
• It’s a commandment. 
• It's a religious obligation 
• One because of my religion. And feel bad for people. 
• Spiritual reason. 

 

Because I Am Able (n=13) 
• Because I feel fortunate to be healthy and able to help in a small way to many organizations 
• Because I want to help with anything that I can 
• Help how I can. 
• I am disabled and I believe in giving something to those who are less  fortunate than I 
• I donate because I can no longer actually work at the two charities, I use to give time to. 
• I donate because I don't have the time to be able to personally volunteer. Donating money allows 

me to still have an impact 
• I donate because I have the means to do so.  If I can't help with actually finding a cure or the like, I 

can help monetarily. 
• I donate because I know what it’s like not to have food money shelter protection if I am financially 

stable to help I always will 
• I donate to share wealth and promote causes I believe in 
• I family that was helped by charities in the past. So if I'm able to help I do. 
• I see a need to support 
• To share my blessings 
• Why wouldn’t I? I’m healthy and able to work to make money and donate. It's that simple. 
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Tax Deductible (n=5) 
• I donate for my taxes and fund raisers 
• Tax deduction 
• Tax write offs 
• To help a cause that I believe in. To get a tax write-off. To feel better about a bonus or extra 

money I got. 
• To help others around me and to save on my tax return 
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Appendix B: Survey Instrument 
 

2020 ABF Priorities Public Survey  

 
1. What is your age? 

 
2. What is your sex? 

a) Male 
b) Female 
c) Prefer not to answer 

 
3. What is your annual income? 

a) Less than $15k 
b) $16-$50k 
c) $51-$100k 
d) More than $101k 

 
4. Do you know anyone affected by brain disease? 

a) Yes (Please describe:________________) 
b) No 
c) Unsure 

 
5. Please review the following list of brain diseases.  

• Amyotrophic lateral sclerosis (ALS) & Neuromuscular Diseases 

• Autism & Neurodevelopment  

• Brain & Nerve Tumors  

• Brain & Spine Trauma  

• Dementia-Alzheimer's, Lewy Body Dementia (LBD) 

• Epilepsy-Seizure Disorders  

• Headache & Migraine  

• Parkinson’s & Movement Disorders  

• Multiple Sclerosis (MS) & Autoimmune Diseases  

• Huntington’s & Neurogenetic Diseases  

• Meningitis & Neuroinfectious Diseases  

• Sleep Disorders  
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• Stroke & Vascular Diseases  

After reviewing this list, do you know anyone affected by brain disease? 
a) Yes 
b) No 
c) Unsure 

 
6. How many Americans do you think are affected by brain disease? 

a) 1 in 20 
b) 1 in 12 
c) 1 in 6 
d) 1 in 4 

[Display correct answer of 1 in 6 after this question] 
7. Have you heard of the American Brain Foundation? 

a) Yes 
b) No 
c) Unsure 

 
8. Based on its name, what would you expect the American Brain Foundation to do? 

a) Text entry 

 
9. What does the phrase “Cure One, Cure Many” mean to you? 

a) Text entry 

 
10. In the last year, how many times have you made a monetary donation to a charity or 

cause? 
a) 10 or more times 
b) 6-9 times 
c) 2-5 times 
d) 1 time 
e) 0 times 

 

[Question 11 displayed only to those who have donated at least 1 time in the last year] 
11. In a few sentences, please describe why you donate: 

a) Text entry 

[Custom end of survey message] 

Thank you for your time!  

Please click here (hyperlink to ABF homepage) to learn more about The American Brain 
Foundation or click here(hyperlink to donation site) to make a donation. 

Follow us on social media. 
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Date:  February 23rd, 2020  
 
To:  Board of Directors 
 
From:  James Essey, Finance Committee Chair 
   
CC:  Timothy Engel, CPA Chief Financial Officer 

Jane Ransom, Executive Director 
  Lindsey Taveren, Accountant  
 
Subject: 2019 Preliminary Year End Financial Reports  
 
 
The enclosed materials have been reviewed by the finance committee and present the preliminary 
reports of the financial performance of the American Brain Foundation (ABF) for the twelve 
months ending December 31st, 2019. 
 
Statement of Operations 
 

• ABF realized $5.2M in revenue 
• Operating expenses are $5.1M  
• Net Operating Income is $60K 

 
December YTD Investment return of 18.1% versus policy index of 18% resulting in operating 
revenue of $677K. 
 

 
Operating Revenue 
 
In 2019 ABF exceeded the unrestricted Grants and Gifts goal of $1.8M by $730K. Below is an 
itemized breakout funds raised in Unrestricted Grants and Gifts: 
 
 2018 2019 Variance 
Estate Gifts $0 $1.2M $1.2M 
AAN Grant $750K $750K $0 
Major Donors $234K $300K $66K 
Annual Fundraising $153K $160K $7K 
Dues Check Off Donations $132K $135K $3K 
Core Support (i.e. 10% policy) $41K $30K ($11K) 
Total $1,310K $2,575K $1,265 
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Under the GAAP Adjustment Section, there is a ($780K) budget deficit in the “Funds Raised 
Prior Year for Current Year” row. Rather than draw on our restricted research dollars we have 
used the unrestricted surplus to fund the programming expense of our grants, preserving those 
restricted dollars for future year grant programming.  
 
 
Operating Expenses 
 
Total expenses are well under budget when you back out the gift in kind advertising expense of 
$390K, bringing down total expenses to $4.7M for 2019. Please note that these preliminary 
statements include the 2019 staff incentive, which are pending approval by the compensation 
committee.  
 

• Salaries and benefits are currently under budget by $127K due to staff turnover. 
• General Office and Software expense are under budget by $57K due to savings from 

postage from the year end campaign and due to software vendor contract actuals being 
lower than original estimates.  

• Professional Services is over budget by ($76K) due to consulting services and temporary 
help services to help cover gaps in staffing throughout the year.  

• Advertising, after taking into account the gift in kind, is under budget $20K due to 
savings from year end campaign related expenses.  

• Meetings & Travel expenses are under budget by $107K due to staff turnover, 
specifically related to the Major Gifts Officer and trips that had been planned. 

• Grants/Awards under budget by $134K largely due to not awarding one of the grants 
originally budgeted for. However, there are also savings in the Crowdfunding grant 
budget.  

 
Also noteworthy is that per the Management Service Agreement, the AAN conducts a year end 
final reconciliation of all expenses. The following excerpt is from page 7 of the Management 
Services Agreement 
 

 
 
In prior years expenses have not exceeded, or failed to meet, the 3% variance threshold set out by 
the agreement. However, if a 3% variance is discovered, that additional expense or refund will be 
retroactively applied to the 2019 fiscal year.  
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Statement of Financial Position 
 

• The Foundation ended December with total assets of $13.2M, which includes $2.3M in 
grants receivable. 

• Cash and investments total $10.7M.  
• Liabilities are $1.6M, which includes grants payable of $1.5M 
• Unrestricted Net Assets are up $770K compared to December 2018 
• Donor Restricted Assets are up $541K compared to December 2018 

 
With the Donor Restricted Assets, it is important to note that the large growth in our investments 
translated to an interest gain of $500K in our restricted endowments.  
 
  
Provided in the following pages are: 
 

December 2019 Preliminary Operating Statements 
December 2019 Preliminary Statement of Functional Expenses 
December 2019 Preliminary Balance Sheet  
 

Page 84



Budget to 
Actuals

2018 2019 2019 Favorable
Actuals Actuals Budget (Unfavorable)

REVENUE

GRANTS & GIFTS RAISED
Unrestricted 1,310,283    2,573,489    1,841,875    731,614          
Funds Raised for Future Years 2,713,097    1,667,609    3,814,666    (2,147,057)      
Gift in Kind 985,939       390,459       -               390,459          

Total Funds Raised $5,009,319 $4,631,557 $5,656,541 ($1,024,984)

GAAP ADJUSTMENT
Funds Raised for Future Years (2,713,097)   (1,667,609)   (3,814,666)   2,147,057       
Funds Raised Prior Year for Current Year 2,494,725    2,172,990    2,952,425    (779,435)         

Net Funds Raised $4,790,947 $5,136,938 $4,794,300 $342,638

Interest Revenue 23,552 38,287 20,000 18,287
Other Revenue 1,157 1,522 1,300 222

Total Revenue $4,815,656 $5,176,747 $4,815,600 $361,147

NATURAL EXPENSES

Salaries & Benefits 876,992 874,722 1,002,196 127,474
General Office 81,554 113,978 139,377 25,400
Software 123,728 188,233 220,399 32,166
Professional Services 272,530 245,740 169,325 (76,415)
Advertising 945,770 425,918 55,500 (370,418)
Meetings & Travel 220,820 245,825 353,216 107,391
Grants & Awards 1,800,559 2,648,041 2,782,000 133,959
Depreciation 46,116 46,116 46,116 0
Bad Deb Expense 23,000 0 0 0
Management Fee 339,560 329,000 329,147 147

Total Expenses $4,730,629 $5,117,573 $5,097,276 ($20,296)

Net Operating Increase (Decrease) 85,026 59,174 (281,676) 340,850

Long Term Investments (332,289) 676,529 0 676,529

CHANGE IN UNRESTRISTED NET ASSETS ($247,263) $735,703 ($281,676) $1,017,379

For Internal Use Only.

American Brain Foundation
Operating Statement

For the Twelve Months Ending
Tuesday, December 31, 2019 
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2018 2019

Actuals Actuals Management Fundraising

REVENUE

GRANTS & GIFTS RAISED
Unrestricted 1,310,283    2,573,489       28,933         2,543,000       -                  1,556            
Funds Raised for Future Years 2,713,097    1,667,609       -               126,083          1,525,026       16,500          
Gift in Kind 985,939       390,459          -               341,094          43,430            5,935            

Total Funds Raised $5,009,319 $4,631,557 $28,933 $3,010,177 $1,568,456 $23,991

GAAP ADJUSTMENT
Funds Raised for Future Years (2,713,097)   (1,667,609)      -               (126,083)         (1,525,026)      (16,500)         
Funds Raised Prior Year for Current Year 2,494,725    2,172,990       1,757           100,333          2,070,900       -                

Net Funds Raised $4,790,947 $5,136,938 $30,690 $2,984,427 $2,114,330 $7,491

Interest Revenue 23,552 38,287 38,287 -                  -                  -                
Other Revenue 1,157 1,522 1,522 -                  -                  -                

Total Revenue $4,815,656 $5,176,747 $70,499 $2,984,427 $2,114,330 $7,491

EXPENSES
5012.963546 4935.504309 21599.17649 6352.355659

Salaries & Benefits 876,992       874,722          275,511       97,346            135,222          366,643        
General Office 81,554         113,978          29,573         70,729            2,119              11,557          
Software 123,728       188,233          138,148       38,208            11,877            -                
Professional Services 272,530       245,740          69,777         67,430            12,023            96,510          
Advertising 945,770       425,919          - 282,156          49,365            94,398          
Meetings & Travel 220,820       245,825          62,570         73,180            16,394            93,680          
Grants & Awards 1,800,559    2,648,041       -               2,029              2,646,012       -                
Depreciation 46,116         46,116            -               -                  -                  46,116          
Bad Deb Expense 23,000         -                  -               -                  -                  -                
Management Fee 339,560       329,000          101,313       35,354            43,488            148,845        

Total Expenses $4,730,629 $5,117,573 $676,892 $666,433 $2,916,500 $857,748

Net Operating Increase (Decrease) 85,026 59,174 (606,393) 2,317,994 (802,170) (850,257)

Long Term Investments (332,289)$    676,529 676,200       330                 -                  -                

CHANGE IN UNRESTRISTED NET ASSETS (247,263) 735,703 69,807 2,318,324 (802,170) (850,257)

2019 FUNCTIONAL EXPENSE RATIO 100.0% 13.2% 13.0% 57.0% 16.8%

2018 FUNCTIONAL EXPENSE RATIO 100.0% 10.2% 21.5% 42.2% 26.0%

Public 
Awareness

American Brain Foundation
Statement of Functional Expenses

For the Twelve Months Ending
Tuesday, December 31, 2019 

Grants & 
Awards

Programming
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12/31/2019 12/31/2018 Net Change
ASSETS

CURRENT ASSETS

Cash and Cash Equivalents $2,487,900 $2,181,474 $306,426
Grants and Gifts Receivable, Net 675,488 497,549 177,939
Accounts Receivable 84,614 95,687 (11,073)
Other Assets 41,640 48,377 (6,736)
Total Current Assets 3,289,642 2,823,087 466,555

FIXED ASSETS

Office Equipment 223,770 223,770
Less Accumulated Depreciation (133,700) (87,584) (46,116)
Net Fixed Assets 90,070 136,185 (46,116)

LONG TERM ASSETS

Investments 8,173,408 6,911,291 1,262,116
Grants and Gifts Receivable, Net 1,651,848 1,458,128 193,720
Total Long Term Assets 9,825,256 8,369,419 1,455,836

Total Assets 13,204,968 11,328,692 1,876,276

LIABILITIES AND NET ASSETS

CURRENT LIABILITIES

Accounts Payable 132,618 205,001 (72,383)
Grants Payable 1,215,930 723,332 492,598
Deferred Revenue 6,450 1,592 4,858
Total Liabilities 1,354,997 929,925 425,072

LONG TERM LIABILITIES

Grants Payable 261,965 125,858 136,107

NET ASSETS

Unrestricted 3,966,706 3,193,102 773,604
With Donor Restrictions 7,621,300 7,079,807 541,493
Total Net Assets 11,588,006 10,272,909 1,315,097

Total Liabilities and Net Assets 13,204,968 11,328,692 1,876,276

American Brain Foundation
Statement of Financial Position

12/31/2019

For Internal Use Only
12:25 PM - 1/31/2020
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2017-2021 Strategic Implementation Plan 
 
 
Purpose of This Plan 

 

To create a road map for implementing the American Brain Foundation’s strategic 
directions. 

 
 
Our Strategic Direction 

 

With more than 50 million Americans suffering from neurological diseases, the 
American Brain Foundation wants to substantially increase its impact. Accordingly, the 
ABF Board of Directors has determined that the Foundation must build upon its 
traditional support of young investigators by extending funding to include higher risk, 
cutting-edge medical research, and more innovative and creative ideas to speed the 
development of cures for brain diseases. 

 

Virtually all medical research funding sources, such as government entities, take an 
incremental approach toward finding cures, leaving gaps in funding for higher risk 
research. Grants are awarded on a disease-by-disease basis. The ABF has the 
freedom to fund across the spectrum of inter-related brain diseases. 

 
As it moves toward this innovative funding model, the ABF must also “go public”—i.e., 
go beyond the relatively small cohort of neurologists who have historically supported the 
Foundation and appeal to the public to support its mission. The American public 
understands “Cancer” as a single medical challenge, while at the same time 
understanding that there are many different forms of cancer. While there are >400 brain 
disorders, many share common disease mechanisms leading to neurodegeneration and 
injury. Therefore, the ABF has the potential to rally public support around “Brain 
Disease” as an umbrella term, while supporting work focused on individual brain 
disorders ranging from Alzheimer’s disease to multiple sclerosis to concussion and 
beyond. If we cure one, we will cure many. 

 

 
 
 

Guiding Principles 
 

The ABF Board of Directors adopted these principles as the guide to our planning 

process. 
 

1.  Honor and build upon the ABF’s past achievements 
 

2.  Be bold, but verify—audacious goals, but fundable, data-driven and achievable in 
scope 

 
3.  Make new friends, but keep the old—make the shift to public support while 

valuing our relationship with traditional supporters 
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4.  Enthusiasm for our vision “Cure Brain Disease” 
 

5.  Independence from and thriving partnership with the AAN 
 
 
 
Focus of Strategic Implementation Planning 

 

For this plan the Board will work on three focus areas. 
 

1.  Research: To define the need, niche and scope that the ABF will fulfill as a 
grant-making foundation. 

 
2.  Fundraising: To recommend a fund development strategy that is both rooted in 

an analysis of our fundraising potential and aligned with our programmatic goals. 
 

3.  Business Model: To establish a sustainable business model. 
 

 
 
 

A Snapshot of the Future –   The ABF in 2021 
 

Based on the above focus areas, a snapshot of our future emerged: 
 

 In 2021 the ABF is a national voice for brain health and a dynamic force for 
bringing researchers and donors together to defeat brain disease. 

 
 The ABF’s core business platform is a virtual clearinghouse featuring a broad 

selection of fundable proposals—submitted by scientific investigators from 
throughout the world—on research seeking to prevent, treat or cure one or more 
of the 400+ diseases of the brain and nervous system. 

 
 Donors of all types come directly to this comprehensive virtual clearinghouse to 

search out and contribute to specific projects which appeal to them, often 
because of their personal or institutional stake in a particular disease. These 
donors are inspired to know that all of the research under the ABF’s umbrella 
offers them hope. This is because the Foundation accepts fundable research 
proposals which include a solid case for how their discoveries may potentially be 
applied beyond a specific disease to other brain diseases. 

 
 The ABF is a grant making public charity whose major program is funding 

research grants. From time to time the ABF may choose to focus over a multi- 
year period on one or two strategic initiatives. The foundation also manages 
donor advised funds, which may be restricted to a variety of other purposes 
within the realm of brain disease research and education. 

 
 The ABF’s unique research partnership with the American Academy of 

Neurology (AAN) is another powerful draw for donors. Donors have great 
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confidence in their investments knowing that the ABF has access to the best and 
brightest minds—the world’s largest association serving neurologists and the 
neuroscience community—to source the most high-risk and high-reward 
research cutting across various diseases of the brain. 

 
 At any given time the ABF plans to have one or more multi-year strategic 

initiatives in play. For the past five years, the central initiative has been 
developing the brain disease research hub/clearinghouse. Now the Foundation is 
turning toward developing a multi-million dollar national research prize (aka X- 
Prize) to fundamentally change the landscape of brain disease. The prize will be 
awarded to the first team to reach the audacious goal of delaying the onset or 
progression of a major neurological disease. 

 

 
 
 

Strategic Implementation Plan 
 

VISION 
 

To cure brain disease. 
 

MISSION 
 

To bring researchers and donors together to defeat brain disease. 
 

GOALS 
 

1.  Core Business Model: Create a community to support research in brain 

disease. 

 
2.  Culture of Philanthropy: Build an environment that meets the needs of donors 

to advance the ongoing health of the Foundation and defeat brain disease. 
 

STRATEGIES 
 

1.  Research Clearinghouse: Match the best science with the largest pool of 

committed donors to advance a continuum of research. 

 
a)  Construct a dynamic, virtual research platform that fosters valuable fresh 

connections- where researchers pitch their best ideas to donors, where 
donors advance their own research concepts, where patient advocacy groups 
connect with new untapped populations, where the power of crowdfunding 
propels research forward. 

 
b)  A continuum of research from training fellowships, to career development 

awards, to high-risk/high-reward studies to the unique X-Prize attracting 
venture capital to fundamentally change the landscape of brain disease. The 
X-Prize will be awarded to the first team to reach the audacious goal of 
delaying the onset or progression of a major neurological disease. 
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2.  Public Engagement: Build the ABF brand around our unique niche. 

 
a)  The whole brain approach: A cure for one brain disease is a cure for many. 

 

The ABF promotes key research for your grandmother with dementia, your uncle 

with stroke and your close friend with MS. Your ABF donation touches all of us since different 

brain diseases share common mechanisms. 
 

b)  ABF’s collaborative relationship with the AAN “all-star team” 

 
c)  Signature projects to “seize the moment” and promote research for timely 

topics (concussion, CTE, dementia, brain health). 

 
d)  An awards program – the “Nobel Prizes” of brain disease builds upon the 

ongoing AAN awards program. 

 
3.  Philanthropy: Develop full-fledged public support and deepen giving from AAN 

members. 

 
a)  Build internal capacity 

 
b)  Broaden and deepen annual fund base 

 
c)  Refresh brand and strengthen case for support 

 
4.  Aligned Leadership: Create a thriving partnership with the AAN. 

 
a)  Align organizational ABF/AAN goals and strategies to foster a high- 

performing “win-win” environment with incentives for working together. 

 
b)  A structured AAN/ABF relationship with expectations and incentives for 

communication, synergy, transparency and trust. 

 
c)  Mutually beneficial transparent policies to facilitate communication, 

governance, fundraising and finances. 
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Contact Information 
 
Jane Ransom, Executive Director 
jransom@americanbrainfoundation.org 
612-928-6317 
www.americanbrainfoundation.org 
201 Chicago Avenue 
Minneapolis, MN 55415 
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FORWARD 

 
The continued relationship between American Academy of Neurology (AAN) and the American 
Brain Foundation (ABF) is indispensable and hugely beneficial to both organizations. It’s a 
competitive and crowded space out there and the public needs to know who to trust. From my 
vantage point ABF and AAN are best positioned to be that trusted source of information and 
recipient of funds to drive the research agenda forward toward cures.  
 

      David Dodick, MD 
       2020 Board Chair-Elect 
        
The ABF/AAN relationship brings a credibility that the general public needs in order to 
feel good about investing in research. The subtext of the relationship is that the ABF has 
scientific insider knowledge and support. Within the medical community most doctors 
know exactly which doctors THEY would see if they got sick. People want to know that 
they are being connected to top credible sources and projects when they are giving their 
money to fund scientific research. By having the AAN proud and committed in its 
relationship with the ABF – that speaks volumes toward making the public feel 
comfortable giving and indeed comfortable giving more. 
 
       Susan Schneider Williams 
       2020 Vice Chair-Elect 
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I. Executive Summary 

Vision 
 
To have the American Brain Foundation recognized as the largest national charitable 
organization for the brain—one which serves as a clearinghouse for brain research across 
a broad spectrum based on the philosophy that brain diseases are interconnected, so 
that curing one means curing many. ABF’s credibility will be strengthened by its close 
affiliation with the American Academy of Neurology. 
 
Opportunity 
 
Science has beaten back many challenging diseases. Polio can be prevented. HIV/AIDS 
can be managed. Rates of childhood leukemia have declined dramatically. Diseased 
hearts, lungs, and livers can be transplanted. 
 
Mass public support for scientific research has been key to each of these advances.  
 
The American Academy of Neurology (AAN) and the American Brain Foundation (ABF) 
share a remarkable opportunity to mobilize and increase mass public support for research 
on neurologic disease.  
 
This opportunity is not accidental. It is the result of the new partnership between the AAN 
and the ABF that began in 2015 when the AAN Board decided to develop the ABF as the 
nation’s charity for the brain. The idea was to create an organization which would shift 
fundraising and marketing activities away from total reliance on neurologists and instead 
focus them towards the public. The ABF Board would be increasingly led by influential 
members of the public. It would also recruit a new ABF staff to achieve these objectives, 
rather than using internal AAN resources as had been done before. Recognizing that, as 
a start-up, the ABF would have no funds to hire and pay staff, the AAN agreed, as a first 
step, to fund the organization’s operating expenses on a declining basis over a five year 
period which is now coming to an end.  
 
These investments and activities have put the ABF on a path to growth which parallels 
the trajectories of organizations that have famously mobilized financial support for 
medical research from the general public, including the March of Dimes, the American 
Heart Association, and the American Cancer Society. A key indicator is the AAN’s +344 
percent return on its investment in the ABF in 2018, which was driven by the expansion 
of ABF grants for the AAN’s research program, made possible by growth in donations to 
the ABF from public individuals and institutions.   
 
During ABF’s early years, it became obvious that many funders were only interested in 
funding research, not an organization’s operating expenses. We have instituted a 
requirement that 10% of any donations received must be for unrestricted needs. But some 
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entities have refused to agree to this. ABF’s fundraising, marketing, program, and other 
operational expenses are projected to be an average of $2.8M per year for the next five 
years.1 For the ABF to cover these expenses, we would need to raise a minimum of $28M 
annually which is unrealistic for a start-up organization. As a result, despite the ABF 
raising more funds than were expected of it (exceeding its cumulative fundraising 
benchmark of $5.7M for 2015-2018 by $4.2M), it still finds itself in need of continuing 
support from the AAN to help fund its fundraising, marketing, program, and operating 
expenses. That is the purpose of this proposal.  
 
Partnership Proposal 
 
Through continuing our close relationship—with the AAN as research partner, and the 
ABF as philanthropic partner—we will move the project of building a philanthropic 
movement supporting research on brain disease to a higher level, both qualitatively and 
quantitatively. 
 
This business plan focuses on the next five years, in which there is opportunity, through 
fundraising and public awareness, to raise $39M, to include $26M for grants and awards 
for research, over 90 percent of which will be directed to the AAN’s research program, 
with the remainder going to other research institutions. In addition, we also plan to raise 
$14M over the period which will be used to support our operating expenses. 
 
But to raise these funds, we need additional financial support from the AAN to pay toward 
our staff and other operating expenses. As such, we propose revising our financial 
relationship between the AAN and the ABF, for the period 2020-2024, in this way: 

• AAN provides the ABF operating support averaging $1.2M per year (to add to the 
$1.5M per year we plan to raise ourselves toward these costs) 

• ABF provides the AAN reimbursement for management fees for shared services 
of an average of $360,000 per year  

• ABF provides the AAN an average of $3.8M per year in grants. 

Net outflow from the AAN to the ABF for the 5 years: $6M - $1.8M = $4.2M 

Net inflow from the ABF to the AAN for the 5 years: $19M 

ROI = $19M/$4.2M = 450%. Said another way, for every $1 AAN gives to the ABF, it gets 
$4.50 back. 

By the end of five years, the ABF will be fundraising at a higher level, which will result in 
more unrestricted funds being made available through the 10% fee, so that is why we are 
reducing AAN’s contributions to ABF operations over the five years.  

But besides providing a strong financial ROI, there are important non-financial returns on 
investment created by our partnership: 

 
1 These expenses include the management fee paid to AAN by ABF, forecast to average $360K annually over the 
next five years. 
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• Better treatments, prevention and cures for patients in the hands of neurologists 

 

• More public influencers and leaders actively advocating for research dollars from 

both government and the public 

 

• Career growth of clinicians and scientists (many of whom are AAN members) in 

the field of neuroscience due to funding from the ABF  

 

• Greater public awareness of the value of neurologists and the neurology 

profession 

 

• Growing public understanding of the need to contribute to research  

The partnership between the AAN and the ABF will be based upon an extension of the 
Principles of Joint Collaboration which have governed our relationship since 2016. To 
reap the most rewards from adhering to these Principles, both organizations must strive 
for strong communication and transparency, and for a creative, collaborative relationship 
at the Board and staff levels. 

Focus 

From 2020-2024, the ABF will focus on growing its base of public donors while, at the 
same time, increasing grants for research on neurologic diseases. Our fundraising goal 
is $39M. Fundraising will be based upon strategic analysis and segmentation of our 
database to target major donors with capacity to make 5-, 6-, and 7-figures gifts, as well 
annual fund donors at several levels below $2,500 per year giving.  
 
Fundraising tactics at the major giving level will include in-person, individual solicitations; 
development of our leadership giving program, the Rowland Circle; customized proposal-
writing for individuals and family foundations; and social events organized around the 
ABF’s program and mission. The ABF’s major giving work will be focusing in regions/cities 
with the greatest concentrations of high wealth individuals, including Houston, Bay Area, 
Los Angeles, greater NYC, and Chicago. 
 
Annual Fund tactics will include multi-channel fundraising appeals (including direct mail, 
social media, advertising and website appeals); outreach at AAN and other conferences; 
and the development of a sustaining donor program in which donors contribute a set 
amount to the ABF monthly. 
 
Through its grant writing program, the ABF will target corporations, foundations, and 
nonprofit brain disease organizations to fund both research grants and ABF operations. 
 
The ABF will continue to raise money through its signature event, Commitment to Cures, 
and other events in the regions where we focus major donor fundraising. 
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The marketing plan will support the fundraising goals, through tactics that attract 
strangers and evolve them into visitors, supporters, and then donors. Focus will be on 
improving social media engagement and followers to drive donations, and on building a 
structure to constantly monitor and change marketing tactics. Tactics will rely upon 
multiple channels: Web; paid and organic social media; public relations and earned 
media; in-kind print media; media buying; and video production. 
 
Data analytics show that the ABF has 13,942 constituents in our data base with high 
social influence (SI) scores who have the potential to reach 341,336 people. Special 
attention will be given to engage with these constituents in order to expand our reach. 
 
The grants focus of the ABF will include $18M in grants to the AAN’s research program 
to build the next generation of researchers through Clinical Research Training 
Scholarships and Clinician Scientist Development Awards, supporting an average of 14 
of these awards per year. 
 
The ABF will appropriately scale projects for our crowdfunding platform, helping 
researchers to pitch their programs to the public, and granting $334K to their projects. 
 
We will continue a special initiative, already underway, to establish a $5M award to find 
a biomarker for Lewy Body Dementia and provide the first three-years of funding to the 
AAN’s research program to administer the program. 

The ABF will also grant $900K to underwrite AAN scientific awards (from existing 
endowments administered by ABF); to fund the Potamkin and Essey awards; and for our 
own awards to public champions for research. 
 
Expected Results 
 
The overall goal of our fundraising plan is to raise $33M, not including the operational 
support from the AAN, by 2024, with $26M raised for research and $8M raised without 
restrictions to support core operations. The fundraising strategy includes Major Giving, 
Annual Fund, Special Events, and Grants from Institutions (foundations, corporations, 
and nonprofit partners). Annual fundraising forecasts: 

 2020  2021  2022  2023  2024 

 $4.7M  $7M2            $5M  $7.3M  $9.5M 

 

 

 

 

 
2 Significant fundraising bump in fundraising for 2021 includes $3.2M raised in special one time  LBD biomarker 
project fundraising campaign. 
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Expenses 

Our average annual staff budget will be $1.25M. 

Our average annual marketing, communication and similar expenses total $1.56M 

And the ABF foresees extending our Management Services Agreement with the AAN, 

paying a total of $360,000 per year to receive financial, operations, facilities, and 

information services. ABF will continue to contract with outside counsel for legal services. 

Average Total Expenses per year:  $2.8M 

Performance Measures 
 
We envision a joint ABF/AAN scorecard with which to measure the success of our 
partnership. Further collaboration will be needed to develop this joint scorecard; however, 
the ABF expects to be measured by metrics such as: 

• Fundraising 
o Expansion of number and value of gifts raised for research 
o Increase in the number of unrestricted grants and gifts raised 
o Increase in number of donors 

 

• Grantmaking 
o Expansion of value of grants made for research 
o Increase in the number of restricted and unrestricted grants 

 

• Marketing 
o Increase in awareness of the ABF and its mission 
o Increase in unique web visitors 
o Expansion of social media audience and engagement 
o Increased contributions from new donors 

 

• Operations 
o Improving Functional Expense Ratio 
o Increasing financial ROI for AAN 
o Improving Fundraising Efficiency Ratio 
o Decreasing cost of raising $1 
o Increasing revenue raised per FTE 

An ABF scorecard for these metrics is in the Appendix, Attachment A. 

The ABF will continue to provide detailed and consistent financial reporting, as it has since 
2015, through: 

• Quarterly and annual reports to the AAN 
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• Financial reports to both the President and the CEO of the AAN provided 
regularly to them due to their ex officio positions on the ABF Board of 
Directors 

 

• Participation on the AAN/ABF Joint Audit Committee and the joint audit 
which provides full transparency to AAN regarding: 

o Finances and operations 
o Functional expense ratios  
o Adherence to generally accepted nonprofit standards 

The ABF appreciates the AAN’s suggestions of metrics for measuring its role in our 
partnership, such as:  

• Measures of success of AAN research program 

• Increasing number of AAN members who contribute to the ABF and 
increasing value of their contribution 

• Increasing public awareness of brain disease 

• Measures of the management services it provides to the ABF 

• Measures of the quality of collaboration between AAN and ABF 

. 
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II. Challenge and Opportunity 

Challenge 

The brain is the epicenter of our humanity, yet over 50 million Americans and 1 in 6 people 
worldwide suffer from brain and nervous system diseases.   

Government funding for brain disease, despite some recent growth, remains woefully 
small in comparison to funding for cancer and several other diseases. If the amount of 
funding for research on diseases such as Alzheimer’s, stroke, epilepsy, MS and ALS were 
combined and added all up, it’s still only about one-fifth of what’s spent each year on 
cancer research.3 Yet, as a nation we are spending $87 billion dollars a year in direct 
costs for cancer care compared to over a trillion dollars in direct costs caring for people 
with brain disease.4 

Opportunity 

Our vision is to have the American Brain Foundation recognized as the largest national 
charitable organization for the brain—one which serves as a clearinghouse for brain 
research across a broad spectrum based on the philosophy that brain diseases are 
interconnected, so that curing one means curing many. ABF’s credibility will be 
strengthened by its close affiliation with the American Academy of Neurology. 
 
The ABF must go through phases of development in order to reach the end goal. At the 
end of this five-year business plan for 2020-2024, the ABF will have tripled its grantmaking 
for brain disease research and be a better-known organization. The AAN’s contribution 
toward ABF operations will be a smaller percentage of its total revenue. The ABF will be 
ready to conduct a feasibility study for raising a permanent endowment that can pay more 
of its operating costs. 
 

ABF’s Distinguishing Features 

Two key features make the ABF distinct in the brain disease field: 

1. The ABF’s cause is the health of the whole brain and curing brain disease.  

Other nonprofits in the “brain space” are organized around single diseases or single 

subgroups of diseases. In contrast, the ABF funds across the entire spectrum of brain 

disease research, standing strongly on the side of the science which tells us that brain 

diseases and disorders are interconnected. 

The ABF is to the brain what the American Heart Association (AHA) is to the heart, with 

just one difference. We have been on this path for only four-and-a half years, whereas 

the AHA, founded in 1924, has pursued its cause for 95 years. 

  

 
3 Source: National Institutes of Health 
4 Source: American Academy of Neurology 
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2. The ABF’s research partnership with AAN 

The ABF’s close connection with the world’s largest organization of neurologists and 

neurology professionals means that it can source and fund research from the best and 

brightest researchers in the world. This is a strong attraction for donors, public leaders, 

and influencers who want the connection to a powerhouse organization of 36,000 

members of the neurology profession. 

Strategic Direction Endorsed by the AAN 

The ABF is following in the path of other national nonprofits which have played a pivotal 

role in discovering better treatments, prevention, and cures for diseases such as polio, 

cancer and HIV/AIDS by developing mass support for their cause.  

Founded by the AAN in 1992, the American Academy of Neurology Research and 
Education Foundation, which was succeeded by the American Academy of Neurology 
Foundation was operated as a medical society foundation, with an audience of almost 
exclusively neurologist donors, for more than two decades.  
 
However, in 2014, the AAN endorsed a new direction. Its Board voted to treat the 
American Brain Foundation (renamed as such in 2012) as a stand-alone entity, with 
independent management and a board made up of not only neurologists as its 
predecessors did but also public members. It also agreed to provide crucial operational 
funding to the ABF from 2015-2019 to help shift the foundation’s fundraising and 
marketing activities toward the public, and away from relying almost exclusively on 
donations from neurologists. In making this decision, the AAN recognized the ABF’s 
potential to take on assignments that it, as a professional association, could not assume. 
Key among these were (1) recruiting influential non-neurologists to its board of directors, 
and (2) expanding public philanthropy. 
 
An outside consulting firm, the Alford Group, provided fundraising and other benchmarks 
agreed to by both the ABF and AAN Boards. Although there was a desire to see the ABF 
become increasingly self-sufficient, the Alford Group did not provide a roadmap to self-
sufficiency, nor did the benchmarks include measures of progress toward self-sufficiency. 
The fundraising benchmarks (see Appendix, Attachment A) did not distinguish between 
dollars raised for operations versus dollars raised for research. Importantly, as shown on  
the chart below, the ABF went on to consistently exceed the Alford Group fundraising 
benchmarks. 
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Proof of Concept 
 
AAN’s investment is producing the desired results. The ABF has shown that the concept 
of a public-facing charitable organization focusing upon the diseases and disorders of 
whole brain is both exciting and feasible. An important measure is the ABF’s track record 
of exceeding every benchmark set for it by the AAN Board since 2014, including: 
 

• Raising $4.27M for research in future years by 12/31/18 
 

• Increasing the number of funding partnerships for the AAN research program by 
40%  

 

• Increasing donations from non-neurologists from $75,000 in 2016 to more than 
$400,000 in 2018—a remarkable rate of increase by nonprofit industry standards 
of 2-3 percent per year. 

 

• AAN’s return on investment in the ABF jumping from -30.20 percent in 2016 to 
+344.41 percent in 2018.  

 

• ABF has become the AAN’s largest research funder, funding more than half of its 
research awards—with a cumulative $7 million donated since 2017. 
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• Funds flows between the ABF and AAN have changed dramatically to the 
advantage of the AAN as illustrated on the chart below. 
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Strengths, Weaknesses, Threats, and Opportunities (SWOT Analysis) 

This analysis takes an honest assessment of what the American Brain Foundation is great 
at doing, and the challenges we need to overcome. 
 

S 
 

Strengths W 
 

Weaknesses 

 
Unique Research Mission: Only national charitable 
organization whose cause is the health of the whole brain and 
curing brain disease. 
 
Partnership with AAN: Enables the ABF to source the best 
and the brightest for research grants. Attracts and gives 
confidence to donor and influencers. 
 
Governing Board: Increasingly populated by influential 
members of the public. Example, the ABF recently elected 
Cindy McCain to its board. 
 
National Partnerships: The ABF has collaborative funding 
partnerships with up to 17 national brain disease organizations 
and funders. 
 
Support for Next Generation of Researchers: By focusing 
on early career researcher, the ABF has provided more than 
50 percent of the AAN’s research program awards for the past 
two years. 

 
Lack of Awareness: Our brand and our cause are not yet 
well-known. The ABF has been on this path for only four 
years, whereas the American Heart Association has pursued 
its cause for 95 years, and the American Cancer Society for 
more than 100. Our brand and our cause are not yet well-
known. 
 
Donor Base: The ABF’s donor base is small but growing.  
 
Difficulty Attracting Unrestricted Funding: Because we 
are not yet well-known, donors are most comfortable 
giving funds restricted to research, as opposed to our 
general mission and operations. 
 
Fundraising Restrictions: By its agreement with AAN, ABF 
is largely restricted from raising research and operational 
money from endemic industry (pharma and devices). All of 
ABF’s competitors receive industry funding. 
 

O 
 

Opportunities T 
 

Threats 

 
Galvanize Public Support:  ABF has potential to 
become a household name by 2024. 

 
Increase Donations by:  

• Expanding ABF’s social media and digital marketing 
reach 

• Aggressive outreach to major donor prospects through 
Board ambassadors 

• Building sustaining donor program 

• Improving planned giving program 

• Properly scaled crowdfunding 

• Using data analytics 
 
Increase Funding for Research: Access to unrestricted 
dollars from AAN will enable ABF to increase its grants for 
research to a cumulative $18M between 2020 – 2024. 
 
Support High Reward Research: Bring donor research 
ideas directly to researchers to develop and fund needed 
research. (Example: ABF’s LBD biomarker project.) 
 
AAN/ABF Fundraising Collaboration: Increase dollars for 
research through joint, strategic approach to Industry funders. 

 
Difficulty Meeting Operational Revenue Goals: As an 
organization which is not yet well-known, donors are more 
comfortable contributing restricted gifts for research than they 
are toward operations. 
 
Donor Spending: Increased competition for donor dollars 
and attention. 

 
Competitors: There are multiple national and local charities 
organized around single diseases or brain disease subsets.  
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III. Business Plan 

Fundraising 

Fundraising targets will be determined through data analytics. Blackbaud Target Analytics 

will be used to analyze the ABF’s database to understand the unique history of giving to 

the ABF, enhance it with profile data, and apply proven statistical techniques to create 

custom models which identify giving likelihood and capacity.  

Segmentation tools will help to identify, focus, and target our best prospects for future 

fundraising. For example, we know that the ABF database has 4,094 constituents with 

good-to-excellent scores for making gifts in the range of $1,000 - $25,001+. And wealth 

screening of the ABF database shows us that among our constituents: 

• 54,437 have household incomes of more than $150,000 

• 57,348 have net worth greater than $1,000,000 

• 122,337 have invested assets greater than $250,000 

• 46,353 have annual discretionary funds greater than $20,000 

Database analysis will also be used to determine the geographic focus of ABF fundraising 

efforts, as shown in this analysis: 

 

The ABF has also mined its database for planned giving prospects, finding 18,871 good-

to-excellent prospects for planned giving. 

Using these tools, fundraising plans will be developed for individual prospects, as well as 

for entire segments of individuals. These plans will include tactics for implementing the 
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multiple stages of the fundraising cycle: Identification, Qualification, Cultivation, 

Solicitation, Disqualification, and Stewardship. 

1. Key Stakeholders 
 

a. Major Giving: Individual gifts of $2,500+ 
 

b. Annual Fund: Individual gifts of $1 - $2,499  
 

c. Special Events: Sponsorships, registrations, and giving at special events 
 

d. Institutions: Corporations, foundations, nonprofit partners 
 

2. Fundraising Goals 

 

 
3. Tactical Selection 

 
a. Tactical components within all individualized strategies 

Each donor or donor segment will be assigned Individualized strategies 
including the following tactical components: 

 
5 Total does not include the funding requested from AAN. 
6 Total does not include the funding requested from AAN. 
7 Not in fundraising goal. 

FUNDRAISING  GOAL  CORRESPONDING  ORGANIZATION  GOAL  

1. Raise $33M in total by 12/31/245 ABF will grant a cumulative $18M to AAN for research 
by the end of 2024. 

2. Raise $26M for research by 12/31/24 ABF will grant a cumulative $18M for research by 
2024. (The remainder will be used to fund other grants 
within the 5-year timeframe, as well as AAN grants in 
years beyond 2024.) 

3. Raise $8M without restrictions 
to support mission/operations6 
 

The ABF will increase the amount of operating funds it 
raises, causing the AAN’s future contribution to ABF 
operations to become a smaller percentage of its total 
revenue. 

4. The ABF will close $1.5M in  
planned gifts.7 

The ABF will increase the amount of operating funds it 
raises, causing the AAN’s future contribution to ABF 
operations to become a smaller percentage of its total 
revenue. 
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• Research: Identifying prospects and current donors with potential 
 

• Qualification: Determining the qualification of each prospect 
 

• Cultivation: Finding out a donor’s motivation and goals for philanthropy 
over a period of 6 to 12 months, through one-to-one discussion and 
engagement activities 

 

• Solicitation: Asking each prospect for a donation with personalized 
materials  

 

• Stewardship: Maintaining a strong connection through recognition 
activities and personal engagement 

 

b. Major and Planned Giving tactics 
 

• Meetings with Individuals: 75-100 per year throughout the continental 
United States. 

 

• Rowland Circle: Developing our leadership giving circle of donors giving 
$2,500 annually to reach a membership of 100+ people. 

 

• Proposal: Preparing customized proposals for individuals and family 
foundations. 

 

• Events: Small and larger social events featuring an aspect of the ABF’s 
program and mission. 

 
c. Annual Fund tactics 

 

• Annual Gifts: One or more gifts given annually in response to an 
appeal. Solicitation tactics include: 

 

• Multi-channel appeals (3 per year) including 
1. Direct mail solicitation 
2. Social media campaign 
3. Advertising utilizing in-kind space from AAN 
4. Website 

 

• Annual Fund social media boosts (12 per year) 
1. Target = Facebook users (donors, Brain & Life, look-alikes) 
2. Topics – monthly highlighted diseases, showcase crowdfunding 

for fundraising 
 

• ABF booth at AAN Annual Meeting (1 per year) 
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• ABF booth at AAN Fall Conference (1 per year) 
 

• Unsolicited gifts by mail and website 
 

• Sustaining Donor Program 

Donors will be invited to join the ABF’s “Brain Squad” a sustained 
giving model, in which donors regularly contribute a set amount to 
the ABF monthly.  

d. Special Events 

The ABF will produce special events and will also collaborate with donors to 
host and pay for special events, which are social gatherings to raise money 
and awareness. Funds will be raised through sponsorships, tickets, auctions 
and appeals for individual contributions as appropriate. ABF’s tactics will 
include: 

• Commitment to Cures (annual) 

The ABF will continue to produce its signature gala at the AAN 
Annual meeting. 

• Donor Events (3-4 per year) 

We will regularly encourage and support donors in hosting 
gatherings to introduce the ABF to their friends, families and 
professional networks. 

e. Institutions 

The ABF will raise money from institutions for restricted and unrestricted 
purposes. Strategies include: 

• Brain Disease Nonprofits 

The ABF will maintain current and develop new partnerships with 
nonprofit associations for specific brain diseases for full funding or 
co-funding of research. 

• Private and Community Foundations 
We will research, qualify, cultivate, solicit and steward private and 
community foundations to obtain grants. 
 

• Corporations 
The ABF will raise sponsorships and grants from non-endemic 
corporations, and, to the extent possible under our agreement with 
the AAN, from endemic corporations. 
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Marketing 

Public awareness of brain disease parallels public awareness of cancer in the mid-20th 

Century, when Americans did not perceive connections between lymphoma, leukemia, 

sarcoma, glioblastoma, and other cancers, and thought of them as disparate diseases. 

Only intentional and continuous public education campaigns developed mass awareness 

of cancer as an overarching term encompassing many interconnected diseases.8 

Market research commissioned by the ABF from the AAN’s Insights Team shows that 

most Americans do not perceive that the hundreds, if not thousands, of diseases of the 

brain and nervous system are interconnected, or that by curing one of them, many more 

can be cured.9  

The ABF plans to develop greater awareness of our overarching cause—the brain—by 

deploying a multi-channel marketing strategy emphasizing social media. The target is the 

1 in 6 people affected by brain disease and their loved ones.  

Analysis of the ABF’s constituent database, which includes Brain & Life subscribers, tells 

us that it has enormous potential reach that extends well beyond our housefile when the 

 
8 See, for example, Emperor of All Maladies, Siddhartha, Mukhergee, on cancer and Polio: An American Story, 
David Oshinsky, on polio. 
9 AAN Insights survey, January, 2019. 

2020 2021 2022 2023 2024

RESTRICTED 

Research Grant Contracts 1,624,666          1,624,666          2,600,000       4,100,000       6,100,000       

LBD Fund 1,500,000          3,250,000          

Foundations & Corporations 150,000             250,000          350,000          450,000          

Major Donor Fundraising 559,500             565,500             573,000          585,500          604,000          

Crowdfunding 50,500               61,050               67,155            73,871            81,258            

Annual Fund 80,000               84,000               88,200            92,610            97,241            

Total Restricted 3,814,666          5,735,216          3,578,355       5,201,981       7,332,499       

GENERAL SUPPORT

AAN 1,500,000          1,250,000          1,250,000       1,000,000       1,000,000       

Annual Fund 251,700             259,251             275,625          289,406          303,877          

Major Donor Fundraising 520,000           777,500          935,000        1,614,000     1,664,000     

Core Support (10% Policy) 31,975             32,475            33,060          33,906          35,062          

Foundations & Corporations 46,325             140,774          147,813        155,203        162,964        

Total General Support 2,350,000          2,460,000          2,641,498       3,092,515       3,165,903       

Total Funds Raised by Year 6,164,666          8,195,216          6,219,853       8,294,496       10,498,402     

Development Plan 2020-2024
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social networks of our supporters are factored in. ABF’s database contains 13,942 

constituents with high social influence (SI) scores, with the potential to reach 341,336.  

Contacts with a high SI score have a large reach on social media. The ABF’s strategy will 

include connecting with these influencers who can reach a large audience and spread the 

ABF’s name and mission more efficiently.  

 
1. Marketing Goals 

 

 

3. Tactical Selection 

The funnel below illustrates the four phases most stakeholders move through when 
deciding to take a desired action like donating or crowdfunding, as well as the tactics 
we’ve selected to focus on during each phase. 
 

MARKETING  GOAL  CORRESPONDING  ORGANIZATION  GOAL  

1. Build fundraising success of the 
American Brain Foundation 

Raise $33M from 2020-2024 (AAN support not 
included) 

2. Increase brand awareness making the 
American Brain Foundation a household 
name by 2024 

 

Need to increase spending across all marketing 
channels to effectively increase brand awareness 

A 40% growth in public awareness of brain disease and 
the value of neurology by 2024 

3. Improve social media engagement and 
followers to drive donations 

 
Paid social media is extremely important, 
however, building our follower base through 
organic tactics is necessary, as well. We will 
educate followers on brain disease topics as 
well engage/solicit current and potential 
supporters. 

Galvanize a national philanthropic movement in 
support to defeat brain disease through research 

4. Expand marketing staff and use of 
consultants. so that goals can be achieved 
with appropriate people resources 

The ABF raises enough funding to triple grantmaking 
to $18M over five years 

5. Build a structure and system to constantly 
monitor and change marketing tactics 

 
Our internal team, along with external 
consultants, will take an agile approach to this 
plan, one that will require constant evaluation 
and refinement 

The ABF raises enough funding to triple grantmaking 
to $18M over five years 
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Grants Focus: Research 

The central plank of the ABF’s strategic plan is our research mission, which is bringing 
researchers and donors together to find cures for brain diseases and disorders. The ABF 
will pursue four priorities from 2020-2024. (1) Building the Next Generation of 
Researchers, (2) Crowdfunding, (3) Customized Research, and (4) Awards. 

1. Building the Next Generation of Researchers: Total Grantmaking = $13M 
 

The ABF will raise support from organizations, foundations, corporations, and individuals 
in support of Clinical Research Training Scholarships/Clinician Scientist Development 
Awards providing grants to the AAN which will coordinate the selection of research 
projects and administer the awards. The ABF forecasts sustaining an average of 15 
awards per year. Funding partners will include: 

 The ALS Association 
Alzheimer’s Association 
American Epilepsy Society 
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American Heart Association 
Consortium of Multiple Sclerosis Centers 
Epilepsy Foundation 
International Headache Society 
The Mary E. Groff Charitable Trust 
McKnight Brain Research Foundation 
Muscle Study Group 
Muscular Dystrophy Association 
Myasthenia Gravis Foundation of America 
National Ataxia Foundation 
National Multiple Sclerosis Society 
Parkinson’s Foundation 
Society of Vascular and Interventional Neurology 
Tourette Association of America 
The William Randolph Hearst Foundation 
 

2. Crowdfunding for Cures: Total Grantmaking = $334K 
 

Through the Foundation’s online crowdfunding platform, researchers will be able to pitch 
their vetted, fundable research projects to the public for funding. After 18 months of 
experimentation with crowdfunding, the ABF is clear that crowdfunded research requests 
must be scaled down to the $5,000 – $20,000 to be successful. We are also clear that 
crowdfunding is considered a large segment of future fundraising by the fundraising 
industry. 
 
Our relationship with the AAN will remain essential. The projects on our platform receive 
approval by AAN scientific reviewers.  
 
The ABF’s marketing will focus on developing a greater social media following and 
awareness of the Foundation and its mission, while putting marketing resources behind 
select crowdfunding projects with the best fundraising potential.  

3. Customized High Reward Research: Total Grantmaking = $5M 

The ABF will collaborate with major donors to fund research important to them because 
of their experience with and passion about specific diseases. If donors advance a concept 
that is valid and important to pursue, the ABF seeks experts to design a project or award 
opportunity for the donor to support.  
 
The ABF is currently raising funds for a five-year $5M research award to find a biomarker 
for Lewy Body Dementia. We forecast that funds will be raised by the middle of 2021 and 
that $1M in grants per year can be awarded beginning in 2022. Based on discussions 
with the AAN, we assume that it will handle the selection process and administration of 
this award, so the ABF will be granting $3M to the AAN between 2022-2024. 
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4. Awards: Total Grantmaking = $900K 

The ABF will: 

a. Make awards to non-neurologist champions for research (e.g., Public 
Leadership in Neurology Award received in 2019 by Ann Romney) 
 

b. Provide financial and administrative services for AAN Scientific Awards funded 
through endowments housed at the foundation 
 

c. Develop new endowed awards dependent upon AAN approval 
 

d. Develop its own annual breakthrough scientific breakthrough award 
 

e. Steward the donors and solicit annual gifts for the AAN’s largest and most 
prestigious scientific awards 

 

5. Role of AAN 

This plan assumes that the AAN, as the ABF’s research partner, will continue to select 
candidates for research awards and administer those awards through its Research 
Program Subcommittee and staff. The ABF research budget includes an AAN program 
fee of $5,000 per grant administered by the AAN. 
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IV. Competition  

The ABF’s mission, encompassing research across the spectrum of brain diseases, 

overlaps with those of multiple national and local charities organized around single 

diseases or brain disease subsets.  

Competitive Challenge: Audience 

One challenge presented by these organizations is that patients and families struggling 

with a specific disease naturally turn first to a charitable organization with a singular focus 

upon their disease.  

Despite this competitive challenge from single disease organizations, the ABF sees 

pathways to greater public support. These include: 

1. Building awareness that the brain diseases are interconnected, and that curing 

one means curing many 

It was this strategy, applied to cancer, which led to the War on Cancer and 

explosion of individual and government funding for cancer research in the 1960s 

and 1970s.10  

The ABF’s Commitment to Cures signature fundraising dinner, highlighting 

influential leaders of campaigns in several areas of brain disease, showcases the 

ABF’s messaging on the interconnection of many diseases under one umbrella—

the brain. Fundraising returns have multiplied five-fold between 2015 and the 

present as we have grown the audience of non-neurologists and taken this 

approach. 

2. Appealing to the donor who feels the impact of more than one brain disease, 

because loved ones and friends have experienced many of them. 

 

The ABF’s new sustaining donor campaign, calling on donors to join the “Brain 

Squad” to fight all brain disease is a strategy that builds awareness of and taps 

into the desire to defeat all brain disease. 

 

3. Enabling collaborations between brain disease organizations, donors and other 

partners, and doing things that they can’t do, or don’t currently have the capacity 

to do, without us. 

The ABF collaborates with single brain disease organizations and with the AAN to 

develop and implement the next generation of brain disease researchers through 

the co-funding Clinical Research Training Scholarships and Clinician Scientist 

Development Awards through AAN’s research program. 

 
10 Siddhartha Mukhrjee, Emperor of All Maladies, chapter 5 [fact check]. 
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The ABF has attracted funding and participation from single disease organizations 

in Parkinson’s, Alzheimer’s and LBD, for a project to find a biomarker for Lewy 

Body Disease. None of these organizations has the “bandwidth” to take on this 

project, but each realizes its importance and how the research will benefit them. 

Competitive Challenge: Corporate Fundraising 

Virtually all our competitors raise significant core support from pharma and device 

companies with whom they have overlapping interests. Indeed, the ABF received 

significant core support from industries endemic to the field of neurology prior to the 

decision by the ABF and AAN boards that the foundation should move forward as a 

separate entity in its current direction. At that point, the AAN and ABF signed Principles 

of Joint Collaboration of 2016 which state: 

ABF will not seek funding from existing or potential AANI Industry Roundtable (“IRT”) members. 

After prior consultation with AANI before making contact, ABF may seek funding through IRT 

member organizations’ charitable giving departments or from their charitable giving affiliates.  

 

The ABF understands and respects the AAN’s need to protect this important source of 
revenue for its nonprofit, the AANI. We also believe that creative, ongoing collaboration 
between the two organizations’ fundraising teams can unlock more funds for research 
without undermining AAN revenue from industry.  
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V. Key Success Factors 

Key factors for ABF success over the next five years emerge from the SWOT analysis 
above: 
 

• Building a growing donor base of public members 
 

• Having sufficient funds for fundraising and marketing to grow the donor base 
 

• A thriving partnership with the AAN, including transparency and collaboration at 
the Board and staff levels 
 

• Access to unrestricted dollars to support operations, in order to enable more 
aggressive fundraising for research 

 

• Identifying a way to be able to tap private industry while remaining in compliance 
with the AAN/ABF Principles of Joint Collaboration and without impacting the 
support AAN already receives from such organizations 
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VI. Key Performance Factors 

Performance Objectives 

• Raise $39M, including $6M from AAN 
 

• Raise $26M for research 
 

• Raise $14M in unrestricted revenue, including $6M from AAN  
 

• Expand number of donors from 2,700 to 3,275 donors 
 

• Increase public awareness of brain disease from 29%11 to 40% 
 

• Improve functional expense ratio to industry standard (75%+ programming) 
 

• Grants/Awards flowing from ABF to AAN:  $19M 
 

• Return on Grant Awards: 984% by 2024 
 

• Return on Fundraising: 1697% by 2024 
 

  

 
11 Baseline from January 2019 AAN Insights Group survey. 
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Performance Metrics 

 

 

 

 

Figure 1 AAN's return on investment with respect to the money it receives from ABF for its research 
program 

 

2020 2021 2022 2023 2024

Programming 72.3% 72.7% 77.3% 81.1% 84.7%

Fundraising 12.3% 12.1% 10.0% 8.3% 6.7%

Management 15.4% 15.1% 12.7% 10.6% 8.6%

Fundraising Efficiency Ratio 12.5% 12.0% 10.0% 8.1% 6.6%

Cost to raise $1.00 0.12$                0.12$                0.10$                0.08$                0.07$                

Revenue Raised per FTE( Thousands) 685$                 911$                 622$                 829$                 1,050$              

Page 122



29 
 

 

Figure 2 AAN's return on investment with respect to the entire $39M ABF is going to raise 

 

Milestones 

 

 

  

531%

910%

698%

1317%

1697%

0%
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1400%
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1800%

2020 2021 2022 2023 2024

AAN RETURN ON TOTAL ABF FUNDRAISING

MILESTONE DATE 

Total funding for LBD biomarker project 

 

 

12/31/21 

75%+ of ABF functional expense for programming  12/31/22, 12/31/23, 12/31/24 

40% of total fundraising goal raised 
80% 
100%  

12/31/21 
12/31/23 
12/31/24 

40% of five-year research fundraising goal raised 

80% 

100% 

12/31/21 
12/31/23 
12/31/24 

30% of five-year unrestricted revenue goal raised 

75% 

100% 

12/31/21 
12/31/23 
12/31/24 
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VII. Financial Forecast 

 

 

 

  

 2019 

Forecast 2020 2021 2022 2023 2024

REVENUE

Total Grants & Gifts Raised 6,155,707      6,164,666      8,195,216      6,219,853      8,294,496      10,498,402    

Less: Raised for Future Period (877,009)        (1,614,366)     (3,302,633)     (11,931)          (424,992)        (575,100)        

Grants & Gifts 5,278,698$    4,550,300$    4,892,583$    6,207,922$    7,869,504$    9,923,301$    

Interest Income 37,000           50,000           51,500           53,045           54,636           56,275           

Total Support and Revenue 5,315,698      4,600,300      4,944,083      6,260,967      7,924,141      9,979,577      

EXPENSES

Management 676,851         714,939         738,077         793,629         819,709         846,799         

Research 3,342,934      2,795,506      2,910,684      4,147,334      5,522,980      7,557,438      

Public Awareness 511,633         571,613         639,068         688,766         758,817         779,696         

Philanthropy 581,585         574,430         592,215         623,346         642,955         663,243         

Total Expenses 5,113,003      4,656,489      4,880,044      6,253,075      7,744,461      9,847,176      

Net Increase(Decrease) 202,695         (56,189)          64,039           7,891             179,680         132,401         

Board Designated Funds 56,189           

Net Operating Increase 202,695$       -$              64,039$         7,891$           179,680$       132,401$       

American Brain Foundation

Multi-year Forecast 2019-2024
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VIII. Appendix 
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A. 2020-2024 Scorecard 

 

  

2020 2021 2022 2023 2024

$3.8M 5.7M 3.6M 5.2M 7.3M

850K 1.2M 1.4M 2.1M 2.2M

1.5M 1.25M 1.25M 1M 1M

150 158 165 174 182

$8M $9M $10M $11M $12M

3. Donors

2700 2839 2978 3127 3275

350 368 386 405 425

9 9 10 10 10

6. Functional Ratios

a. Programming 72% 73% 77% 81% 84%

b. Fundraising 13% 12% 10% 8% 7%

c. Management 15% 15% 13% 11% 9%

$0.12 $0.12 $0.10 $0.08 $0.07

$685K $911K $622K $829K $1,025K

** ** *** **** ****

Gold Gold Gold Platinum Platinum

Strategic Goal #1 FUNDRAISING

Outcomes

1.  Total funds raised 

a. Restricted

c. AAN Support 

2. Major Donor Pipeline Value

a. Number of Solicitiations 

a. Total Number of Donors

b. Total Donors from Website 

9. Guidestar Rating 

b. Unrestricted 

b. Total Gift Ask

5. Staffing - Total FTE's

7. Fundraising Efficiency Ratio

b. Revenue Raised Per FTE

8. Charity Navigator Rating 

a. Cost to Raise a $1
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2020 2021 2022 2023 2024

1.8M 2M 3.2M 4.5M 6.5M

b. Other Grants Total 203K 214K 220K 227K 235K

8 8 11 13 15 

2 2 3 4 5 

1 2

2 4 6 8 10

166% 224% 344% 679% 984%5. Total AAN ROI on ABF Research Grants

a. AAN Total 

b. Other Awards Total 

4. Total # of Crowdfunding Awards 

2. Total # of Awards

3. Total Number of CDA's 

Strategic Goal #2 RESEARCH GRANTS

Outcomes

1. Total Grant Funds Awarded

a. AAN Total 
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2020 2021 2022 2023 2024

29% 32% 34% 37% 40%

23% 27% 32% 37% 41%

45184 48584 51984 55384 58498

14726 17512 20582 27722 30962

2. Stakeholder awareness of the American Brain Foundation

3. Unique Web Visitors

4. Social Media Followers

Strategic Goal #3 PUBLIC AWARENESS

Outcomes

1. Stakeholder awareness of what Brain Disease is
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2020 2021 2022 2023 2024

78% 80% 82% 85% 88%

1881 1918 1956 1996 2036

56% 57% 58% 59% 60%

531% 910% 698% 1317% 1697%4. AAN ROI on Total ABF Fundraising

3.  Percentage of AAN staff donating to the ABF

Strategic Goal #4 AAN/ABF PARTNERSHIP

Outcomes

1. Number of AAN members who are aware of the ABF

2. Number of AAN members donating to the ABF
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B. Alford Group Benchmarks 
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C. Board of Directors 
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1. 2020 Board Roster

CHAIR: 

David W. Dodick, MD, FACP, FRCP (C), FAAN 

Mayo Clinic Arizona 

VICE CHAIR: 

Susan Schneider Williams, BFA   

Fine Artist 

TREASURER: 

James Essey 

TemPositions Group 

SECRETARY: 

Shafali Jeste, MD, FAAN 

UCLA Semel Institute  

IMMEDIATE PAST CHAIR: 

Kevin Goodno    

Fredrikson & Byron, P.A. 

HONORARY CHAIRMAN: 

Water F. Mondale 

EX OFFICIO DIRECTORS: 

James C. Stevens, MD, FAAN 

Allied Physicians, Inc.  

EX OFFICIO, NON-VOTING DIRECTORS: 

Jane Ransom 

American Brain Foundation 

Catherine M. Rydell, CAE 

Chief Executive Officer, American Academy of 

Neurology 

HONORARY DIRECTORS: 

Rich Clifford 

Richard Essey 

Leeza Gibbons 

Billy McLaughlin 

DIRECTORS: 

David Eagleman, PhD 

Neuroscientist & Entrepreneur 

James Erwin 

Chicago Title Company 

Jacqueline French, MD 

New York University and Epilepsy Foundation 

Dan Gasby 

Author, Alzheimer’s & Brain Health Advocate 

Robert C. Griggs, MD, FAAN 

University of Rochester Dept. of Neurology 

James C. Grotta, MD, FAAN  

Memorial Hermann –Texas Medical Center 

Frances Jensen, FACP 

University of Pennsylvania, Dept. of Neurology 

Sharon L. Klein 

Wilmington Trust, N.A. 

Cindy McCain 

Businesswoman and Philanthropist 

Suzanne Miller 

Empire State Properties 

Ronald C. Petersen, PhD, MD, FAAN 

Mayo Clinic, Department of Neurology 

Sean Sansiveri 

NFL Players Association 

Martin Shenkman, CPA, MBA, PFS, AEP, JD 

Shenkman Law 

Joseph I. Sirven, MD, FAAN 

Mayo Clinic 

Ben Utecht 

Former NFL World Champion,  

National Concussion Advocate 

BOARD OF DIRECTORS – 2020 
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2. 2020 Board Bios 

 

CHAIR:  

David W. Dodick, MD, FACP, FRCP (C), FAAN 

Mayo Clinic Arizona 

 

David W. Dodick, MD, FACP, FRCP (C), FAAN, is Professor of 

Neurology at the Mayo Clinic College of Medicine in Scottsdale, Arizona. 

He is the Director of the Headache Program and the Sport Neurology 

and Concussion Program at Mayo Clinic in Arizona. He is an Adjunct 

Professor in the Department of Neurosciences, Norwegian University of 

Science and Technology. Dodick is board certified by the Royal College 

of Physicians and Surgeons of Canada and the American Board of 

Psychiatry and Neurology (ABPN). He also holds United Council for 

Neurologic Subspecialties certification in headache medicine and ABPN 

certification in vascular neurology. Dodick has authored more than 380 

peer-reviewed publications and authored/edited 10 books. He is the 

Chair of the American Migraine Foundation, American Academy of 

Neurology (AAN) Annual Program Concussion Committee, Co-Director of the American Registry of 

Migraine Research, Chair International Registry for Migraine Research, Chair International Headache 

Society Global Patient Advocacy Coalition, Co-Director of the Annual AAN Sports Concussion Conference, 

President-Elect of the International Concussion Society, Immediate Past-President of the International 

Headache Society, former Editor-in-Chief of Cephalalgia, and Past-President of the American Headache 

Society. 

 

VICE CHAIR: 

Susan Schneider Williams, BFA    

Susan Schneider Fine Art 

 

Susan Schneider Williams is a fine artist, author, and 

advocate. As a professional artist she has participated 

in numerous shows, group and solo, and her paintings 

are in private collections throughout the United States 

and Canada. She studied design at the University of 

California, Los Angeles (UCLA) and went on to receive 

her Bachelor of Fine Arts degree in Graphic Design 

from California College of the Arts. Her fine art 

business, Susan Schneider Fine Art, developed out of 

a 25-year graphic design career in which she founded 

and ran Critical Eye Design specializing in logo and 

brand development. In 2014, when her husband Robin 

Williams died of Lewy body dementia, she set out to raise awareness about this devastating yet little known 

brain disease. She has appeared on Good Morning America, The View, and CBS This Morning. Ms. 

Schneider Williams moderated the 2016 Forbes Healthcare Summit panel “Healing the Brain” and remains 

committed to raising awareness for brain disease. In 2016, the American Brain Foundation honored her 

with its Commitment to Cures Award. She authored an editorial titled “The terrorist inside my husband’s 

brain” for Neurology, the journal of the American Academy of Neurology, and has presented to many 

institutions, both private research corporations and academic, including UCLA, Johns Hopkins University, 

and the University of California, San Francisco. She has lobbied in Washington DC with the American 
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Academy of Neurology, the Michael J. Fox Foundation, and others for better diagnostics, increased funding 

and support of our researchers, doctors and clinicians.  

 

Treasurer: 

James Essey 

TemPositions Group 

 

James A. Essey is president and CEO of The TemPositions 

Group of Companies, one of the nation’s largest regional staffing 

firms. His mother had ALS, and his family established and funds 

the Sheila Essey Award for ALS Research in her honor. 

A leader in his industry, Essey rose to become Chairman of the 
American Staffing Association. He currently serves as Chair of 
its Legal/Legislative committee and negotiated special provisions 
in the ACA for the industry. His community involvement has 
included service on the boards of the Eastern Region DARE 
program, the NYC Metro Chapter of the Young Presidents’ 
Organization, and the Hunter College Elementary and High 

School PTAs, where he served each as president for three years. 

Essey was presented with the Corporate Leadership Award by NY Youth at Risk for “creating opportunities 
that contribute to the growth and development of young people.” He also has a BA from Trinity College, a 
General Course degree from the London School of Economics, and an MBA from Harvard University. 

 

Secretary: 

Shafali Jeste, MD, FAAN 

UCLA Semel Institute  

 

Shafali Jeste, MD, FAAN, is a behavioral child neurologist specializing in autism 

and related neurodevelopmental disorders. She is Associate Professor in 

Psychiatry, Neurology and Pediatrics at the UCLA David Geffen School of 

Medicine, and a lead investigator within the UCLA Center for Autism Research and 

Treatment (CART). 

After earning a BA in philosophy from Yale University in 1997, and her MD from 
Harvard Medical School, Jeste completed a residency in child neurology and a 
fellowship in behavioral child neurology at Children’s Hospital, Boston. 

She has served on the board of the Child Neurology Foundation and received its 
Researcher‐in‐Training Award. She was also a recipient of the American Academy 

of Neurology’s Clinical Researcher‐in‐Training Award, and currently serves on the Academy’s Science 
Committee. She recently was elected to the Board of the International Society for Autism Research 
(INSAR).” 
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Immediate Past Chair: 

Kevin Goodno    

Fredrikson & Byron, P.A.  

 

Kevin Goodno is currently the Chair of the Government Relations 

Practice at Fredrikson & Byron P.A. His areas of expertise include health 

care, social services, and tax policies. Previously, he served as 

commissioner of the Minnesota Department of Human Services, the 

agency responsible for Minnesota’s public health care programs. Goodno 

has also served on many high-level committees, including as a member 

of the Governor’s Health Cabinet, as co-chair of the Minnesota Mental 

Health Action Group, as co-chair of the Advisory Council to End Long-

Term Homelessness and as a member of the Governor’s Drive to 

Excellence Sub-Cabinet. 

Before joining the Department of Human Services, he served in the 
Minnesota House of Representatives for twelve years being recognized for his leadership on health care, 
human services and tax policy issues. Goodno continues to be called on by state decision makers for his 
advice and perspectives about state government, fiscal policy and health care policy through informal 
discussions, formal presentations and committee involvement. Goodno’s private sector experience includes 
practicing business and employment law with a Moorhead, MN law firm and owning and operating a retail 
business. 

Goodno also serves on the Board of the Bush Foundation in St. Paul, MN, and as a committee member of 
the Southern Minnesota Regional Legal Services Campaign for Legal Aid. He also has a strong interest in 
non-profit governance with his past leadership roles with the Epilepsy Foundation of Minnesota and the 
Citizen’s League. 

 

HONORARY CHAIRMAN: 

Water F. Mondale 

EX OFFICIO DIRECTORS:  

James C. Stevens, MD, FAAN 

Allied Physicians, Inc.  

 

James C. Stevens MD, FAAN, has been a private 

practicing neurologist and specialist in sleep disorders 

medicine at the Fort Wayne Neurological Center for the 

past 31 years. He received his medical degree from the 

Indiana University School of Medicine (IUSM), where 

he graduated at the top of his class, receiving AOA 

honors his junior year. He completed his neurology 

resident training at Indiana University, where he was a 

multi-year recipient of the Alexander Ross Award for 

outstanding neurologic research. He currently serves 

as a professor of neurology for the IUSM. 

Stevens has been a participant, co-author, and/or 
principal investigator in over 80 clinical trials dealing with a wide variety of neurologic diseases. He has also 
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been involved with the development, authorship and/or reviewer for over 100 clinical practice guidelines 
submitted by the AAN. He has held many leadership positions within the Academy, serving as the chair of 
the Practice Committee, chair of the AAN Board Planning Committee, member of the Quality Standards 
Subcommittee, and the Therapeutics and Technology Subcommittee, as well as serving on numerous work 
groups and task forces, including the Health Reform Task Force, the Solo and Small Group Task Force, 
and is currently serving as president-elect of the AAN. Stevens is a graduate of the Palatucci Advocacy 
Leadership Forum, has been a special advisor to the NINDS clinical research consortium, and is a past-
president of the Indiana Neurological Society. He also served on the executive committee for the Lutheran 
Hospital of Indiana and serves as chair of the board of directors for Physicians Health Plan of Indiana. 

He has been recognized annually as one the “Best Doctors in America,” and has been a recipient of the 
“Patients Choice Award” since 2008 as one of the outstanding physicians in the United States, and has 
received multi-year recognition as the “Top Doc” in neurology by the Fort Wayne Journal Gazette. 
 

EX OFFICIO, NON-VOTING DIRECTORS: 

Jane Ransom 

American Brain Foundation 

 

Catherine M. Rydell, CAE 

Chief Executive Officer, American Academy of Neurology 

HONORARY DIRECTORS: 

Rich Clifford 

Richard Essey 

Leeza Gibbons 

Billy McLaughlin 

 

DIRECTORS: 

David Eagleman, PhD 

Neuroscientist & Entrepreneur 

 

David Eagleman, PhD, is a neuroscientist, writer, and 

entrepreneur. He is an adjunct professor at Stanford 

University, as well as the creator and presenter of the 

Emmy-nominated PBS television series, The Brain. He 

has written several internationally bestselling books; 

his latest is The Runaway Species, which explores the 

neuroscience behind human creativity. 

Eagleman is also invested in the intersection of 
neuroscience and the law, and in this capacity, he 
directs the Center for Science and Law. He is a 
Guggenheim Fellow, a council member in the World 

Economic Forum, and a Goldman Sachs Innovator of the Year. 
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James Erwin 

Chicago Title Company 

Jimmy Erwin is the Executive Vice President of Chicago Title Commercial in 

Houston, Texas, where he directs the company’s marketing activities and 

combines his 31 years of experience in the title insurance industry with a 

background in business and finance. He is also the President and Co-founder 

of the Will Erwin Headache Research Foundation (WEHRF), which he 

established in 2014 with his wife, Pam.  

The Erwins’ named the Foundation in honor of their son, Will, who began 

suffering from migraines in 2008. With no effective treatment available, Will’s 

condition worsened, progressing into debilitating cluster headaches. After years 

of trying to find relief for his excruciating pain, he realized that resources were 

limited for people like himself and there was no cure. Because of the excruciating pain and with no hope in 

sight, Will took his own life in 2010 at the age of 24. 

Through the WEHRF, the Erwin family continues the journey started by their courageous son. The 

Foundation’s mission is to find a cure for debilitating headaches and bring relief to all those who are afflicted 

with debilitating headaches such as migraine and cluster headaches. 

The WEHRF has partnered with Memorial Hermann Health System and the McGovern Medical School at 

UTHealth as well as with other researchers and physicians committed to finding a cure. The Foundation 

provides funding for The Will Erwin Headache Research Center as a place where people can seek 

treatment and experts can come together to research various headaches such as migraine and cluster 

headaches.  

 

Jacqueline French, MD 

New York University and Epilepsy Foundation 

 

Dr. Jacqueline French is a professor of Neurology in the 
Comprehensive Epilepsy Center at NYU Langone School of 
Medicine and Founder/Director of the Epilepsy Study 
Consortium, an academic group that has performed a number 
of early phase clinical trials in epilepsy, and has developed new 
methodologies for epilepsy trials. Dr. French trained in 
Neurology at Mount Sinai Hospital in New York, and did her 
fellowship training in EEG and epilepsy at Mount Sinai hospital 
and Yale University.  

Dr French has focused her research efforts on development of 
new therapeutics for epilepsy, and new methodologies for 

clinical trials. Over the past 20 years she has served as the Principle investigator on a number of trials for 
new epilepsy drugs. She is responsible for creation of a number of new trial designs that have been 
accepted by regulatory authorities for new drug approval.  Dr. French has been active in creating guidelines 
for the American Academy of Neurology and the International League Against Epilepsy. She chaired an 
AAN/AES committee that produced two widely quoted guidelines on the use of new antiepileptic drugs. She 
has served as chair of the International League Against Epilepsy North American Regional Commission, 
and Commission on Therapeutic strategies. Dr. French serves as the Chief Medical/Innovation Officer of 

Page 139



46 
 

the Epilepsy Foundation. She is the past president of the American Epilepsy Society. She is the past 
Secretary of the American Society of Experimental Neurotherapeutics. She is the recipient of the American 
Epilepsy Society Lennox Award (2017) and Service Award (2005), the Epilepsy Foundation Hero award 
(2013), and is an ILAE Ambassador for Epilepsy. She has authored over 300 articles and chapters, is the 
editor of three books, and lectures internationally on clinical trials and use of antiepileptic drugs.  

 

Dan Gasby 

Author, Alzheimer’s & Brain Health Advocate 

 

Dan Gasby is the co-founder of the B. Smith brand along with his wife and business 
partner, the American chef, supermodel, and lifestyle maven B. Smith. Together, they 
produced B. Smith-branded television shows, magazines, books, restaurants, and a 
line of home goods for Bed Bath & Beyond. Prior to that, Gasby had a highly 
successful television sales and production career for shows such as The Oprah 
Winfrey Show, Jeopardy, Wheel of Fortune, and the Essence Awards on CBS. 

Following Smith’s 2013 early onset Alzheimer’s diagnosis, the couple 
authored Before I Forget (Harmony Books/Crown Publishing). Since then, Gasby has 
become Smith’s chief caregiver and a leading voice for Alzheimer’s awareness and 
caregiving. 

In addition to joining the American Brain Foundation Board of Directors to help the Foundation make curing 
brain disease a high profile, public cause, Gasby has been honored for his work with many awards and 
speaking appearances including as keynote and recipient of the 2017 Public Leadership in Neurology 
Award; speaker at the 2017 Congressional Briefing for World Mental Health Day; and noted guest of honor 
at Congressman Elijah E. Cummings’ 2017 unveiling of Alzheimer’s semi postal fundraising stamp which 
Gasby was influential in making happen. 

 

Robert C. Griggs, MD, FAAN 

University of Rochester Dept. of Neurology 

 

Robert C. Griggs, MD, FAAN is Professor of Neurology, Medicine, Pathology and 

Laboratory Medicine, Pediatrics and the Center for Health and Technology at the 

University of Rochester School of Medicine and Dentistry. He was Chair of the 

Department of Neurology and Neurologist-in-Chief at Strong Memorial Hospital 

(1986-2008). 

He received his BA from the University of Delaware and his M.D. from the University 
of Pennsylvania. He received training in Internal Medicine at Case Western 
Reserve University and the University of Rochester. He trained in Neurology at the 
National Institute of Neurological Disorders and Stroke and the University of 
Rochester. 

Griggs is an internist/neurologist specializing in neuromuscular diseases with a focus on experimental 
therapeutics. He has directed an NIH-funded training program in the Experimental Therapeutics of 
Neurological Disease since 1989 (refunded through 2020). He has published over 400 scientific papers and 
26 texts. He is an Editor of Cecil Textbook of Medicine and of Cecil Essentials of Medicine. He was elected 
to the National Academy of Medicine in 1998. He was Editor-in-Chief of Neurology 1996-2006 and 
President (2009-2011) of the American Academy of Neurology. In 1998, Griggs established the Muscle 
Study Group, an international consortium of investigators focused on developing new treatments for 
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neuromuscular disease. Griggs is the principal investigator of an international, NIH-funded clinical trial to 
define the optimum corticosteroid regimen for Duchenne muscular dystrophy. Griggs chairs the Research 
Advisory Committee of the American Brain Foundation. 

 

James C. Grotta, MD, FAAN  

Memorial Hermann –Texas Medical Center 

 

James C. Grotta, MD, FAAN, is the director of Stroke Research at the 

Clinical Institute for Research and Innovation, Memorial Hermann – 

Texas Medical Center and the director of the Mobile Stroke Unit 

Consortium. He has extensive experience as a clinician, clinical 

investigator, mentor, fund raiser, administrator, and program builder. 

Grotta received his education at Dartmouth College and his medical 
training at the Universities of Virginia and Colorado, and at 
Massachusetts General Hospital.  He spent two years in the U.S. Public 
Health Service (Indian Health Service). His academic career focused on 
developing and testing new acute stroke treatments. With experience as 
a primary care physician and neurologist, Grotta joined the University of 

Texas Health Science Center at Houston (UT) medical school faculty in 1979. 

At UT and its hospital affiliate, Memorial Hermann Hospital, Grotta launched the nation’s first Mobile Stroke 
Unit in 2014, which won funding from the American Heart Association and Patient Centered Outcomes 
Research Institute (PCORI) to conduct the only randomized trial to evaluate the cost effectiveness of this 
novel approach to stroke treatment. He orchestrated strong collaborated amongst the UT Stroke Team, the 
Houston Fire Department – Emergency Medical Services, and other regional stroke centers to increase the 
delivery of appropriate therapy to acute stroke patients in Houston.  He has extended these efforts to rural 
areas through regional educational programs and, more recently, telemedicine. 

Grotta was a recipient of the Feinberg Award for Excellence in Clinical Stroke (1999), Physician of the Year 
(2006), and the Eugene Braunwald Academic Mentorship Award (2010), all from the national chapter of the 
American Heart Association (AHA), and awards for teaching excellence at UT Medical School. 

Grotta has published over 370 manuscripts in leading peer reviewed journals and is the chief editor of the 
most authoritative textbook in the field of stroke. He directs Grotta Stroke Ventures, and Grotta Stroke 
Research Foundation, a 501(c)3 to fund research and education in acute stroke. 
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Frances Jensen, FACP 

University of Pennsylvania, Dept. of Neurology 

 

Dr. Jensen is Professor of Neurology and Chairman of Neurology at the Perelman 
School of Medicine, University of Pennsylvania, and Co-Director of Penn 
Translational Neuroscience Center. She was formerly Professor of Neurology, 
Harvard Medical School, Director of Translational Neuroscience and senior 
neurologist at Boston Children’s Hospital and Brigham and Women’s Hospital. She 
is a graduate of Cornell Medical College and obtained her neurology residency 
training at the Harvard Longwood Neurology Residency Program.  Her research 
focuses on mechanisms of epilepsy and stroke, and the mechanistic interaction of 
epilepsy with other disorders such as autism and dementia, with specific emphasis 
on elucidating new therapies for clinical trials development. Dr. Jensen received 
the 2007 Director’s Pioneer Award from the NIH to explore the interaction between 
epileptogenesis and cognitive dysfunction, and was elected as a member of the 

National Academy of Medicine in 2015. Dr. Jensen was President of the American Epilepsy Society in 2012 
and has served on a number of other leadership boards including the Council for the Society for 
Neuroscience and the Council at NICHD. She currently serves on the Board of the American Neurological 
Association, the scientific advisory panel at NIH for the BRAIN Initiative, and on a number of charitable 
foundations for neuroscience research. She has authored over 150 manuscripts on subjects related to her 
research and has been continuously funded by NIH since 1987. Dr. Jensen has trained numerous clinical 
and basic research fellows who now hold independent faculty positions nationally and internationally. Dr. 
Jensen is a Trustee of the Franklin Institute in Philadelphia and is involved in community outreach for brain 
research and education. In addition, Dr. Jensen is an advocate for awareness of the adolescent brain 
development, its unique strengths and vulnerabilities, as well as their impact on medical, social, and 
educational issues unique to teenagers and young adults,   and author of the book “The Teenage Brain”, 
released by Harper Collins in 2015/16,  translated and published in over 25 languages worldwide.   

 

Sharon L. Klein 

Wilmington Trust, N.A. 

 

Sharon L. Klein is President of Family Wealth, Eastern Region, for 

Wilmington Trust, N.A. She is responsible for coordinating the delivery 

of all Wealth Advisory Services by teams of professionals, including 

planning, trust, investment management, family governance and 

education, family office, and private banking services, to high net worth 

clients in the Eastern United States. 

Klein has over 25 years of experience in the wealth advisory arena and 
is a nationally recognized speaker and author. She has spoken for many 
leading professional organizations and is frequently featured or quoted 
in publications such as the Wall Street Journal, The New York Times, 

Estate Planning Magazine and Trusts & Estates Magazine. 

Klein is a Fellow of the American College of Trust and Estate Counsel and a member of New York Bankers 
Association Trust & Investment Division Executive Committee, The Rockefeller University Committee on 
Trust and Estate Gift Plans, the Professional Advisory Council of the Anti-Defamation League, the Estates, 
Gifts and Trusts Advisory Board for The Bureau of National Affairs and the Thomson Reuters Trusts & 
Estates Advisory Board. She is a past Chair of the New York City Bar Association’s Trusts, Estates and 
Surrogate’s Court Committee, a past Chair of the New York State Bar Association’s Trusts and Estates 
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Law Section Taxation Committee, and a member of the New York City Bar Association’s Matrimonial 
Committee. In June, 2018, Klein was honored by the UJA-Federation of New York Lawyers Division for her 
contributions to the Trusts & Estates community and the community at large. 

Prior to joining Wilmington Trust, Klein was Managing Director and Head of Wealth Advisory at Lazard 
Wealth Management, where she led the delivery of all Wealth Advisory Services. Before that, she headed 
the Estate Advisement department at Fiduciary Trust Company International. Klein began her career as a 
trusts & estates attorney at Rosenman & Colin (now Katten Muchin Rosenman LLP). Klein holds a Master 
of Laws from the Boalt Hall School of Law at the University of California, Berkeley, and received a Bachelor 
of Arts and a Bachelor of Laws from the University of New South Wales, Australia. 

 

Cindy McCain 

Businesswoman and Philanthropist 

 

Cindy Hensley McCain has dedicated her life to improving the lives of those less 
fortunate both in the United States and around the world. As the Chairman of 
the Board of the McCain Institute for International Leadership at Arizona State 
University, she oversees the organization’s focus on advancing character-driven 
global leadership based on security, economic opportunity, freedom and human 
dignity.   

Cindy also chairs the Institute’s Human Trafficking Advisory Council.  This is an 
issue she cares deeply about and is committed to ending in Arizona, throughout 
the United States and around the world, as well as working to improve the lives 
of victims of human trafficking. Through her work with the McCain Institute, 
several partnerships have been formed with anti-trafficking organizations 

working on solving various aspects of the problem.  She also serves as co-chair of the Arizona Governor's 
Council on human trafficking.   

In addition to her work at the McCain Institute, she serves on the Board of Directors of Project C.U.R.E and 
the Advisory Boards of Too Small To Fail and Warriors and Quiet Waters. Cindy holds an undergraduate 
degree in Education and a Master's in Special Education from USC and is a member of the 
USC Rossier School of Education Board of Councilors.  

Cindy is the Chairman of her family’s business, Hensley Beverage Company, which is one of the largest 
Anheuser-Busch distributors in the nation.  Cindy is the wife of the late U.S. Senator John 
McCain.  Together, they have four children. 
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Suzanne Miller 

Empire State Properties 

 

Suzanne Miller is the founder of Empire State Properties, a boutique 

Real Estate firm located in midtown Manhattan. Empire State 

Properties specializes in the sales, rentals, and management of 

Manhattan properties for domestic and international investor. 

As a pioneer in extended stay furnished properties, Suzanne has been 

featured in The NY Times, Dan’s Paper, Crains and other Manhattan 

real estate periodicals. 

Our portfolio consists of more than 500 properties throughout New 

York City. Our retail clients include prominent New York companies in 

the fields of banking, consulting, publishing, and medical industry. 

 

Ronald C. Petersen, MD, PhD, FAAN 

Mayo Clinic, Department of Neurology 

 

Ronald C. Petersen, MD, PhD, focuses on investigations of cognition in normal 

aging, mild cognitive impairment and dementia. Dr. Petersen and his 

colleagues evaluate cognitive changes in normal aging as well as in a variety 

of disorders involving impairment in cognition, such as Alzheimer’s disease, 

frontotemporal lobar degeneration and Lewy body dementia. 

Dr. Petersen directs the Mayo Clinic Alzheimer’s Disease Research Center 

and the Mayo Clinic Study of Aging, both of which involve the study and 

characterization of aging individuals over time with an emphasis on 

neuroimaging and biomarkers. 

 

Sean Sansiveri 

NFL Players Association 

 

Sean C. Sansiveri serves as Vice President of Business and Legal Affairs 

for the National Football League Players Association in Washington, D.C. 

In that role Mr. Sansiveri manages various legal and business initiatives, 

including negotiating with the NFL and licensees such as Electronic Arts, 

NIKE, Topps, Panini, and others. Mr. Sansiveri also leads the NFLPA’s 

health and safety initiatives. Most recently, Mr. Sansiveri directed the 

NFLPA’s efforts to implement standardized protocols governing the 

evaluation and management of concussions, which resulted in the 

development of team-specific emergency action plans and the utilization 

of independent concussion experts on the sidelines of all NFL games. Mr. 

Sansiveri also manages the union’s medical research efforts which include 

a long-term research partnership with Harvard University and Harvard 
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Medical School. Prior to joining the NFLPA, Mr. Sansiveri served as legal counsel to the AFL-CIO. Before 

his work in sports and labor, Mr. Sansiveri practiced at Saul Ewing LLP where he counseled clients in a 

variety of practice areas, including general corporate and commercial law, intellectual property law, venture 

capital and private equity investments. 

 

Martin Shenkman, CPA, MBA, PFS, AEP, JD 

Shenkman Law 

 

Martin Shenkman is an attorney in private practice in New Jersey and New 

York. He practices estate and tax planning, planning for closely held 

businesses, estate administration. Shenkman has authored over 42 books and 

more than 1,000 professional articles, more than 50 of which have addressed 

planning for those facing the challenges of chronic illness and disability. an 

Editorial Board Member of Trusts & Estates Magazine, CCH (Wolter’s Kluwer) 

Co-Chair of Professional Advisory Board, CPA Journal, and the Matrimonial 

Strategist. He has previously served on the editorial board of many other tax, 

estate and real estate publications. Shenkman has an extensive list of awards 

and is known for numerous national publications, guest expert appearances 

on major financial and other television and radio shows. 

Shenkman’s charitable and community work includes the founding of 
ChronicIllnessPlanning.org, which educates professional advisers on planning for clients with chronic 
illness and disability and which has been the subject of more than a score of articles. He has written books 
for the Michael J. Fox Foundation for Parkinson’s Research, the National Multiple Sclerosis Society, and 
the COPD Foundation. 

Shenkman holds a Bachelor of Science degree from Wharton School, MBA from the University of Michigan, 
and Law degree from Fordham University School of Law. He was admitted to the bar in New York, New 
Jersey, and Washington, D.C. Shenkman is a registered CPA in New Jersey, Michigan, and New York and 
a registered Investment Adviser in New York and New Jersey. 

 

Joseph I. Sirven, MD, FAAN 

Mayo Clinic 

 

Joseph I. Sirven, MD, FAAN, is Professor of Neurology and Chairman of the 

Department of Neurology at the Mayo Clinic in Arizona, Director of the Epilepsy 

Program at Mayo Clinic Arizona, and Editor-In-Chief of epilepsy.com. He is 

currently Chair of the AAN Education Meeting Subcommittee; and he is on the 

Board of Directors for the American Brain Foundation and the editorial Board of 

Neurology Now. Previously, he served as Director of Education for Mayo Clinic 

Arizona, Vice Chair of the Epilepsy Section of the American Academy of Neurology, 

Chair of the Communication Council for the American Epilepsy Society, and former 

Chair of the Professional Advisory Board for the Epilepsy Foundation. 

Sirven is Cuban American and has served as chief medical contributor for NBC 
Latino. He is currently the Medical commentator for KJZZ Radio in Phoenix. 

Sirven has published extensively on epilepsy and its treatment. His interests in epilepsy include status 
epilepticus, surgical therapy, epilepsy in older adults and psychosocial issues particularly those involving 
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Hispanic populations and transportation. He is editor of 7 textbooks: Clinical Neurology of the Older Adult, 
the American Epilepsy Society’s Introduction to Epilepsy; Clinical Epilepsy, and An Atlas of Video EEG 
Monitoring. 

Sirven received his undergraduate degree, a BS in Biology from Georgetown University. He received his 
MD degree from Louisiana State University. He completed a residency in Neurology from the University of 
Minnesota. His EEG and epilepsy fellowship were completed at the University of Pennsylvania. 

 

Ben Utecht 

Former NFL World Champion,  

National Concussion Advocate 

 

Ben Utecht played the tight end for the Indianapolis Colts and Cincinnati Bengals. After 

suffering multiple concussions, Utecht left pro-football to become a national speaker, 

author, and advocate for brain health. Utecht has made it his mission to spread education 

and awareness around the impact concussions can have on young lives. Utecht’s work has 

resulted in the Ambassador Award, presented by the Minnesota Brain Injury Alliance. He 

has also acted as the national spokesperson on concussion for the American Academy of 

Neurology. He received the 2014 Public Leadership in Neurology Award from the American 

Brain Foundation, which is the organization’s most prestigious honor. 

Utecht has found success in many ways, including sitting on the board of the 
American Brain Foundation, authoring Counting the Days While My Mind Slips 
Away with Simon and Schuster, becoming an elite Fortune 500 speaker on building 

Championship Culture, and releasing award-nominated albums as a professional singer. 
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D. 2019 Organization Chart 

 

 

Staff positions with fundraising responsibilities include:  

 Executive Director 

 Director of Mission Advancement 

 Major Gifts Officer 

 Program Officer, Research & Grants 

 Mission Advancement Associate 

Database Administrator 

Data and Research Specialist 

  

American Brain Foundation* Organizational Structure

ABF 
Board of Directors

Jane Ransom
 Executive Director 

Marie Tuhy
Director of Mission 

Advancement

Suzi Johnson
Program Officer, Research 

& Digital Grants

*AAN provides ABF with employees and other administrative support under an agreement.

Liam Moore
 Mission Advancement 

Associate

Lisa Dahlberg
Major Gifts Officer

Andrea Nargan
Data  & Research Specialist, 

PT

OPEN
Executive Coordinator

Sharla Donohue
Database Administrator, PT

Mark Tundel
Marketing & Communications 

Associate, PT 
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E. Business Model 

Business Model 

The ABF’s business model is that of a medical research grant making public charity as 

defined by the Internal Revenue Service. Its key features are:12 

1. A qualified medical research charity affiliated with a research institution  
 
The ABF’s primary affiliation is with the AAN to whom it currently donates 94 
percent of the funds it raises for research. The ABF relies upon the scientists of 
the Research Program Subcommittee of the AAN’s Science Committee, to select 
the recipients of most of our research grants. This selection process also includes 
scientists appointed by our national research partners. Any grants not made 
through this process must be approved by the ABF’s Research Advisory 
Committee, an elected committee composed of leading scientists from the 
American Academy of Neurology. 
 

2. Operating an active program of fundraising and receiving contributions from 
many sources, including the general public, governmental agencies, 
corporations, private foundations or other public charities 

 
The ABF raises contributions from multiple sources listed above offering donors a 
variety of giving opportunities, including: 
 

o Contributing to the general support of the ABF’s research mission 
o Donating to support disease-specific research projects 
o Establishing endowed funds and donor advised funds through which donors 

can support scientific awards and research projects. 
 
These opportunities are the products that the ABF “sells” in return for donations.  
 

3. Receiving income from the conduct of activities in furtherance of our 
organization’s tax-exempt purposes. 
 
The ABF’s Annual Fund program conducts multi-channel fundraising campaigns 
using direct mail, social media, crowdfunding, and special events to raise funds for 
our research mission. The ABF’s Major Giving and Grants programs raise funds, 
usually for restricted purposes (research and awards), also in furtherance of our 
tax-exempt purposes.  

 

 
12 Internal Revenue Service, https://www.irs.gov/charities-non-profits/charitable-organizations/public-
charities 
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This business model has yielded positive results. Since 2016, the ABF has steadily built 
its capacity to conduct public-facing fundraising and marketing, while simultaneously 
increasing funding for research.  
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F. Case Study: American Migraine Foundation and American Headache Society 

The statement below discusses the positive results from the mutually beneficial, 

collaborative relationship between the American Migraine Association and the American 

Headache Society. While there are differences between these organizations and the 

AAN/ABF, it is an example of a mutually beneficial relationship.  

The continued relationship between American Academy of Neurology (AAN) and the American 
Brain Foundation (ABF) is indispensable and hugely beneficial to both organizations. I say that 
from the experience of starting and watching the growth of the American Migraine Foundation 
(AMF) over the past 10 years. We’ve been able to launch an ambitious public awareness 
campaign, launch a national and international research registry with imaging and biorepositories, 
and become the leading public facing migraine foundation in the country and indeed the world.  
 
This would not have happened without the close affiliation and partnership with American 
Headache Society (AHS), which gave donors and the public the confidence and trust that we 
were partnered with the nation’s leading professional headache society that houses the nation’s 
scientific brain trust in this field.  
 
Because of this relationship, AHS is now much better positioned to achieve its mission of 
improving the lives of headache sufferers. AMF’s content has reached over 4 million people in 
the last 3 years. 700,000 new visitors each month come to its website for this content, It has 
become part of a global advocacy effort (Global Patient Advocacy Coalition – GPAC), and AMF 
has also established a migraine center of excellence in partnership within WebMD.  
 
And AHS members can now conduct research on the enormous amount of data that is housed 
in the national and international research registries for years to come to advance the science.  
 
These are just a few very tangible examples in the areas of awareness, education, advocacy 
and research that a successful foundation has brought to the society from which it was born.  
 
It’s a competitive and crowded space out there and the public needs to know who to trust. From 
my vantage point ABF and AAN are best positioned to be that trusted source of information and 
recipient of funds to drive the research agenda forward toward cures.  
 

      David Dodick, MD 
       2020 Board Chair-Elect 
       American Brain Foundation 
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	From:  James Essey, Finance Committee Chair
	CC:  Timothy Engel, CPA Chief Financial Officer
	Jane Ransom, Executive Director
	Lindsey Taveren, Accountant
	The enclosed materials have been reviewed by the finance committee and present the preliminary reports of the financial performance of the American Brain Foundation (ABF) for the twelve months ending December 31st, 2019.
	Statement of Operations
	 ABF realized $5.2M in revenue
	 Operating expenses are $5.1M
	 Net Operating Income is $60K
	December YTD Investment return of 18.1% versus policy index of 18% resulting in operating revenue of $677K.
	Operating Revenue
	In 2019 ABF exceeded the unrestricted Grants and Gifts goal of $1.8M by $730K. Below is an itemized breakout funds raised in Unrestricted Grants and Gifts:
	Under the GAAP Adjustment Section, there is a ($780K) budget deficit in the “Funds Raised Prior Year for Current Year” row. Rather than draw on our restricted research dollars we have used the unrestricted surplus to fund the programming expense of ou...
	Operating Expenses
	Total expenses are well under budget when you back out the gift in kind advertising expense of $390K, bringing down total expenses to $4.7M for 2019. Please note that these preliminary statements include the 2019 staff incentive, which are pending app...
	 Salaries and benefits are currently under budget by $127K due to staff turnover.
	 General Office and Software expense are under budget by $57K due to savings from postage from the year end campaign and due to software vendor contract actuals being lower than original estimates.
	 Professional Services is over budget by ($76K) due to consulting services and temporary help services to help cover gaps in staffing throughout the year.
	 Advertising, after taking into account the gift in kind, is under budget $20K due to savings from year end campaign related expenses.
	 Meetings & Travel expenses are under budget by $107K due to staff turnover, specifically related to the Major Gifts Officer and trips that had been planned.
	 Grants/Awards under budget by $134K largely due to not awarding one of the grants originally budgeted for. However, there are also savings in the Crowdfunding grant budget.
	Also noteworthy is that per the Management Service Agreement, the AAN conducts a year end final reconciliation of all expenses. The following excerpt is from page 7 of the Management Services Agreement
	In prior years expenses have not exceeded, or failed to meet, the 3% variance threshold set out by the agreement. However, if a 3% variance is discovered, that additional expense or refund will be retroactively applied to the 2019 fiscal year.
	Statement of Financial Position
	 The Foundation ended December with total assets of $13.2M, which includes $2.3M in grants receivable.
	 Cash and investments total $10.7M.
	 Liabilities are $1.6M, which includes grants payable of $1.5M
	 Unrestricted Net Assets are up $770K compared to December 2018
	 Donor Restricted Assets are up $541K compared to December 2018
	With the Donor Restricted Assets, it is important to note that the large growth in our investments translated to an interest gain of $500K in our restricted endowments.
	Provided in the following pages are:
	December 2019 Preliminary Operating Statements
	December 2019 Preliminary Statement of Functional Expenses
	December 2019 Preliminary Balance Sheet
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