
  

 

 
 
 
 
 
 
 
 
 
 

Board Members 

Kevin Goodno; A. Gordon Smith, MD; Terrence Cascino, MD; Lisa 
Shulman, MD; Ralph Józefowicz, MD; Thomas Swift, MD; Jeffrey 
Rosenfeld, MD; John Mazziotta, MD; Orly Avitzur, MD; Robert Griggs, MD; 
Jane Ransom; Catherine Rydell 

Staff 
Tim Engel; John Hutchins; Lauren Ross; Suzi Sherman; Marlys Weyandt; 
Chloe Walbruch 

 AGENDA ITEM *Signifies Board action needed PRESENTED BY 

9:00 
a.m. 
CST 

American Brain Foundation Board of Directors Meeting 
Call to Order 

Kevin Goodno, Board Chair 

 

Board Chair Report 
 Review meeting agenda 
 Approve Minutes from Sept. 18 & Sept. 25, 2015 
 Call for Disclosure of Conflict of Interest related to any 

agenda items 
 Approve establishment of ad hoc Strategic Planning 

Committee* 
 2016 Committees of the Board: 

o Executive Committee 
 Chair, Kevin Goodno 
 Members, John Mazziotta, MD; Robert 

Griggs, MD; Ralph Józefowicz, MD; 
Gordon Smith, MD; Jane Ransom, ex 
officio 

o Strategic Planning Committee 
 Chair, Lisa Shulman, MD 
 Members, Jeffry Rosenfeld, MD; Gordon 

Smith, MD; Martin Shenkman, Ben 
Utecht; Kevin Goodno, ex officio; Jane 
Ransom, ex officio 

o Governance 
 Chair, Kevin Goodno 
 Members, Thomas Swift, MD; Cathy 

Rydell; John Mazziotta, MD; Terrence 
Cascino, MD; Jane Ransom, ex officio 

o Research Advisory Committee 
 Chair, Robert Griggs. MD 
 Members, Carsten Bonnemann, MD; 

Merit Cudkowicz, MD; Shalafi Jeste, MD; 
John Morris, MD; Ray Roos, MD; Ralph 
Sacco, MD; Ira Shoulson, MD 

Kevin Goodno 

 

ABF Board of Directors Meeting 
Thursday, November 12, 2015 

10:00 a.m. EST/9:00 a.m. CST/7:00 a.m. PST 
 

Call-in number: 866-740-1260 
Access code: 6956146 
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9:10 

Board Elections 

 Election of New Public Board Members for 2016-
2018* 
o Martin Shenkman 
o Ben Utecht 

 Update on Neurology Now Editor-In-Chief position 

Kevin Goodno 

9:20 

Financial Report 

Objective:  

 Review 2015 Budget Forecast 
 Review 2014 Form 990 

Ralph Józefowicz, MD/ 
Timothy Engel, CFO 

9:30 

Executive Director Report 

Objective: 

 Update the Board of Directors on ABF operations 
 Update the Board of Directors on Strategic 

Implementation Planning 
 Review new ABF Board secure website 

Jane Ransom 

 
9:45 
 
 

Committee Reports 

 Executive Committee 
 Strategic Planning Committee 
 Governance Committee 
 Research Advisory Committee 

Committee Chairs 

10:00 Adjourn Kevin Goodno 

 Next steps:  
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 2 
American Brain Foundation  3 
Board of Directors Meeting 4 
Friday, September 18, 2015 5 

Minneapolis, MN 6 
 7 

Call to Order: Friday, September, 2015 at 8:30 a.m. (Central) by Kevin Goodno, JD, Chair. A quorum 8 
was present throughout the meeting. 9 

 10 
In Attendance: Kevin Goodno, JD, Chair; Terrence L. Cascino, MD; Robert C. Griggs, MD; Ralph F. 11 

Józefowicz, MD; John C. Mazziotta, MD (via conference call); Jeffrey Rosenfeld, MD; 12 
Lisa M. Shulman, MD; A. Gordon Smith, MD; Thomas R. Swift, MD; Jane Ransom; 13 
Catherine M. Rydell, CAE 14 

 15 
Staff: Timothy Engel, CPA, CFO; John Hutchins, JD, General Counsel; Lauren Ross; Suzi 16 

Sherman, Chloe Walbruch 17 
 18 
Guests: Linda Hall; Ben Utecht 19 
  20 
Excused: Orly Avitzur, MD 21 
 22 
Mr. Goodno welcomed everyone and discussed the agenda for the meeting. Mr. Goodno asked if there 23 
were any conflicts of interest and none were indicated. 24 
 25 
1. Mintues: Minutes from August 10, 2015, BOD meeting reviewed.  26 
 27 

MOTION to approve the ABF BOD minutes from August 10, 2015.  28 
 29 
Approved (Unanimous).  30 

 31 
2. Finance Report: Dr. Józefowicz provided an update on the financial status of the ABF. Overall the 32 
organization is in a good position. For remainder of 2015, we are forecasting a $470K net operating 33 
increase, with revenue and expenses under budget. Reason for variance is because we have less staff and 34 
conducted less travel than what was budgeted. The 2016 preliminary budget forecasts a net deficit of 35 
$160K and CRTF funding will drop from 20 to 10-12 grants. A final budget will be presented to the 36 
board for approval in December.  37 
 38 
3. Executive Director Report: Ms. Ransom provided an update on the operations of the ABF and 39 
highlighted what she has been working on her first three months including, implementing a $200K major 40 
donor campaign to underwrite the costs of the strategic plan implementation, planning the Standing 41 
Strong event at the University of Minnesota on November 18 with Ben Utecht, planning the Commitment 42 
to Cures event to take place during the Annual Meeting in Vancouver, hiring an Annual Fund manager, 43 
and setting the framework and guidelines for the strategic plan. Ms. Ransom also briefly discussed a 44 
public outreach opportunity to sponsor a 6 part PBS series called THE BRAIN with Dr. David Eagleman 45 
and will have more details to share at the next board meeting.  46 
 47 
Ms. Ransom suggested adding a category to the Alford Group’s benchmarks called “Standards, Policies 48 
& Procedures” that would include processes and guidelines for grants, endowed funds, donor privacy 49 
rules, gift acceptance, and program vs. expense ratios.  50 
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Ms. Ransom also shared a slide that showed a 5 year revenue and expense projection (based on 2016’s 1 
budget) that shows management and fundraising expenses increasing as program expenses decrease. Ms. 2 
Ransom is working with the AAN/AANI to determine how program revenue/expenses will be handled 3 
between the ABF and AAN/AANI.  4 
 5 
Mr. Goodno mentioned that he and Ms. Ransom are working on the governance structure and will be 6 
forming a strategic planning committee. Mr. Goodno will be reaching out to each board member to find 7 
out each member’s area of interest and determine which committee they should sit on.  8 
  9 
Meeting adjourned at 9:00 a.m. (Central).  10 
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 2 
American Brain Foundation  3 
Board of Directors Meeting 4 
Friday, September 25, 2015 5 

By Telephone Conference Call 6 
 7 

Call to Order: Friday, September 25, 2015 at 9:00 a.m. (Central) by Kevin Goodno, JD, Chair. A 8 
quorum was present throughout the meeting. 9 

 10 
In Attendance: Kevin Goodno, JD, Chair; Terrence L. Cascino, MD; Robert C. Griggs, MD; Jeffrey 11 

Rosenfeld, MD; Lisa M. Shulman, MD; A. Gordon Smith, MD; Thomas R. Swift, MD; 12 
Jane Ransom 13 

 14 
Staff: John Hutchins, JD, General Counsel; Lauren Ross; Suzi Sherman 15 
 16 
Excused: Cathy Rydell, CAE; Orly Avitzur, MD; Ralph Jozefowicz, MD 17 
 18 
Mr. Goodno welcomed everyone and explained that the reason for the unscheduled meeting was to 19 
discuss and take action on a proposed grant to the PBS Foundation as outlined in a Decision Memo 20 
distributed to all members of the Board prior to the meeting. He asked Executive Director Jane Ransom to 21 
discuss the background information and her recommendation. 22 
 23 
Ms. Ransom reviewed the public outreach opportunity to sponsor a 6-part PBS series called THE BRAIN 24 
with Dr. David Eagleman which she had mentioned as a possibility at the September 18, 2015 Board 25 
meeting. She recommended making the grant to the PBS Foundation to become an underwriter of the 26 
show for the following reasons: 27 
 28 

1. The grant will begin to build brand awareness of the ABF which is a key component of the 29 
Foundation’s strategic direction—i.e., to turn to the general public to increase financial support.  30 

2. The grant will be within the educational scope of the ABF mission statement.  31 
3. The grant can be counted as a program expense in the ABF’s overall financial accounting, 32 

increasing the Foundation’s attractiveness to major donors.  33 
 34 
Board members discussed the potential marketing impact of the grant and also its relevance to the ABF’s 35 
mission. They asked Ms. Ransom to get and e-mail more information on the names of the other sponsors 36 
and the number of times the ABF spot would be aired in what order relative to other sponsors. They 37 
agreed to vote by e-mail on September 25th in order to meet the PBS deadline. 38 
 39 
Meeting adjourned at 9:00 a.m. (Central).  40 
 41 
Subsequent to the meeting, Jane Ransom sent the message below to all Board members. Voting occurred 42 
by e-mail with seven responses, all in favor of making the grant. All votes occurred on Sept. 25, 2015. 43 
 44 

On Sep 25, 2015, at 3:02 PM, Jane Ransom <jransom@americanbrainfoundation.org> 45 

wrote: 46 

Dear ABF board members,  47 
  48 
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mailto:jransom@americanbrainfoundation.org


The decision made at this morning’s meeting was to go ahead with the PBS partnership pending 1 
approval of the other sponsors and the order of the spots. The three sponsors who will have 15 2 
second spots on the program are Cancer Treatment Centers of America, the ABF, and the 3 
Corporation for Public Broadcasting. The 15 second spots will be aired in that order at both the 4 
beginning and the end of the show, meaning that we will have two spots per show. 5 
  6 
Please let me know by the end of today if you have any problems with the other co-sponsors or 7 
with the order of the spots.  8 
  9 
Many thanks, 10 
  11 
Jane  12 
  13 
Jane B. Ransom 14 
Executive Director  15 
American Brain Foundation  16 
201 Chicago Avenue  17 
Minneapolis, MN 55415 18 
Ph: 612-928-6317 Fax: 612-454-2753 19 
jransom@americanbrainfoundation.org  www.AmericanBrainFoundation.org 20 
  21 
Connect with the American Brain Foundation: 22 
Facebook | Twitter | Google+ | YouTube 23 

 24 
 25 
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http://www.youtube.com/curebraindisease
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TO:   ABF Board of Directors 

FROM:  Jane Ransom 

DATE:  November 2, 2015  

SUBJECT:   Executive Director’s Report 

 
The focus of the ABF in this last quarter of 2015 has been on fundraising, including our 
short term major donor campaign, year-end mailing, dues check-off, and Standing 
Strong fundraising event. We are also seeing a growth in public awareness of the 
Foundation in the form of a 100 percent increase in new visitors to our website from the 
inception of PBS’s airings of “The Brain” which we are helping to underwrite. Pleased as 
I am with this activity, it is mostly business-as-usual activity that stands in paradox with 
our vision of a transformed ABF. I am therefore most grateful to the Board for your 
support of our strategic planning effort which is intended to result in the roadmap 
forward. Thanks to all who have contributed time and money to the effort.  

Below is my report on ABF activities. Attached please find strategic planning flow chart, 
fundraising report, and draft 2016 operations plan. 

 
STRATEGIC PLANNING 

 Strategic planning process revisited – with a focus on determining program 
and funding priorities, brand-building and the potential development of 
“signature project.”* Please see attached flow chart representing our strategic 
planning process. Activities are underway to address all three critical issues to be 
addressed by our strategic plan: 
 

o Program/Funding Agenda: Meetings of the Research Advisory 
Committee are underway. 

o Philanthropic Assessment: Proposals have been received from firms 
hoping to do the assessment. 

o Business Model: Henrichs & Associates is kicking off its environmental 
scan of medical research foundations and voluntary health organizations 
in early November. 

 

 Development plan put in place in conjunction with strategic plan.* The 
strategic planning process will take 6-9 months. Currently the development plan 
incorporates fundraising for the cost of strategic planning. 
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FINANCE 

 2015 Performance. The ABF is on track to end 2015 with a healthy surplus 
primarily because we did not hire as much staff as was projected in the budget. 
See Finance Report for further details. 
 

 2016 Budget. The 2016 budget has been drafted and will be presented at the 
December meeting of the Board. 
 

 Program v. Management/Fundraising Ratio. An agreement has been reached 
between the ABF and AAN/AANI which will restore most funding for clinical 
research training fellowships from partner organizations as grants to the ABF 
beginning in 2017. The funds will be re-granted to the AANI. This will improved 
our ratio of program v. management & fundraising. 

 

FUND DEVELOPMENT 

 Development plan in place with goals for individuals and corporations.* 
The development plan for FY15 was revised (with fundraising goals increased) 
and the plan for FY16 was completed in August as part of budgeting for next 
year. 
 

 Current fundraising levels maintained and investment agreement 
developed in partnership with AAN to cover remainder of the budget.* Cash 
gifts and pledges received by 9/30/2015 are trending somewhat behind those 
received by the same time in 2014. Cash gifts received during 2015, including all 
payments made on pledges, are trending slightly ahead of 2014. (Please see 
attached fund development report.) 
 

 New Case for Support developed based on funding priorities.* Completed 
for the strategic planning period with a revised version to come post-strategic 
plan.  
 

 Short-Term Major Donor Campaign. To date $50,000 has been formally or 
informally pledged toward our $200,000 goal of funding toward the cost of the 
strategic planning process. Lauren Ross and I have fundraising appointments 
throughout November and October. 
 

 Standing Strong Fundraising Event. It is likely that we will meet our $33,000 
goal for this event. We had hoped to exceed this and will need to carefully 
evaluate whether to repeat the event in 2016 in light of the findings in the 
philanthropic assessment. 
 

 Prospect Research. With funds available in the 2015 budget the ABF is hiring a 
an independent contractor to research foundations and corporations whose 
missions align with the ABF's so that we can develop a short term strategy for 
cultivating and soliciting promising prospects. Prospecting for individual donors 
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will begin to occur through the philanthropic assessment component of strategic 
planning. 

 Ambassadors Program. 

o Ambassador plan in place with staff time designated to its 
execution.* Staff is working on a plan to recommend by the end of 
December 2015. 

 

o Core group of ambassadors identified and recruited (may begin with 
Board).* See above. 

 

GRANT MAKING 

 Clinical Research Training Fellowships. Our draft budget for 2016 forecasts 
$600,000 in grants from the ABF to AANI for CRTFs. We are developing a multi-
year plan for CRTF funding in consultation with AANI. 
 

 PBS Foundation Grant. Following approval by the ABF Board on Sept. 25, 
2015, the ABF granted $200,000 to the PBS Foundation, becoming an 
underwriting partner for the 6-part series, "The Brain with David Eagleman." 

 

PUBLIC OUTREACH 

 PBS Foundation Grant. The number of new visitors to the ABF website more 
than doubled after the first episode of "The Brain" on Oct. 14. From Oct. 1-Oct. 
13 our pageview average was 3,585 by 1,942 visitors - 85% of which were new 
visitors. From Oct. 14-Oct 26 our pageview average is 9,002 by 4,040 visitors - 
85.9% of which are new visitors.  
 

 American Airlines Promotional Video. Following up on an opportunity that 
came to the attention of Cathy Rydell and Dr. Bruce Sgisbee, the ABF has 
purchased, for under $3,000, the production of a two minute video promotional 
video about the ABF to be shown on the business channel of all American 
Airlines flights in February and March, 2016. This comes to more than 11,000 
flights altogether. 
 

 Annual Report. The ABF published its 2014 annual report and distributed it to all 
$100 and over donors in October. 

 
 
STAFFING 

 New Executive Director in place.* Completed. 

 Staff organization chart revised.* Completed for Year 1.  
 

 Appropriate staff positions filled.* Our staff is expanding on Nov. 2. We are 
welcoming Marlys Weyandt to the new Annual Fund Manager position. Marlys 
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comes to us from Beacon Interfaith Housing in St. Paul, MN where she was 
Senior Fund Development Coordinator. She has also been Marketing Specialist 
at the Scott Carver Dakota CAP agency in Shakopee, MN. Marlys holds a BA 
from the University of Minnesota in Professional Strategic Communications – 
Public Relations. 

 
GOVERNANCE 

 Conversations held with each Board member regarding transition plan 
(e.g., continued service on Board, Advisory Council, etc.).* With our Chair 
Kevin Goodno in the lead, four committees have been organized:  

o Executive Committee 
o Governance Committee 
o Strategic Planning Committee (ad hoc) 
o Research Advisory Committee 

 
 5-10 tier 1 public Board members identified and cultivation begun.* We are 

set elect two new public Board members on November 12th—Ben Utecht and 
Martin Shenkman. Developing a pool of additional public board members will be 
one of the priorities of our new Governance Committee.  
 

 Overall Board transition plan in place.* The transition is occurring, but more 
needs to be done to develop a strong governing Board structure and philosophy, 
and to add more public Board members. This work will be on the agenda of the 
new Governance Committee and is incorporated in the staff’s FY16 operating 
plan. 

 

 Research Advisory Committee job description developed and founding 
members identified.* The founding members of the Research Advisory 
Committee met in Chicago on September 27th and began the work of defining the 
ABF’s future funding agenda. 

 
 
 
 
 
 
 
 
 
 
 
 

 

*Asterik (*) signifies that this item is a benchmark from the Alford Group Report. 
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S = Staff
B = Board
SPC = Strategic Planning Committee
RAC = Research Advisory Committee
I = Invited Input

SITUATION ANALYSIS
(B)

JUNE 2014

INITIATE 
DATA 

COLLECTION & 
ANALYSIS

(SPC)

NOV 1

CRITICAL ISSUE 2: 
PHILANTHROPIC 
ASSESSMENT

(I)

NOV-JAN 2016

CRITICAL ISSUE 3: 
BUSINESS MODEL

(I)

OCT-JAN 2016

FRAMING OF 
STRATEGIC 

PLANNING PROCESS
(B)

AUG-SEPT 2015

PRELIMINARY 
REPORT TO SPC

(SPC)

JAN TBD

PRELIMINARY 
REPORT TO SPC

(SPC)

FEB TBD

ENVIRONMENTAL 
SCAN

(I)

ABF/AAN SYSTEMS 
ANALYSIS

(I)

SYNTHESIS OF B'S 
FEEDBACK

(SPC)

APR 2

DEVELOP 
MULTI-YEAR BUDGET

(SPC)

MAY 19

PUBLISH & 
DISTRIBUTE 

STRATEGIC PLAN
(B)

JULY 1

REPORT TO AAN/AANI 
BOARD

(B)

JUNE 25

STRATEGIC PLAN 
PRESENTED TO B 
FOR APPROVAL

(B)

JUNE 24

DISCUSS SPC'S 
RECOMMENDATION

(B)

APR TBD

DISCUSS 
RECOMMENDATIONS 

WITH B
(B)

MAR 18

DISCUSS 
RECOMMENDATIONS 

WITH B
(B)

FEB 18

FINALIZE 

RECOMMENDATIONS 
W/ BUDGET

(SPC)

JUNE TBD

CRITICAL ISSUE 1: 
PROGRAM/FUNDING 

FOCUS
(RAC)

SEPT-JAN

AMERICAN BRAIN FOUNDATION STRATEGIC PLAN FLOWCHART
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AMERICAN BRAIN FOUNDATION 

Research Advisory Committee 

September 27, 2015 

 

Summary Notes 

PARTICIPANTS: Doctors Griggs (Chair), Roos, Morris, Shoulson, Bonnemann, Jeste, Cudkowicz, Sacco 

STAFF: Jane Ransom, Executive Director 

 

1. Welcome/Introductions/Meeting Goals 

Dr. Griggs reviewed the reasons for establishing the ABF Research Advisory Committee. The ABF is 

making two broad changes: (1) Turning to the public for financial support; and (2) Building on the 

success of the clinical research training fellowships (CRTFs) by adding grants for higher risk research. The 

charge of the committee is to determine ABF funding priorities. Committee members were selected 

because all are leading authorities interested in clinical results of basic research. 

 

2. American Brain Foundation Mission & Vision 

Jane Ransom introduced herself and spoke about the strategic implementation planning the ABF is 

undertaking in order to establish a roadmap toward the broader vision described by Dr. Griggs. The 

three areas of inquiry are (1) Research Funding Agenda; (2) Fundraising Potential & Strategy; and (3) 

Business model.  A compelling research agenda is crucial if ABF fundraising is to be successful. We must 

strive for a unique niche—an area of need which nobody else is funding. 

3. Perspectives from the AAN Board 

Dr. Sacco discussed the financial investment which the AAN/AANI is making in the ABF as it evolves into 

an organization which raises money from the public, builds a fundraising board, and brings on an 

executive director. At the same time, revenue-generating programs such as CRTFs, Corporate 

Roundtable, and CTU [?] were revenue sources for the ABF which have been transferred to the AANI. 

Another step toward separating the two organizations is that the ABF chair no longer sits on the 

AAN/AANI board. CRTFs have been highly successful, but the ABF needs to look beyond them at what 

else it wants to do. The AAN/AANI also has a strong interest in public awareness and an evolving 

research agenda. A number of new research training fellowships are under discussion, as are 3-year 

career development awards.  

4. Targeted Funding in Neurological Research 

Doctors Cudkowicz, Jeste and Shoulson presented ideas for the ABF’s research funding agenda which 

were discussed by the whole committee.  
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The Committee proposed that the ABF should invest in research for: 

a. Prevention of specific diseases: e.g.  Stroke, Alzheimer’s disease, brain trauma, Parkinson’s 

disease, Huntington’s disease, ALS, many rare diseases. Prevention is an important concept but 

must be disease-specific to attract donors.  ABF grants would promote the development and 

study of preventive measures for people at high risk (e.g., pre-symptomatic genetic diseases, 

prior stroke, prior concussions). 

 

b. High risk, patient-centered discovery of new treatments: It is hard to find funding for the early 

phase therapeutic space,  research showing that a drug reaches the target and has a measurable 

beneficial  on the course of the patient’s disease  . Grants in the $1.5-2 million range are 

needed.   Pharma has pulled back from funding this type of high risk research and Federal 

funding is limited and tends to favor studies de-risked by having the type of preliminary data 

that such high-risk research would facilitate.  

 

c. Common mechanisms of neurodegeneration and neurodevelopment: This research would need 

to be directed to specific diseases to attract donors who care about their own diseases primarily 

but would have the potential to benefit research in many diseases. 

The ABF’s approach in the above areas should include: 

 Recognition of the need to continue supporting young investigators 

 Building partnership of disease-specific organizations 

 An orientation toward funding the gaps where funding is needed 
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AMERICAN BRAIN FOUNDATION 2016 OPERATING PLAN  
THEME:  PREPARING THE ABF FOR GROWTH 

 
PURPOSE OF THE OPERATING PLAN: 

To align around goals and activities which strengthen current operations and prepare for the future. 
 

OVERALL GOALS: 

 Our success will be in accordance with the following goals: 
 Complete new 5-year strategic plan 
 Raise $762,500 through fundraising activities 
 Improve staffing and governance capacity to support further expansion 

 
TARGET AUDIENCES: 

Our efforts will focus on the following ABF audiences: 
 Donors 
 Volunteers (ABF Board, Committees and Ambassadors) 
 AAN/AANI Executive Staff 

CAPACITY BUILDING AREA #1: 

CHART THE FUTURE PATH OF THE FOUNDATION & 

DEFINE OUR RELATIONSHIP WITH THE AMERICAN ACADEMY OF NEUROLOGY 

Objectives 

1. Complete the new 5-year strategic plan 

2. Establish multi-year grant agreement with AAN 

 CAPACITY BUILDING AREA #2: 

IMPROVE FUNDRAISING RESULTS 

Objectives 

1. Raise $762,500 (includes match) 

2. Establish tracking of fundraising ROI 

3. Develop and launch new website 

4.  Reinvent Ambassador Program 

5.  Establish moves management system  

CAPACITY BUILDING AREA #3 

SUPPORT BOARD IN STRENGTHENING GOVERNANCE  

Objectives 

1. Make governance information accessible to the Board/committee members on their own secure 
website  

2. Increase public representation on the Board by at least three people. 

3.  Develop governance philosophy and agreements. 
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Fundraising Report 

 

 
* 1/1/14-9/30/14 ** 1/1/15-9/30/15 

Cash/Pledge: Displays all cash gifts and pledges received during the 2014 and 2015 periods 
outlined above, all payments made on pledges were excluded.  

Cash/Pay-Cash: Displays all cash gifts received during the 2014 and 2015 periods outlined 
above, including all payments made on pledges. 
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* 1/1/14-9/30/14 ** 1/1/15-9/30/15 

Cash/Pledge: Displays all cash gifts and pledges received during the 2014 and 2015 periods 
outlined above, all payments made on pledges were excluded.  

Cash/Pay-Cash: Displays all cash gifts received during the 2014 and 2015 periods outlined 
above, including all payments made on pledges. 
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